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In  1982,  the  free-press  rights  of  the 
public  under  the  First  Amendment  were 
challenged  at  every  turn.  But  this  year’s 
annual  Freedom  of  Information  survey  by 
the  Society  of  Professional  Journalists/ 
Sigma  Delta  Chi  found  that  the  struggle 
to  preserve  these  rights  was  stronger 
than  ever. 

The  report  said,  “In  short,  it  was  a 
year  that  challenged  our  resolve  to  keep 
America’s  press  free  and  independent. 

We  won  some  battles  and  we  lost  some. 

At  times  we  measured  progress  not  by 
what  we  achieved  but  by  what  we  pre¬ 
vented  from  taking  place!’  Among  the 
findings,  good  and  bad; 

□  Federal  government  officials  sought 
to  weaken  the  Freedom  of  Information  Act. 

□  Arkansas  university  officials  agreed  not 
to  restrain  or  censor  student  journalists. 

□  Citizens  in  Muskegon,  Mich.,  voted 
not  to  censor  cable  television  programs. 

□  Congress  voted  to  provide  criminal 


sanctions  against  journalists  who  identify 
intelligence  agents  or  sources,  even 
when  that  information  is  already  public. 

□  The  US.  Supreme  Court  upheld  the 
First  Amendment  right  of  the  public  and 
the  press  to  gain  access  to  criminal  trials. 

□  Candidates  for  a  Florida  Supreme 
Court  vacancy  were  interviewed  in  public 
for  the  first  time. 

Q  Montana  journalists  established  the 
first  legal  defense  fund  to  help  preserve 
First  Amendment  rights. 

“Eternal  vigilance  is  the  price  of 
liberty,”  Thomas  Jefferson  said. 

This  vigilance  is  being  exercised  all 
across  the  United  States  today  by  citizens 
and  journalists,  aided  by  the  ^ciety  of 
Professional  Joumalists/Sigma  Delta  Chi. 

For  a  copy  of  the  report,  “POI  ’82!’ 
compiled  with  the  help  of  Gannett  News 
Service,  write:  Gannett  Corporate  Com¬ 
munications,  Suite  1600, 1000  Wilson 
Blvd.,  Arlington.  Va.  22209. 
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A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 


Represented  Nationally  By 
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UPl  UPDATE  m  What’s  Up  at  UPl? 

Packaged  makes  perfect! 


UPl  announces  a  new  dimension  in  service  to  newspapers. 

It's  Special  Section  Packaging.  This  year,  UPl  will  be  sending 
you  10  first-class  editorial  packages  to  help  you  build  special 
sections.*  They're  all  new,  written  exclusively  for  UPl 
newspapers,  and  they'll  be  arriving  in  plenty  of  time  for  you  to 
use  for  potential  ad  sales.  This  is  just  one  more  way  we're 
keeping  newspapers  “One  Up  on  the  Deadline.” 

*For  a  complete  list  of  packages,  copy  and  movement  dates,  contact  your  UPl  representative. 
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An  incentive... 
An  investment. 

Facing  the  blue  vistas  of  Tampa  Bay, 
downtown  St.  Petersburg  displays  one  of  the 
world’s  most  beautiful,  unspoiled  waterfronts  — 
more  than  four  miles  of  publicly-owned 
beaches,  marinas,  green  parks,  museums  and 
recreational  facilities. 

Behind  that  facade  of  natural  splendor  lies 
a  business  core  grown  shabby  since  the  exodus 
to  the  suburbs  in  the  I960’s.  Recently,  a  few  old 
buildings  have  been  restored  and  some  major 
redevelopment  projects  completed.  Others  are 
planned,  but  full-scale  downtown  revitalization 
remains  unsparked. 

In  December,  The  Times  Publishing 
Company,  owner  of  the  St.  Petersburg  Times 
and  the  Evening  Independent,  contributed 
$500,000  to  St.  Petersburg  Progress,  a  group 
of  civic  leaders  working  for  the  downtown 
renaissance. 

The  grant  will  provide  $300,000  to 
prepare  a  first-class  master  plan  for  downtown 
redevelopment;  $200,000  will  form  a  trust  to 
help  sustain  the  community  campaign. 

Our  contribution  was  more  than  a  gesture 
of  corporate  citizenship  and  an  incentive  for 
other  corporate  giving.  It  was  an  investment 
in  confidence  that  our  home  town  will  build 
a  vital  downtown  for  one  of  the  nation’s  best 
cities  for  living. 
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*  Major  meetings  in  boid  face 


29-Feb.1 — Great  Lakes/Midstates  Newspaper  Conference,  Hy¬ 

att  Regency  O'Hare,  Chicago,  ili. 


9-10 — New  Engiand  Newspaper  Advertising  Executives  Assoc¬ 
iation,  Parker  House,  Boston,  Mass. 

10-13 — California  Newspaper  Publishers  Association,  Conven¬ 

tion  and  Trade  Show,  Hyatt  Regency,  San  Francisco,  Calif. 

12-16 — Southern  Classified  Advertising  Managers  Association, 
Raleigh,  N.C. 

16- 17 — Ohio  Newspaper  Association,  50th  annual  Con¬ 

vention,  Hyatt  Regency,  Columbus,  Ohio. 

17- 20 — Annual  Communications  Conference,  Howard  Uni¬ 

versity,  Washington,  D.C. 

20-22 — Inland  Daily  Press  Association,  Fairmont  Hotel,  New 
Orleans,  La. 

20-26 — Suburban  Newspapers  of  America  Management  Con¬ 

ference,  Cerromar  Beach  Hotel,  Dorado,  Puerto  Rico. 


3- 5— Maryland-Delaware-D.C.  Press  Association,  Sheraton 

Inn,  Frederick,  Md. 

4- 6 — Miss.  Valley  Classified  Managers  Association  &  Na¬ 

tional  Telephone  Sales  Managers  &  Supervisors  Conference, 
Palmer  House,  Chicago. 

6-8 — SNPA  Production  Conference,  Hyatt  Regency  Hotel, 

New  Orleans,  La. 

6- 9 — Food  and  Science  Editors  Conference,  sponsored  by 

the  Institute  of  Food  Technologists,  Chicago,  III.,  Hyatt  Regency 
Hotel,  Baltimore,  Md. 

7- 9 — Advertising  Research  Foundation  conference  and  research 

Expo,  New  York  Hiiton,  N.Y. 

9-12— Nationai  Newspaper  Association  Gov’t  Affairs  Confer¬ 
ence,  Hyatt  Regency,  Washington,  D.C. 

16-18 — America'East  Newspaper  Production  Conference,  Greater 
Merchandise  Mart/Expo  Center,  Monroeviiie,  Pa. 


Seminars/Workshops/Clinics 


13-16 — Southern  Newspaper  Publishers  Association  Foun¬ 

dation,  An  Aging  Population,  University  of  Kentucky,  Lexington. 

13- 23 — American  Press  Institute,  “Circulation  Managers," 

Reston,  Va, 

14- 18 — Knight-Ridder  Newspapers  Institute,  Effective  News¬ 

paper  Design  and  Graphics  Editing,  Miami,  Fla. 

27-Mar.4 — American  Press  Institute,  Ad  Executives  of  Weekiy 
Newspapers,  Reston,  Va. 

27-Mar.4 — American  Press  Institute,  Publishers  (under 

50,000  circulation),  Reston,  Va. 


2-3 — American  Newspaper  Publishers  Association,  Telecom¬ 

munications  Symposium,  New  Orleans,  La. 

6-11 — ^American  Press  Institute,  Newspaper  Personnel  Manage¬ 
ment,  Reston,  Va. 

6-11 — Penney-Missouri  Workshop,  University  of  Missouri, 

Columbia,  Md. 

13-16 — SNPA  Foundation,  Racism  '80s  Style,  Florida  A&M, 
Tallahassee,  Fla. 
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Editor  &  Publisher, 
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NEWSFAFERS 

Training  Seminar  •  Miami.  Florida 
March  28-April  1, 19o3 

The  computer  is  neither  to  be  feared  nor 
revered  in  newspaper  operations.  Even 
skeptical  reporters  and  creative  writers  have 
come  to  terms  with  the  computer  and  now 
admire  the  speed,  accuracy  and  simplicity  of 
programing  a  story  against  a  tight  deadline. 

This  seminar  gives  participants  a  broad 
overview  of  the  application  of  computers  to 
newspaper  operations,  from 
telecommunications  and  cable  TV  to  total 
pagination.  You  will  learn  how  the  computer  is 
used  in  circulation,  advertising,  the  electronic 
library  system,  the  newsroom,  videotex.  You’ll 
get  the  opportunity  to  write  simplified 
programs,  operate  video-display  terminals  and 
observe  a  modern  data-processing  center.  Ask 
questions  and  get  answers  from  our  experts  — 
in  language  a  writer  can  understand. 

“Application  of  Modern  Computer  Technology 
to  Newspaper  Operations”  is  suitable  for  all 
levels,  both  management  and  staff. 


COST:  $350,  payable  in  advance 
Fee  includes  all  meeting  materials;  breakfast, 
lunch  and  dinner  at  The  Miami  Herald  for  the 
duration  of  the  meetings.  Expenses  for  travel 
and  lodginq  are  additional.  Hotel 
accommodations  available  within  walking 
distance.  Additional  information  sent  upon 
receipt  of  fee. 

Send  your  nominations  to: 

James  E.  Wells,  Director  of  Training 

KNIGHT-RIDDER  NEWSPAPERS 
INSTITUTE  or  TRAINING 

One  Herald  Plaza  Miami,  Florida  33101 
Phone:  (305)  350-2905 


Newspaper  stocks  plunge 
with  the  rest  of  the  market 

“Newspaper  stocks  are  getting  killed!” 

That  was  how  one  analyst  described  the  way  newspaper 
stock  prices  reacted  along  with  the  rest  of  the  market  to  the 
news  that  the  Organization  of  Petroleum  Exporting  Countries 
ended  its  meeting  without  any  agreement  on  production 
quotas  and  pricing. 

The  Dow  Jones  Industrial  Average  dropped  22.81  points  on 
January  24  to  1,030.17.  Declining  issues  outnumbered  gainers 
by  9  to  I. 

The  state  of  the  economy,  the  high  deficits,  and  a  stall  in  the 
decline  of  interest  rates  were  other  factors  cited  in  the  mar¬ 
ket’s  decline. 

Capital  Cities  Communications  was  the  big  loser  among 
newspaper  stocks,  dropping  a  full  6  points  for  the  day.  Gan¬ 
nett  was  second  with  a  stock  price  decline  of  3  points. 

“Newspaper  stocks  are  prone  to  profit  taking,”  com¬ 
mented  Edward  Atorino,  an  analyst  with  Smith  Barney.  He 
said  another  reason  for  the  drop  in  newspaper  stocks  was  that 
investors’  “hopes  for  profit  recovery”  by  newspapers  have 
been  “deferred  with  the  way  the  economy  is  behaving.”  The 
long  range  trends  in  advertising,  particularly  classified,  look 
“disappointing,”  he  added. 
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Supreme  Court  agrees 
to  hear  newspaper  case 

The  U.S.  Supreme  Court  has  agreed  to  decide  whether  the 
press  had  a  right  under  the  First  Amendment  to  attend  the 
jury-selection  process  in  a  California  criminal  trial. 

The  high  court  agreed  to  hear  the  appeal  of  the  Riverside 
(Calif.)  Press-Enterprise,  which  was  denied  access  by  a  Su¬ 
perior  Court  judge  to  the  jury-selection  in  a  1981  California 
murder  case.  The  newspaper  was  also  denied  a  transcript  of 
the  proceedings  after  the  jury  had  been  selected,  as  the  judge 
permanently  sealed  the  transcript. 

The  newspaper  appealed  to  the  Court  of  Appeals  and  the 
California  Supreme  (Tourt  and  each  refused  to  hear  the  case. 

The  newspaper,  in  its  argument  to  the  high  court,  cited  the 
U.S.  Supreme  Court  ruling  in  the  Richmond  Newspapers  v. 
Virginia  case,  in  which  the  court  indicated  jury  selection  is 
considered  part  of  the  trial  proceeding  and  should  be  open. 

The  Riverside  Press-Enterprise  filed  a  similar  appeal  with 
the  nation’s  high  court  last  year,  but  the  appeal  fell  short  by 
one  vote  of  being  accepted  for  hearing.  The  three  justices  who 
voted  to  hear  that  case  last  year  included  William  Brennan, 
Jr.,  Thurgood  Marshall  and  Sandra  Day  O’Connor. 
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BEST-SELLERS  FOR  THE  NEWSPAPER  PROFESSIONAL  .  .  . 

Valuable  titles  to  add  to  your  library  from  the  collection 
of  books  about  newspapering — editing,  writing,  and  related 
subjects — available  by  mail  through  Editor  &  Publisher 


341—  BEST  EDITORIAL  CARTOONS  OF  THE 
YEAR,  1982  Edition,  edited  by  Charles  Brooks- 
More  than  300  cartoons  by  142  newspaper  car¬ 
toonists  classified  in  more  than  two  dozen  subject 
categories  comparing  the  treatment  of  characters 
and  topics  by  the  nation's  best.  160  pages,  paper¬ 
back,  indexed.  $8.95 


350— COMMUNICATIONS  TOMORROW:  The 
Coming  of  the  Information  Society.  A  collection 
of  25  articles  on  cable  television,  videotape  recor¬ 
ders  and  other  topics  on  the  new  technology.  Au¬ 
thored  by  experts  in  communications,  explores 
the  development  of  the  "media  room  "  and  the 
office  of  the  future.  1 60  pages,  paperback,  8x11. 

$6.95 


359— WRITING  TELEVISION  &  MOTION  PIC¬ 
TURE  SCRIPTS  THAT  SELL,  by  Evelyn  Goodman. 
A  step-by-step  guide  with  copious  examples  of 
every  point  in  the  instruction  as  well  as  a  complete 
shooting  script  to  explain  the  mechanics  of  con¬ 
structing  a  professional  script.  219  pages,  inde¬ 
xed.  paperback.  $8.95 


342 — STUFFY:  The  Life  of  Newspaper  Pioneer 
Basil  “Stuffy"  Walters,  by  Ray  Moscowitz.  Written 
with  admiration  and  respect — heartwarming  for 
those  who  knew  this  innovative  editor — rewarding 
for  those  who  missed  that  great  opportunity.  A 
leader  in  the  tight  for  Freedom  of  Information  for 
many  years.  196  pages,  indexed.  $12.95 


343— BEYOND  THE  FACTS:  A  Guide  to  the  Art  of 
Feature  Writing  (Second  Edition),  by  Louis  Alex¬ 
ander.  Deals  with  newspaper  and  magazine  fea¬ 
ture  writing:  aimed  at  the  adult  writer  as  well  as 
beginner  and  student.  How  to  get  a  story,  conduct 
an  interview,  do  research  and  organize  material. 
320  pages,  indexed.  $16.95 


348— DO-IT-YOURSELF  MARKETING  RE¬ 
SEARCH,  by  George  Edward  Breen.  A  practical 
guide  for  the  non-professional  to  solve  marketing 
problems.  Author  does  not  advocate  these  proce¬ 
dures  for  complicated  problems  requiring  large 
amounts  of  money  but  for  the  host  of  lesser  prob¬ 
lems  that  can  be  solved.  258  pages,  indexed,  illus¬ 
trated.  $24.95 


349— THE  BEST  OF  IMPACT,  by  Robert  L.  Baker- 
. Forty-seven  "how-to  "  ideas  and  inspirations  for 
editors,  writers,  journalism  teachers  and  public 
relations  people  grouped  into  10  major  categor¬ 
ies:  Planning,  The  Art  of  Editing.  Writing  &  Re- 
portorial.  Photography.  Layout,  Production,  Dis¬ 
tribution,  Promotion,  Evaluation  and  Allied  Media. 
150  pages,  paperback,  8  X  11.  $17.50 


351— FREELANCE  WRITING  FOR  PROFIT:  A 
Guide  to  Writing  &  Selling  Nonfiction  Articles,  by 

John  Boeschen.  Basic  information  for  the  aspiring 
professional  from  what  sells,  how  to  sell  it.  orga¬ 
nizing  headlines  and  copy,  tax  tips.  etc.  1 67  pages, 
paperback.  8x11.  $6.95 


353— MASS  MEDIA  LAW  AND  REGULATIONS 
(Third  Edition),  by  William  E.  Francois.  Written  for 
journalism  students — a  textbook  of  laws  affecting 
media  and  how  they  work  A  discussion  of  major 
cases  concerning  libel,  privacy,  free  press,  right  of 
access,  prior  restraint,  advertising,  pornography, 
etc.  752  pages,  indexed.  $32.95. 


355— THE  WORLD  ALMANAC  DICTIONARY  OF 
DATES,  edited  by  Lawrence  Urdang.  An  alphabe¬ 
tized,  quick-reference  book  with  more  than  10.000 
dates  of  important  events,  major  achievements 
and  noteworthy  developments  throughout  the 
world  from  before  the  birth  of  Christ  to  the  present 
time.  318  pages,  paperback.  $8.95 


356— SYNOPSIS  OF  THE  LAW  OF  LIBEL  AND 
THE  RIGHT  OF  PRIVACY,  by  Bruce  W.  Sanford. 
Nationally-known  newspaper  lawyer  and  expert 
on  First  Amendment  law  has  written  this  synopsis 
of  the  broad  general  principles  which  every  news 
person  should  have  available.  A  pragmatic 
approach  designed  to  alert  journalists  to  the  dan¬ 
gers  of  libel  and  invasion  of  privacy  and  help  pre¬ 
vent  serious  lawsuits  from  arising.  37  pages, 
paperback.  $1.95 


362— GETTING  BACK  TO  THE  BASICS  OF  PUB¬ 
LIC  RELATIONS  &  PUBLICITY,  by  Matthew  J.  Cut- 
ligan  and  Dolph  Greene.  For  anyone  who  must 
communicate  ideas.  Explaining  the  elements  of  a 
public  relations  program,  how  to  build  it  from 
scratch,  how  to  approach  the  media,  how  to  in¬ 
teract  with  shareholders,  the  financial  community 
and  the  public.  112  pages,  indexed.  $10.95 


364— COMMUNICATIONS  AND  THE  FUTURE: 
Prospects,  Promises  and  Problems,  edited  by 
Howard  F.  Didsbury,  Jr.  A  compilation  of  46  essays 
on  many  aspects  of  the  communications  revolu¬ 
tion  ranging  from  cable  tv  to  microcomputers, 
videotex,  fiber  optics,  word  processing — their 
potential  impact  on  politics  and  culture.  357 
pages,  paperback.  $14.50 


365— WRITE,  EDIT,  &  PRINT:  Word  Processing 
with  Personal  Computers,  by  Donald  H.  McCunn. 
A  how-to  manual  about  word  processing — evalua¬ 
tion  of  equipment,  four  fully  annotated  programs, 
operating  instructions,  numerous  examples  of 
program  modifications,  and  operator's  manuals. 
528  pages,  indexed.  $34.95 


366— SCANDALS,  SCAMPS  AND  SCOUNDRELS: 
The  Casebook  of  an  Investigative  Reporter,  by 

James  Phelan.  Narratives  of  1 1  of  the  cases  he  has 
worked  on  including  his  uncovering  Clifford 
Irving  s  Howard  Hughes  hoax — the  fictitious 
Hughes  "autobiography  "  composed  of  material 
stolen  from  a  manuscript  written  by  Phelan  him¬ 
self.  222  pages.  $13.95 


Use  this 
coupon  to 
order  your 
books  by 
number. 

When  ordering  books  please  be  sure  to 
enclose  full  payment,  plus  $1.50  per 
book  for  postage  and  handling  in  the 
U.S.  and  Canada.  Enclose  $3.00  per 
book  for  postage  and  handling  to  all 
other  areas.  Allow  6-8  weeks  for  delivery 
of  your  order. 


Editor  &  Publisher  Bookshelf 
575  Lexington  Avenue 
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Please  send  me  the  books  whose  numbers  I've  checked  below.  Full  payment  en¬ 
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*  Today’s  most  terrifying  concern  may  be  the  threat  of 
nuclear  war. 

Herman  Wouk,  author  of  The  Winds  of  War,  explores 
this  pervasive  fear  in  our  Febmary  6  issue  of  Parade.  The  story 
is  entitled  “Must  Wars  Occur?” 

Wouk  takes  readers  on  a  graphic  journey  through  the 
bloody  pages  of  history,  explains  why  the  Superpowers  are 
locked  in  a  massive  military  standoff,  and  reflects  on  the 
glimmer  of  hope  that  still  exists  for  peace . 

“Must  Wars  Occur?”  is  a  compelling  piece  that  only  a 
master  writer  could  create.  And,  only  a  great  war  photographer 
like  Eddie  Adams  could  provide  such  a  moving  cover  picture  to  ' 
accompany  it. 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Browtt,  Protident  and  Editor  Jamoa  Wright  Brown 

Ferdinand  C.  Taubner,  Publlahar  Publlahar,  Chairman  ol  the  Board,  1912-1959 


Less  tv  impact 

A  leading  department  store  executive  has  asked  news¬ 
paper  ad  directors  to  join  with  retailers  in  an  attack  on  com¬ 
mercial  tv  ad  rates.  He  told  members  of  INAME  that  news¬ 
papers  should  call  the  attention  of  retailers  to  the  reduction 
in  tv  viewing  time  brought  about  by  the  rise  in  cable  tv 
penetration  and  the  use  of  home  video  games. 

It  is  to  the  advantage  of  newspapers  for  them  to  do  this,  he 
said,  because  the  more  money  retailers  save  on  tv  com¬ 
mercials  the  more  dollars  they  will  have  to  invest  in  news¬ 
paper  ads. 

It  seems  to  us  that  most  newspaper  ad  men  have  been 
trying  to  tell  retailers  about  the  shortcomings  of  tv  for  years. 
All  of  what  the  retailer  told  INAME  is  true.  But  wouldn’t  it 
be  easier  and  less  complicated  for  retailers  to  admit  to  them¬ 
selves  that  they  are  paying  tv  too  much  for  what  they  get. 
They  always  have.  So  why  do  they  continue? 

Policing  the  ads 

An  investigative  reporting  team  for  a  Florida  newspaper 
found  25%  of  the  home  improvement  advertisers  (roofing, 
plumbing  and  electrical)  in  a  recent  special  section  were  not 
properly  licensed  to  do  the  work.  Instead  of  complaining  that 
the  news  department  was  hurting  the  advertisers,  as  some 
ad  men  would  do,  the  top  executives  and  ad  department  of  the 
St.  Petersburg  Times  and  Evening  Independent  took  steps  to 
see  that  such  advertisers  are  properly  licensed. 

The  newspaper  maintains  it  is  not  a  policing  agency  but 
will  work  with  the  licensing  board  to  screen  advertisers.  We 
look  on  it  as  part  of  the  function  of  a  newspaper  to  protect  its 
readers  from  dishonest  advertisers  just  as  it  would  guard 
against  false  claims,  misleading  pricing  and  other  shady 
practices  in  its  advertising  columns. 

Grim  year,  good  future 

The  keynote  speaker  at  the  INAME  sales  meeting  in  Las 
Vegas  predicted  that  “despite  the  grim  realities  of  1982” 
newspapers  would  rebound  this  year  with  a  better  economic 
performance.  One  of  his  reasons  for  such  optimism,  which 
E&P  shares,  is  the  rising  circulation  figures,  recently  noted 
by  the  Audit  Bureau  of  Circulations. 

Yet  Tom  Johnson,  publisher  of  the  Los  Angeles  Times  ham¬ 
mered  home  the  message  that  an  economic  upswing  in 
advertising  and  circulation  revenues  will  not  come  auto¬ 
matically  but  must  be  preceded  by  a  steadily  improving  prod¬ 
uct. 

“We  must  publish  more  news,  not  less,  and  more  analysis  of 
the  news,  not  less.  We  must  aim  for  greater  accuracy  and 
objectivity.  And  we  must  continue  to  employ  the  latest  tech¬ 
nologies  to  bring  the  news  to  our  leaders  faster  and  in  an 
improved  format.” 

It  is  a  truth  that  cannot  be  repeated  too  often. 
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Letters 


ACCURATE 

The  story  published  in  Editor  &  Pub¬ 
lisher  (Dec.  25)  of  Mr.  Gerard  Bella’s 
speech  to  the  American  Bar  Association/ 
Media  Institute  seminar  was  thorough, 
accurate  and  objective. 

Mr.  Bolla,  who  is  Unesco's  ranking 
official  at  headquarters  in  Paris  in  the  area 
of  telecommunications,  made  an 
important  statement  on  Unesco's  policies 
and  programs  concerning  com¬ 
munications  in  general  and  the  New 
World  Information  Order  in  particular. 

No  news  media  other  than  E&P 
covered  the  speech  and  the  seminar 
although  it  was  the  forum  for  highly  sig¬ 
nificant  statements  by  outstanding  fi¬ 
gures  on  all  sides  of  the  issue. 

Joseph  A.  Mehan 
(Mehan  is  chief  of  public  inforination- 
USA,  United  Nations  Educational, 
Scientific  and  Cultural  Organization.) 

CHANGING  HISTORY 

A  newspaper  editor’s  judgment  can 
change  history.  The  January  3  death  of 
Henry  Moscow,  news  editor  of  the  old 
New  York  World-Telegram  in  its  great 
days,  should  bring  to  memory  his  role  in 
the  events  that  led  to  the  abdication  of 
King  Edward  VIII  of  Great  Britain,  later 
Duke  of  Windsor. 

Henry  said,  “I  did  leave  footprints  on 
the  sands  of  time.”  He  had  been  reading  a 
Sunday  issue  of  the  New  York  Times 
about  the  end  of  May,  1936,  looking  for 
ideas  for  the  Monday  World-Telegram. 
He  saw  a  society  note  from  London  that 
the  King  had  been  at  races  with  an  Amer¬ 
ican,  Mrs.  Wallis  Simpson. 

Henry  had  a  query  sent  to  the  United 
Press  in  London:  “Who  is  Mrs.  Sim¬ 
pson?” 

Hours  later,  UP’s  Joe  Alex  Morris  tele¬ 
phoned  a  reply:  “Mrs.  Simpson  is  the 
King's  mistress.  He  wants  to  marry  her, 
but  she  is  divorced  and  now  married.  The 
whole  thing  is  impossible.  Nobody  in 
London  is  touching  it.” 

Henry  demanded  the  whole  story  from 
Earl  Johnson,  UP  vicepresident.  He  re¬ 
membered  being  told  that  UP  had  900 
customers  in  the  British  Empire,  and 
feared  wholesale  client  cancellations  if  it 
circulated  the  story.  Henry  pointed  out 
that  the  World-Telegram,  then  Scripps- 
Howard  bellwether,  was  paying  UP  $900 
a  week,  and  insisted  on  a  story. 

UP  had  Webb  Miller,  London  corre¬ 
spondent,  write  a  10,000-word  story — 
“fine  and  temperate,”  Henry  called  it — 
as  an  exclusive  for  the  World-Telegram, 
with  a  pledge  that  there  would  be  no  UP 
or  Miller  credit  line. 

Henry  splashed  the  story  across  the 
eight-column  top  of  the  World-Telegram 
in  10-point  type,  two-column  measure. 


The  headline  was  something  like  “The 
King’s  American  Sweetheart.”  The  story 
was  copyrighted  as  a  special  from  Lon¬ 
don.  And  it  wound  up  all  over  the  world. 

When  the  King  later  gave  up  his  throne, 
Geoffrey  Dawson,  editor  of  the  London 
Times,  had  a  note  in  his  private  diary, 
Henry  recalled,  that  the  King  would  nev¬ 
er  have  had  to  abdicate  “if  not  for  the 
American  press.” 

Peter  Kihss 

(Kihss  was  a  World-Telegram  reporter 
in  1936,  now  retired  from  the  New  York 
Times.) 

COUCHED  WORDS 

Short-hand  descriptions  are  by  their 
very  nature  inadequate.  But  the  use  of 
“pro-choice”  to  describe  supporters  of 
legalized  abortion,  praised  in  the  Decem¬ 
ber  4  Editorial  Workshop  of  E&P  as  an 
honest  attempt  to  be  fair  to  both  parties  in 
the  abortion  dispute,  is  anything  but. 

The  use  of  “pro-choice”  and  “anti¬ 
abortion”  to  describe  the  issue  couches 
the  whole  debate  in  terms  favorable  to 
those  who  support  the  Supreme  Court’s 


Roe  V5.  Wade  decision.  “Pro-choice”  is 
as  American  as  cherry  pie,  in  the  same 
way  that  a  “revenue  enhancer”  sounds 
so  much  sweeter  than  a  tax  increase;  an 
Israeli  “incursion”  into  Lebanon  is  more 
acceptable  than  an  “invasion”;  and  a 
‘  ‘ Peacekeeper’  ’  is  far  easier  to  digest  than 
a  missile  that  could  conceivably  destroy 
millions. 

And  the  use  of  “anti-abortion”  is 
obviously  a  negative  reference.  Who 
could  feel  favorable  to  those  who  are  just 
“anti”  anything? 

The  problem  with  “pro-choice”  is  that 
it  ignores  the  central  issue  in  the  dispute, 
namely  that  millions  of  unborn  children 
each  year  are  left  with  no  choices  at  all. 

To  avoid  being  trapped  in  the  polemics 
used  by  both  sides  of  the  debate,  I  would 
suggest  that  use  of  “opponents  of  legal 
abortion”  and  “supporters  of  legal  abor¬ 
tion”  is  probably  the  most  neutral  and 
fairest  way  to  describe  the  position  of 
both  sides. 

Peter  Feuerhard 

793  Hallworth  Place 
Trot  wood,  Ohio  45426 
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prehensive  and  serves 
our  needs  very  well. 

The  New  York  Times 
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crnaJc!  A  A  Richard  K.J.  Morin 
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The  Donald  W.  Reynolds  Foundation, 
Inc*,  knows  the  importance  of  good 
journalism .  ♦  ♦  and  how  much  it  costs* 


Last  year,  The  Donald 
W.  Reynolds  Foundation, 
Inc.,  began  its  $80,000 
scholarship  program  at  ten 
universities.  Because  of  the 
overwhelming  response  to 
last  year’s  program,  for 
1983,  the  foundation  has 
increased  the  funds 
available  to  $100,000.  This 
is  the  largest  journalism 
scholarship  program  in  the 
nation. 

The  foundation  believes 
that  if  we  want  to  have 


good  journalists  in  our 
media  tomorrow,  we’re 
going  to  have  to  support 
them  with  something  other 
than  words  today. 

The  expenses  these 
students  are  facing  are 
accelerating  at  an 
enormous  rate.  But  the  ten 
students  selected  for  these 
$10,000  scholarships  won’t 
have  to  worry  about  money 
for  their  junior  and  senior 
years.  They  can  spend  their 
time  becoming  better 


California  State  University 
at  Fullerton 

Oklahoma  State  University 

University  of  Arkansas  at 
Fayetteville 

University  of  Hawaii  at 
Honolulu 

University  of  Missouri  at 
Columbia 

University  of  Nevada  at 
Reno 

University  of  Oklahoma 

University  of  Texas  at 
Austin 


journalists  and 
communicators. 

We  think  this 
scholarship  program  will 
not  only  help  some 
exceptional  students,  but 
will  also  eventually  help 
our  profession. 

Participating 
universities  for 


Baylor  University 
Brigham  Young  University 
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Dailies  asked  to  join 
tv  rate-busting  attack 


By  Jerry  Walker 

J.  David  Huskey,  vicepresident/sales 
promotion  for  Joske’s  in  Houston,  Tex., 
asked  daily  newspaper  ad  directors  to 
join  in  a  nationwide  attack  on  commercial 
tv  ad  rates. 

Huskey,  who  polled  members  of  the 
National  Retail  Merchants  Association's 
Marketing/Sales  Promotion  board  of 
directors,  said  leading  retailers  around 
the  country  want  to  undermine  the  rates 
charged  by  the  commercial  tv  outlets. 

He  said  newspapers  could  help  in  this 
effort  by  calling  the  attention  of  retail 
advertisers  to  the  reduction  in  tv  program 
viewing  time,  brought  about  by  the  rise  in 
cable  tv  penetration  (from  1 5%  to  30%  in 
the  top  210  ADIs),  and  usage  of  video 
games  that  operate  off  the  home  tv  set. 

“While  it  is  incumbent  on  the  advertis¬ 
ers  and  our  agencies  to  apply  rate  conces¬ 
sion  pressure,  it  is  also  to  your  benefit  to 
call  these  facts  to  the  attention  of  your 
retail  advertisers,”  Huskey  told  the 
International  Newspaper  Advertising 
and  Marketing  Executives  Sales  Con¬ 
ference  this  week  in  Las  Vegas. 

Huskey  said  the  more  money  retailers 
save  on  tv  commercials,  the  more  dollars 
retailers  will  have  to  invest  in  newspaper 
ads. 

His  survey,  made  two  weeks  ago  at  the 
NRMA  Convention  in  New  York,  show¬ 
ed  that  most  leading  retailers,  represent¬ 
ing  both  large  and  small  stores,  plan  to 
reduce  their  investment  in  newspaper 
advertising  in  1983.  The  media  mix  break¬ 
down  for  1983  he  said,  was  as  follows: 


Decrease 

Constant 

iV,) 

Increase 

Newspapers 

60 

30 

lO 

Tv 

20 

50 

30 

Radio 

0 

90 

lO 

Direct  Mail 

0 

20 

80 

Huskey  said  his  poll  results  show 
retailers  want  dailies  to  make  a  greater 
effort  at  keeping  their  ad  rates  more  in 
line  with  circulation/penetration  gains 
and  inflation,  and  to  provide  more 
incentive  discounts. 

He  said  one  of  two  recurring  responses 
from  the  overwhelming  majority  of 
retailers  was  the  reproduction  quality  of 
color  is  almost  universally 
unacceptable,”  which  forces  retailers  to 
use  other  media.  He  said  the  other  was 
that  there  is  an  “increasing  resistance  to 
inflated  premium  charges  for  color.”  He 


said  USA  Today  was  cited  by  the  respon¬ 
dents  to  his  poll  as  a  “good  example  of 
effective  utilization  of  color.” 

“The  newspaper  medium,”  he  said, 
“is  the  last  black  and  white  medium. 
There  ought  to  be  a  message  there.” 

Wallace  Kalina,  president  and  chief 
operating  officer,  Mervyn's,  Hayward, 
Calif,  told  INAME  delegates  that  he 
foresees  a  trend  away  from  “off  price 
promotion”  and  national  brand  selling  to 
promotion  of  the  retailers’  private  label 
merchandise  in  1 983. 

He  said  this  raises  the  question  of 
“how  much  are  retailers  willing  to  spend 
for  advertising”  of  private  labels. 

As  for  his  own  store,  Kalina  said  news¬ 
paper  advertising  will  not  drop  from  the 
present  allocation  of  60%  of  total  budget. 

David  G.  Slowthower,  national  retail 
manager.  Sears,  Chicago,  Illinois,  said 
his  chain  “remain(s)  committed  to  local 
print  advertising.”  Sears  is  newspapers' 
largest  advertiser. 

He  said  over  75%  of  Sears  total  retail 
advertising  expenditure  and  over  90%  of 
their  local  ad  outlay  is  in  the  form  of  local 
print  advertising  for  1 983. 

“The  scope  of  that  investment,  well 
over  $400  million,  is  to  make  it  as  pro¬ 
ductive  as  possible.” 

In  line  with  that  reasoning,  Slothower 
said  Sears'  new  print  ads  in  1 983  and  1 984 
will  shift  to  more  4-color  ads. 

He  said  research  shows  customers 
want  to  “see  what  the  merchandise  looks 
like  in  the  most  realistic  manner  possible, 
with  4-color  photography  appearing  to  be 
the  vehicle  they  most  prefer.” 

He  said  credit  mail  and  preprints  will 
increase  in  1 983  at  the  expense  of  ROP 
newspaper  ads  for  three  reasons. 

He  said  ROP  unit  costs  for  multiple- 
pages  is  “substantially  higher”  as  com¬ 
pared  to  the  equivalent  space  in  pre¬ 
prints,  and  that  ROP  costs  continue  to 
rise  at  a  rate  greater  than  general 
inflation. 

Secondly,  he  said  the  format  and 
dimensional  variation  between  papers 
make  “efficient  production  and  place¬ 
ment  of  ROP  ads  difficult.” 

Thirdly,  he  said  4-color  reproduction  in 
ROP  is  limited,  and  cost  premiums  for 
multiple-page,  4-color  ROP  is  high. 

Robert  C.  Momsen,  chairman. 
INAME  retail  advertiser  relations  com¬ 
mittee  and  vicepresident/marketing,  St. 
Paul  Pioneer  Press  and  Dispatch 


Every  Saturday  since  1884 

announced  the  formation  of  a  joint  NAB- 
INAME  “Joint  Task  Force”  aimed  at 
helping  Sears  reduce  preprint  production 
costs,  while  at  the  same  time,  increasing 
ROP  linage. 

Momsen  said  his  committee  and  the 
Newspaper  Advertising  Bureau  have 
received  approval  from  Sears  to  test  a 
concept  on  a  regional  basis  with  Sears 
divisional  managers  to  get  stores  to 
switch  preprint  inserts  into  newspaper- 
printed  ROP  pages  with  overruns  for  use 
as  inserts  in  other  cities.  ' 

Called  “We  Prints,”  Momsen  said  the 
plan  could  save  Sears  millions  of  dollars 
per  year  in  printing  costs,  and  produce 
extra  ad  revenue  for  the  papers. 

He  said  the  task  force  is  working  with  a 
Sears  division  in  Virginia  that  involves 
five  newspapers  and  8  Sears  stores. 
Momsen  said  the  key  to  the  plan  is  for 
newspapers  to  offer  frequency  and/or 
volume  discounts  for  consecutive  pages. 

Ad  Bureau  to  move 
New  York  City  office 

The  cost-squeeze  problem  at  the 
Newspaper  Advertising  Bureau  received 
another  jolt  when  it  was  learned  recently 
that  the  rent  in  the  Bureau’s  executive 
headquarter  offices  on  Lexington  Ave¬ 
nue  in  Manhattan  will  skyrocket. 

Craig  Standen,  NAB  president,  told 
E&P  this  week  at  INAME  that  he  is 
actively  looking  for  new  rental  space  to 
move  into  when  the  present  lease  ends  in 
1987. 

E&P  was  unable  to  find  out  where  the 
Bureau  was  looking  or  how  much  they 
could  afford. 

Rental  costs  in  New  York  City  in  re¬ 
cent  years  have  risen  dramatically.  It  is 
not  unusual  for  offices  in  the  mid-town 
area  on  Third  and  Lexington  Avenues  to 
run  $30  a  square  foot  and  upwards. 

The  NAB  has  been  located  in  its 
present  offices  for  over  15  years  and 
about  three  years  ago  their  entire  floor 
was  refurbished  at  considerable  expense. 

Byline  boycott  at  AP 

Led  by  Washington  staffers  covering 
the  president's  budget  message.  Associ¬ 
ated  Press  employees  called  a  byline 
boycott  this  week  to  protest  what  they 
alleged  to  be  the  company's  demands  for 
“retrogressions”  on  job  security  and  its 
refusal  to  match  UPl's  salaries. 

The  tentative  agreement  with  UPI, 
reached  January  13.  calls  for  top-scale 
newsmen,  ncwswomen  and  photographers 
to  earn  $645.56  by  October  1985.  while 
top-scale  AP  men  and  women  would  earn 
as  little  as  $601  under  the  company's  pro¬ 
posed  two-year  agreement. 
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Improved  news  product 
seen  as  ad  growth  key 


By  Jerry  Walker 

Los  Angeles  Times  publisher  Tom 
Johnson  said  (January  24)  that  newspa¬ 
pers  are  “odds-on-favorites”  to  rebound 
in  1983  and  in  the  years  ahead. 

In  delivering  the  keynote  speech  at  the 
President's  breakfast,  which  officially 
opened  the  130th  International  News¬ 
paper  Advertising  and  Marketing 
Executives  sales  conference,  held  this 
week  in  Las  Vegas  at  Caesars  Palace 
Hotel-Casino,  Johnson  said  he  believed 
this  “despite  the  grim  realities  of  1982.” 

“There  were  far  too  many  low  linage 
notes  for  newspapers  in  1982,”  he  said. 
“But  I  believe  that  1983  will  move  us  into 
higher  ranges  of  economic  perform¬ 
ance.” 

“The  entire  200-year  history  of  the 
American  newspaper  confirms  its  re¬ 
silience — its  capacity  to  ascend  to  ever 
higher  peaks  of  acceptance  and  profitabil¬ 
ity  from  the  deepest  valleys  of  economic 
decline,”  he  remarked  to  the  nearly  1 ,400 
INAME  members  in  the  audience. 

“Yes,  1  look  forward  to  the  future  with 
optimism,”  he  said.  “And,”  he  went  on, 
“there  is  much  more  than  history  on  my 
side  to  indicate  a  powerful  resurgence  for 
the  daily  newspaper. 

“One  of  the  stronger  indicators  is  the 
most  recent  report  of  the  Audit  Bureau  of 
Circulations.  Of  the  top  30  newspapers  in 
this  country,  28  had  significant  circula¬ 
tion  gains  in  the  last  half  of  1982  over  the 
last  half  of  1981. 

“Total  circulation  is  close  to  the  all- 
time  high — 55.5  million  on  Sunday. 

“What  this  tells  us  is  that  the  news¬ 
paper  became  even  more  indispensable  in 
hard  times,  and  that  it  remains  in  1983  the 
first  choice  of  American  families  for  both 
news  and  advertising.” 

Johnson  praised  the  ad  sales 
executives  for  holding  ad  revenue 
declines  to  a  minimum  through  creative 
and  aggressive  sales  promotion.  He  said 
1982  would  have  been  “an  even  worse 
year”  for  newspapers  had  it  not  been  for 
the  skills,  ingenuity,  and  drive  of  news¬ 
papers’  ad  and  marketing  sales 
executives.  _ 

Despite  his  “optimism"  for  the  future, 
he  warned  that  the  road  ahead  may  be  a 
“rocky  one.”  He  said  more  efficiencies 
are  in  order  because  “higher  newsprint 
prices  are  a  possibility  and  publishers 
face  a  fight  in  Washington  to  hold  the  line 
on  postal  rates  and  to  insure  the  fairness 
by  which  the  rates  are  administered.” 

With  the  necessity  for  greater 
operating  economics,  he  said  newspapers 
also  face  the  “inevitable  costs  of  plant 
modernization — more  computerization 
of  both  news  and  non-news 


departments — pagination — robotics — 
and  still  larger  investments  in  market 
research.” 

“We  must,”  he  said,  “resist  the 
temptation  to  diminish  the  quality  of  our 
newspapers.”  He  said  the  Times  in  1982 
instituted  the  “greatest  economics  of 
management  in  our  history,”  while 
increasing  its  editorial  budget  and  edito¬ 
rial  staff. 

“As  publishers  and  editors,”  he 
declared,  “we  must  give  you  something 
better  to  sell.  You  in  advertising  and 
marketing  will  have  to  hustle  as  never 
before.  New  and  persuasive  techniques 
must  be  found  to  convince  advertisers 
that  we  continue  to  be  their  most  effective 
medium,  despite  the  siren  songs  of  our 
competitors. 

“On  the  news  side,  there  must  be  a 
constant  and  viable  improvement  in  our 
product.  We  must  publish  more  news,  not 
less  and  more  analysis  of  the  news,  not 
less.  We  must  aim  for  greater  accuracy 
and  objectivity.  And  we  must  continue  to 
employ  the  latest  technologies  to  bring 
the  news  to  our  readers  faster  and  in  an 
improved  format.” 

The  President’s  Council  Award  of  Dis¬ 
tinction,  a  new  award  that  will  be  pre¬ 
sented  annually  by  the  INAME  to 
individuals  for  “exceptional  service  to 
the  newspaper  business”  was  given  for 
the  first  time  to  Morton  Frank,  chairman 
emeritus.  Family  Weekly,  Thurman  H. 
Pierce,  media  executive,  J.  Walter 
Thompson;  and  James  N.  McKearney, 
publisher,  Shrewsbury  (N.J.)  Register. 

Frank  and  Pierce  were  in  attendance  to 
accept  their  plaques  from  awards  chair¬ 
man  Richard  Ockerbloom,  executive 
vicepresident,  Boston  Globe,  during  the 
business  meeting  held  (January  24)  at  the 
President’s  breakfast.  McKearney,  a 
longtime  member  of  INAME,  did  not 
attend  the  meeting  and  will  receive  his 
award  in  N.J.,  Ockerbloom  said. 

Following  the  presentation,  an  hon¬ 
orary  life  membership  in  INAME  was 
awarded  to  Joseph  F.  Flanagan,  outgoing 
president  of  the  Association.  The  Gold 
Card  is  considered  to  be  the  highest 
recognition  of  INAME. 

INAME  took  in  a  total  of  $624,458  in 
revenues  in  1982  and  spent  $584,854  for 
an  end-of-the-year  surplus  of  $39,604. 
The  INAME  Foundation  had  revenues  of 
$10,971  and  expenses  of  $16,653.  The  bal¬ 
ance  on  hand  for  the  Foundation  now  tot¬ 
als  $37,356. 

*  ♦  * 

Leo  J.  Kubiet,  ad  director,  St.  Peters¬ 
burg  (Fla.)  Times  and  Evening 
Independent,  was  elected  president  of 
INAME. 


Other  officers  elected  were:  president¬ 
elect,  Woodrow  G.  Shadid,  ad  director, 
Bloomington  (Ill.)  Pantograph  first 
vicepresident,  John  A.  Wolf,  senior 
vicepresident,  Dallas  Times  Herald', 
second  vicepresident,  Robert  E.  Mom- 
sen,  vicepresident,  marketing,  St.  Paul 
Dispatch  and  Pioneer  Press. 

Also  elected  were  five  directors:  Harry 
J.  Baird,  ad  director,  Kitchener-Waterloo 
(Ont.)  Record',  Thomas  J.  Culligan, 
vicepresident  and  general  manager,  Los 
Angeles  Daily  News',  William  J.  Poite- 
vint,  ad  director,  Wichita  Eagle-Beacon; 
Theodore  H.  Sondag,  ad  director,  Lans¬ 
ing  State  Journal  and  Ralph  W.  Stepp,  ad 
director,  Washington  (Pa.)  Observer- 
Reporter. 

The  unofficial  attendance  at  the 
INAME  meeting  stood  at  approximately 
1,100,  which  included  700  members  and 
400  guests.  There  were  60  “first  timers” 
at  the  conference. 

A  total  of  17  vendors  exhibited  their 
wares  in  the  first  trade  show. 

The  1983  summer  sales  meeting  is 
scheduled  for  July  17-20  at  the  Marriott 
Hotel  in  Chicago.  The  winter  meeting  for 

1984  will  be  in  New  Orleans  at  the  Hilton 
Hotel,  followed  by  the  summer  meeting 
in  Cincinnati  at  the  Westin  Hotel  and  the 

1985  winter  meeting  in  Miami  Beach  at 
the  Fountainbleau  Hilton.  The  Hyatt  Re¬ 
gency  Hotel  in  Milwaukee  is  the  site  for 
the  1985  summer  meeting. 

*  ♦  * 

Newspaper  Advertising  Bureau  has 
rolled  out  a  computer-assisted  system 
designed  to  help  retailers  do  a  better  job 
of  locating,  implementing  and  collecting 
reimbursements  for  co-operative 
advertising  in  daily  newspapers. 

The  system,  called  “Retail  Co-op 
Recovery,”  or  RCR,  was  explained  by 
Frank  Hennessey,  the  Bureau’s 
vicepresident  for  co-operative  advertis¬ 
ing.  Hennessey  has  been  field  testing  the 
program  for  four  years  on  a  limited  basis 
(E&P,  Jan.  22). 

The  heart  of  RCR,  said  Hennessey,  is  a 
data  base  of  3,100  current  manufacturer 
co-op  advertising  programs  which  is 
maintained  and  updated  daily  by  Stan¬ 
dard  Rate  and  Data  Service.  The  data  is 
organized  by  retail  categories  and  sup¬ 
plied  to  newspapers  through  the  Newspa¬ 
per  Advertising  Bureau. 

“The  participating  newspaper  supplies 
each  retailer  with  a  printout  of  all  current 
co-op  programs  in  his  store  category  or 
categories,”  Hennessey  said.  The  retail¬ 
er  checks  off  the  manufacturers  whose 
products  he  has  purchased  and  wishes  to 
advertise,  fills  in  his  ID  number  for  each 
supplier.  The  newspaper’s  co-op 
department  then  obtains  the  amount  of 
co-op  accrual  money  available  for  each 
product. 

The  newspaper  rep  fills  in  the  accruals 
and  works  with  the  retailer  in  planning  an 
advertising  program  which  will  maximize 
his  use  of  available  co-op. 
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Ad  execs  hear  how 
new  SAU  plan  works 

55-13-6-1. 


The  combination  to  the  office  safe? 

Joe  Theismann  calling  signals  for  a 
down  and  out  pass? 

No. 

It’s  the  new  Standard  Advertising  Unit 
(SAU)  plan  proposed  for  broadsheet 
newspapers  that  is  currently  awaiting 
ANPA  endorsement. 

Frank  J.  Savino,  vicepresident,  sales/ 
marketing,  Hackensack  (N.J.)  Bergen 
County  Record,  said  the  signals  of  55-13- 
6-1  can  bring  newspapers  to  the  “Super 
Bowl  of  media,  and  make  us  the 
undeniable  victor”  in  explaining  in  detail 
how  the  new  system  will  work  at  the 
INAME  meeting. 

The  SAU  working  committee  has  re¬ 
cently  proposed  that  all  broadsheet  news¬ 
papers  go  to  a  55"  web  width;  the  page 
make-up  be  13  inches  in  width;  the  ad 
format  be  6  columns;  and  the  unit  of 
measurement  be  one  inch,  replacing  the 
agate  line  (E&P,  Jan.  8) 

Savino  said  the  55  inch  width  for  four- 
plate  wide  presses,  or  27 'A  inch  for  two- 
plate  wide  presses,  can  be  made  on  most 
all  presses  for  very  few  dollars.  That 
change,  he  said,  leads  to  a  13  inch  wide 
printed  area  on  each  page,  which  is 
divided  up  with  6  columns  of  2  1/16  inches 
plus  (5)  '/« inch  rules. 

Many  benefits 

The  benefits  are  many,  according  to 
Savino,  including  a  better  newspaper  aes¬ 
thetically,  and  possibly  better  readership 
as  a  result,  plus  some  savings  in  news¬ 
print,  since  there  will  not  have  to  be  as 
many  fillers  created  by  the  peaks  and  val¬ 
leys  of  different  editorial  and  ad  formats. 

Savino  said  that  by  replacing  the  agate 
line  with  the  column  inch  as  newspaper 
unit  of  measurement  for  depth  on  pages, 
it  will  be  easier  to  sell  to  the  breed  of 
media  people  at  all  levels  who  were  not 
“weaned  on  the  agate  line.” 

Savino  said  the  SAU  working  com¬ 
mittee,  of  which  he  is  a  member,  consid¬ 
ered  and  discussed  in  full,  all  recom¬ 
mendations  and  suggestions  for  all 
sources  before  arriving  at  this  new  SAU 
system. 

He  said  the  committee  spent  a  “good 
portion  of  one  of  its  meetings, 
deliberating  on  Hugh  Patterson’s  long- 
cut  off  suggestion  (E&P,  January  22.)  The 
Little  Rock  Arkansas  Gazette  publisher 
suggested  breaking  down  the  300  line  col¬ 
umn  into  25  line  segments.  Savino  said 
Walter  Mattson,  New  York  Times,  who  is 
chairman  of  the  committee,  had  preceded 
Patterson  by  many  months  with  his  idea 
of  breaking  down  the  300  line  column  into 
10  line  segments. 
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“The  committee  gave  that  idea  much 
thought,”  Savino  reported.  It  also 
weighed  going  on  the  metric  system,  but 
in  the  end,  Savino.  said  the  committee 
settled  on  the  inch  as  the  basic  ad  unit,  for 
it  becomes  a  basic  building  block  that  all 
will  understand.  “It  is  just  so  simple  to 
put  inch  on  top  of  inch,  and  column  side 
by  side,  to  build  the  ad  and  the  page  both 
horizontally  and  vertically,”  Savino  said. 

All  newspapers,  regardless  of  depth 
dimension,  he  said,  can  work  with  the 
inch,  and  “whether  your  printed  depth  is 
21, 21 'A,  22,  or  22‘A  inches,  you  will  have 
a  nice  fit,”  he  said. 

Savino  said  the  switchover  to  six  col¬ 
umns  from  eight  or  nine  has  to  be 
explained  “with  candor”  to  advertisers, 
because  those  on  8  columns  have  a  33'A% 
column  inch  price  increase  when  they 
go  6  columns,  and  the  9  column  papers 
have  a  50%  increase. 

“It  is  easily  explained  to  advertisers 
that  they  are  getting  33 'A%  and  50% 
more  space  respectively,”  he  said. 

Savino  explained  how  to  convert  from 
lines  to  inches  in  computing  costs,  as  fol¬ 
lows: 

“Just  take  the  present  cost  per  line, 
times  the  number  of  lines  in  your  page, 
which  will  give  you  the  page  cost.  Then 
multiply  the  number  of  inches  in  depth  on 
your  page,  by  6  columns,  and  that  is  the 
number  you  divide  into  your  page  cost. 
The  basic  cost  of  one  inch  will  be 
determined — on  21  inch  printed  depth 
papers — by  dividing  126  into  the  page 
cost.  On  21 'A  inch  printed  depth,  the 
divisor  is  129.  On  22  inch  depth,  the  num¬ 
ber  is  132.  On  22'A  inch  depth,  it  is  135.” 

To  convert  to  dollars,  Savino  said  the 
inch  will  be  exactly  the  same  cost  as  the 
old  1 4  lines,  the  only  difference  being  that 
the  conversion  from  8  or  9  to  6  column 
adds  the  additional  33'A%  or  50%  to  the 
cost. 

Savino  said  the  current  SAUs,  which 
are  working  well,  are  being  altered  to  fit 
the  standard  2  1/16  inch  column  under 
proposal.  He  said  there  will  be  57  in  num¬ 
ber  as  opposed  to  the  original  26,  and  they 
will  cover  everything  from  a  one  inch  ad 
to  a  double  truck. 

He  said  newspapers  are  being  urged  to 
design  and  offer  SAUs  of  a  size  that  meets 
the  special  needs  of  their  markets. 

As  for  tabloids,  Savino  said  three  pro¬ 
posals  were  made.  They  are: 

1.  Tabloids  printed  on  23  9/16  inch 
cutoff  presses  print  five  of  the  standard 
2  1/16  inch  columns,  which  would  require 
a  small  photo  lateral  reduction  (0.2- 
2.5%). 

2.  Tabloids  printed  on  22)4  inch  cutoff 
presses  print  five  of  the  standard  col¬ 


umns,  requiring  a  photo  lateral  reduction 
(4-5%). 

3.  Tabloids  printed  on  21 'A  inch  and 
56cm  cutoff  presses  maintain  a  six  col¬ 
umn  format  and  accept  all  proposed  sizes 
up  to  five  columns.  It  is  also  proposed 
that  advertisers  seeking  a  perfect  fit  sub¬ 
mit  full  page  ads  9)4  inch  wide  by  14)4 
inch  deep. 

National  ad  buyer 
touts  newspapers 

National  advertising  must  become  an 
“increasingly  important  priority  for 
newspaper  advertising  growth,”  Mike 
Drexler,  executive  vicepresident  and 
director  of  media  for  Doyle  Dane 
Bembach  ad  agency  in  New  York,  told 
the  INAME  Sales  Conference  in  Las 
Vegas  this  week. 

Drexler  said  the  local  newspaper  can 
offer  the  national  advertiser  “an  intimacy 
with  its  audience  that  perhaps  no  other 
medium  can  because,  in  most  cases,  local 
residents  make  no  distinction  in  their  own 
minds  between  the  editorial  of  the  news¬ 
paper  on  the  one  hand  and  the  advertising 
on  the  other.” 

While  newspapers  are  not  a  national 
medium,  Drexler  said  “taken  together, 
newspapers  offer  advertisers  an  attrac¬ 
tive  source  of  coverage  in  their  local  mar¬ 
kets.  That  is  because,  taken  separately, 
each  newspaper  has  its  own  local  ident¬ 
ity,  and  it  is  this  local  identity  which  is  the 
newspaper  medium’s  greatest  strength. 

“At  the  same  time,  it  is  the  sum  total  of 
these  identities  which  makes  the  medium 
attractive  to  national  advertisers.  In  the 
final  analysis,  it  is  each  individual  paper’s 
relationship  to  its  own  local  community 
which  guarantees  the  survival  of  the 
industry.” 

Drexler  urged  the  ad  execs  to  “take  a 
good  look  at  the  community  you  are  serv¬ 
ing,  understand  that  it  is  made  up  of 
individuals  with  individual  needs,  tastes 
and  interests.” 

While  there  are  many  experiments  and 
many  media  companies  testing  transmis¬ 
sion  of  data  and  information  through  the 
home  tv  screen,  Drexler  said  there  are 
“still  more  questions  than  answers.” 

What  national  advertisers  do  know,  he 
said,  is  that  there  is  “only  one  place 
where  the  residents  of  almost  any  com¬ 
munity  can  receive  a  full  range  of  up-to- 
date  pertinent  information  about  the  state 
of  their  community  and  how  it  relates  to 
their  lives,  and  that  is  the  local  news¬ 
paper.” 

The  newspaper,  he  said,  is  the  “single, 
most  complete  source  of  relevant 
information  that  is  portable,  convenient, 
relatively  inexpensive,  and  perhaps  most 
important,  it  is  a  comfortable  compan¬ 
ion.” 

This  is  what  keeps  newspapers  “alive 
and  this  is  what  will  help  newspapers 
flourish,”  he  said. 


13 


Gannett  and  Knight-Ridder 
spar  over  USA  Today  ads 

By  Andrew  Radolf  more  racks,  but  is  responding  to  Today 


Philip  T.  Gialanella,  president  of  USA 
Today,  sent  a  letter  to  the  board  chairman 
of  Knight-Ridder  Newspapers  saying  he 
was  "disaopointed  and  sorry"  to  learn 
about  what  he  believed  was  a  company 
policy  to  refuse  ads  for  Gannett's  national 
daily. 

The  letter  to  Alvah  Chapman  was 
described  as  "friendly  and  concerned." 

It  said  that  Knight-Ridder's  Miami 
Herald,  Philadelphia  Inc/airer,  Lon^ 
Beach  Press-Telepram,  and  San  Jose 
Mercury  and  News  w  ere  the  "only  papers 
to  refuse”  USA  Today  ads. 

Today  began  distribution  in  the  San 
Jose  market  on  November  15  and  in  Los 
Angeles  and  southern  California  on  Jan¬ 
uary  24.  It  is  scheduled  to  enter  the  Miami 
market  on  February  9  and  the  Phi¬ 
ladelphia  market  on  March  23. 

Frank  Hawkins,  director  of  corporate 
relations  for  Knight-Ridder  Newspapers, 
told  E&P,  "We  can’t  understand  why  he 
would've  sent  a  letter  like  that.  The 
point  is,  there  is  no  corporate  policy  on  it. 
It’s  up  to  each  newspaper  to  decide  what 
ads  to  run." 

Hawkins  went  on  to  say  that  several 
Knight-Ridder  Newspapers  have  run 
USA  Today  ads  including  San  Jose,  Long 
Beach,  and  St.  Paul  Pioneer  Press  and 
Dispatch. 

"The  Miami  Herald  told  Gannett's  ad 
agency  they  would  consider  an  ad," 
Hawkins  continued.  "Philadelphia  said 
none  was  offered  them." 

Dan  Ridder,  publisher  of  Long  Beach 
Press-Telegram,  noted  that  his  paper  ran 
an  ad  for  USA  Today  on  January  24,  the 
day  the  national  daily  debuted  in  his 
market. 

Street  sales  competition 

Ridder  said  that  as  a  result  of  "some 
pressure  from  our  circulation 
department,"  there  was  a  delay  in  his 
paper's  decision  to  accept  the  ad. 

Ridder  explained  that  the  Press- 
Telegram's  circulation  department 
viewed  USA  Today  as  a  competitor  for 
street  sales.  “Most  circulation 
departments  would  feel  they  would  rather 
not  accept  anything  in  a  competitive  way 
from  another  newspaper,"  he  said.  “It's 
a  natural  reaction.” 

Ridder  said  his  newspaper  decided  to 
accept  USA  Today  ads  because  "we 
don’t  like  to  turn  down  advertising"  and 
"freedom  of  the  press"  was  involved. 

Ridder  said  Gannett  has  “blanketed" 
the  Long  Beach  area  with  about  2.(X)0 
racks  for  USA  Today  and  promoted  the 
daily  heavily. 

The  Press-Telegram  did  not  put  any 
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with  more  promotion  of  its  own. 

"It’s  typical  of  what  a  circulation 
department  would  do  if  a  new  competitor 
came  into  the  market.  "  Ridder  said. 

Ridder  believes  sales  for  U  S  A  Today  in 
Long  Beach  "will  not  be  as  great  as  in 
other  areas"  because  "there's  not  many 
business  travelers"  in  his  city  compared 
to  others  in  southern  California  such  as 
Los  Angeles. 

Pasadena  Star-News,  another  Knight- 
Ridder  paper,  has  also  run  ads  for  USA 
Today,  said  publisher  William  Applebee. 

Appelebee  said  Gannett  also  saturated 
his  city  with  racks  for  its  national  daily. 

He  commented  there  are  “strong  ordi¬ 
nances  in  southern  California"  concern¬ 
ing  the  style  of  newspaper  racks  and  that 
some  of  the  racks  being  used  by  Gannett 
do  not  comply  with  them. 

"Gannett's  putting  in  what  they  damn 
well  please."  Applebee  said.  He  re¬ 
marked  that  if  cities  "take  on  Gannett”  in 
a  dispute  over  the  racks,  "they’re  going 
to  lose”  on  First  Amendment  grounds. 

Gannett's  racks,  which  look  like  a  tv 
set  mounted  on  a  pedestal,  are  man¬ 
ufactured  by  Berkley-Small,  a  Scripps- 
Howard  subsidiary. 

A  few  years  ago,  Gannett  was  involved 
in  several  disputes  with  local  municipalit¬ 
ies  over  the  placement  and  style  of  its 
newsracks  for  its  Westchester  Rockland 
Newspapers  including  the  morning, 
Westchester  Today. 

Gannett  reached  "satisfactory  agree¬ 
ments”  with  the  various  parties  involved, 
said  a  company  spokesman. 

All  Sports  succeeding 

Through  the  use  of  its  pagination  sys¬ 
tem,  the  Star-News  publishes  a  special 
All  Sports  edition  of  the  newspaper  in 
which  all  the  non-sports  editorial  copy 
from  the  daily  paper  is  stripped  and  re¬ 
placed  by  in-depth  sports  news  from  all 
over  the  country  (E&P,  Oct.  2,  1982,  p. 
29). 

Applebee  said  All  Sports  has  been 
making  “dramatic  gaias"  in  its  circula¬ 
tion  despite  a  price  increase  to  50C. 

The  press  run  will  go  over  30,(XK)  in  the 
next  30  days,  he  said,  although  the  last 
"correctly  tabulated”  circulation  figures 
show  “over  10,(XX)  sold." 

All  Sports  is  sold  only  by  street  sales. 
Applebee  said  the  newspaper  is  opening 
between  50  and  1(X)  new  outlets  daily. 

“We’ve  purchased  a  large  quantity  of 
racks,"  he  added,  noting  that  he  expects 
All  Sports  to  compete  strongly  with  USA 
Today  for  readership  among  sports  en¬ 
thusiasts. 


AP  board  votes 
8.8%  budget  hike 

The  Associated  Press’  board  of 
directors  has  approved  a  budget  of  $185 
million  for  1983. 

The  budget  represents  about  an  8.8% 
increase  over  last  year  when  AP  spent 
$170  million  on  its  worldwide  operations. 

Frank  Batten,  AP  chairman  and  chair¬ 
man  of  Landmark  Communications,  told 
E&P  the  board  discussed  but  reached  no 
conclusions  on  possible  revisions  in 
newspaper  assessment  formulas.  He  said 
the  board  took  no  further  action  concern¬ 
ing  the  9.5%  general  assessment  increase 
for  1983  which  was  approved  last  Octo¬ 
ber. 

Slightly  more  than  $4  million  of  AP’s 
1983  assessment  income  will  be  used  for 
the  capital  equipment  fund.  Total  capital 
expenditures  for  this  year  will  be  $15.7 
million. 

Claude  Erbsen,  AP  executive  of  AP- 
Dow  Jones  financial  services,  said  the 
joint  venture  had  $16.2  million  in  re¬ 
venues  in  1982  and  is  expected  to  reach 
$26.2  million  this  year. 

One  of  AP’s  main  goals  in  coming 
years,  according  to  Batten,  is  to  develop 
more  income  from  sources  outside  the 
newspaper  industry.  Newspaper  assess¬ 
ments  provided  about  49%  of  AP’s  re¬ 
venues  in  1982. 

Batten,  Robert  G.  Marbut,  president  of 
Harte-Hanks  Communications,  and  Wil¬ 
liam  Keating,  president  and  publisher  of 
Cincinnati  Enquirer,  a  Gannett  news¬ 
paper,  have  been  working  with  AP  man¬ 
agement  to  develop  a  strategic  planning 
effort  in  all  areas  of  the  wire  service’s 
domestic  and  foreign  businesses. 

Louis  D.  Boccardi,  vicepresident  and 
executive  editor,  will  be  director  of  the 
planning  effort. 

Keith  Fuller,  president,  told  the  board 
that  634  newspapers  have  agreed  to 
deliver  their  news  to  AP  via  "electronic 
carbons.”  News  from  these  newspapers 
can  be  transferred  from  their  computers 
to  the  AP  computer  system  auto¬ 
matically. 

Fuller  said  AP  currently  has  790 
operating  satellite  dishes  and  will  have  its 
full  900  dish  system  completed  in  April. 

AP  daily  newspaper  membership  reached 
1 ,3 1 8  at  year's  end,  accounting  for  87%  of 
average  daily  circulation  in  the  U.S. 

The  board  reviewed  plans  for  AP/News 
Graphics,  a  new  service  being  developed 
by  Robert  Lockwood,  a  newspaper 
designer.  The  directors  also  heard  a  pro¬ 
gress  report  on  Laserphoto  II,  the  new 
satellite-delivered  picture  circuit  offering 
a  second  channel  for  delivery  of  photos 
by  wire. 

Bureaus  recently  opened  by  AP  are  in 
Rochester,  New  York;  South  Bend, 
Indiana;  Albany,  Georgia;  Toronto, 
Canada;  and  in  Central  America  for  Costa 
Rica,  Nicaragua,  and  El  Salvador. 
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Wire  Service  Guild  chief 
praises  new  UPl  contract 


Wire  Service  Guild  president  William 
Morrissey  has  hailed  the  tentative  three- 
year  contract  agreement  with  United 
Press  International  as  being  a  "model” 
for  journalists  across  the  country. 

Morrissey  also  praised  UPI’s  new  own¬ 
ers  for  a  “marked  change  in  the  attitude 
shown  toward  their  employees.”  He  said 
the  company  and  the  union  were 
"embarking  on  a  new  era”  of  labor  rela¬ 
tions. 

Under  the  terms  of  the  tentative  agree¬ 
ment,  reached  January  12(£<fcP,Jan. 15), 
top  minimum  for  reporters  will  rise  nearly 
$  1 33  a  week  by  the  end  of  the  third  year  of 
the  new  contract. 

The  new  contract  agreement  was 
reached  more  than  three  months  before 
the  current  contract  expires  and  more 
than  a  month  before  traditional  negotia¬ 
tions  would  have  begun. 

Allan  Bruce,  chairman  of  the  Guild’s 
negotiating  committee,  stated  that  for  the 
"first  time,”  employees  at  Associated 
Press  will  “have  to  play  catch  up”  with 
the  wage  package  given  their  counter¬ 
parts  at  UPI. 

“This  argreement  puts  UPI  in  a  strong 
competitive  position  for  the  talent  it  takes 
to  make  a  wire  service  work,”  Bruce 
said.  “And  it  recognizes  the  sacrifices 
UPI  employees  have  made  over  the  years 
to  keep  the  company  in  business.” 

Two  of  the  five  pay  raises  granted  over 
the  three  years  will  provide  major  gains 
for  employees  in  lower  classifications  or 
experience  levels. 

Across-the-board  pay  hikes  on  April 

16. 1983  and  April  16, 1985  will  give  every 
Guild-covered  employee  at  UPI 
increases  of  $23.30  and  $29.12  per  week. 

The  across-the-board  raises,  combined 
with  4%  hiked  on  April  16  and  October 

16. 1984  and  a  6%  increase  on  October  16, 
1985  will  give  first-year  office  aides — the 
lowest  pay  class  at  UPI — a  whopping 
44.4%  raise  over  the  life  of  the  contract. 

Under  the  latest  wage  proposal  from 
the  Associated  Press,  the  Guild  would 
have  to  negotiate  an  18.5%  hike  for  office 
aides  in  1 985 — $43 . 59  a  week — for  the  AP 
to  catch  up  in  that  category. 

Salaries  for  starting  newsmen  and 
newswomen  will  go  up  34.4%  during  the 
life  of  the  contract,  from  the  current  $291 
to  $391.20. 

At  top  scale,  the  current  $5 1 2.85  will  go 
to  $536.15  at  the  start  of  the  contract,  to 
$557.60  on  April  16,  1984,  to  $579.90  on 
October  16,  1984,  to  $609.02  on  April  16, 
1985  and  to  $645.56  on  October  16,  1985. 

In  addition,  night  differentials  will 
increase  by  $5  and  overnight  differentials 
by  $10  in  1985,  Sunday  differentials  will 
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go  to  $4  at  the  same  time,  and  a  new  $4 
Saturday  differental  will  take  effect. 

The  increases  take  night  differentials  to 
$30  a  week  and  overnight  differentials  to 
$60  a  week  for  employees  earning  $300  a 
week  or  more  as  of  April  13,  1985 — the 
vast  majority  of  UPI  staffers. 

Those  differentials  compare  with  $11 
for  night,  $24  for  overnight  and  $2.60  for 
Sunday  (no  Saturday  differentials)  at  the 
AP. 

Highlights 

Other  highlights  of  the  new  agreement: 
•Employees  must  either  be  members 
of  the  union  or,  as  a  condition  of 
employment,  pay  a  “fair-share”  agency 
shop  fee  equal  to  union  dues. 

•Twenty-one  bureaus,  those  with  five 
or  more  newspersons,  photographers, 
telephoto  engineers  or  managers,  will  join 
the  20  bureaus  on  the  37'/2  hour  work 
week. 

•Nationwide  job  posting  will  go  into 
effect,  with  the  company  notifying  em¬ 
ployees  via  the  message  wires  of  vacan¬ 
cies  in  Guild-covered  positions  and  giving 
staffers  consideration  before  positions 
are  filled. 

•President’s  Day  and  Memorial  Day 
will  no  longer  be  considered  holidays,  but 
employees  will  get  an  additional  personal 
day  in  1984  and  two  more  in  1985.  Em¬ 
ployees  who  are  denied  their  first  request 
for  a  personal  day  will  automatically  be 
granted  the  time  on  a  second  request. 

•In  the  first  two  years  of  the  contract, 
employees  will  get  only  90%  of  pay  for  the 
first  three  weeks  of  sick  leave,  but  it  will 
return  to  the  100%  level  in  the  third  year. 
Beginning  with  the  second  year,  bonus 
personal  days  will  be  granted  to  em¬ 
ployees  with  exemplary  attendance  rec¬ 
ords.  Employees  with  perfect  records 
will  get  three  days,  those  out  sick  for  from 
one  to  ♦hree  days  will  get  two  bonus  days 
and  these  out  for  four  or  five  days  will  get 
one  bonus  day. 

•In  1985,  vacations  will  be  granted  on 
the  basis  of  one  week  after  six  months, 
two  weeks  after  one  year,  three  weeks 
after  three  years  (now  four  years),  four 
weeks  after  six  years  (now  seven)  and 
five  weeks  after  19  years  (now  20). 

•Employees  with  10  years  of  service 
will  be  granted  unpaid  sabbatical  leaves 
of  from  six  months  to  two  years;  leaves 
will  be  granted  automatically  for  various 
journalism  fellowships;  unpaid  paternity 
leave  of  up  to  one  month  will  be  granted 
after  the  birth  of  a  child;  and  a  reasonable 
paid  leave  will  be  granted  in  the  event  of  a 
family  emergency  or  a  death  in  the 
immediate  family. 

•Employees  now  receiving  merit  pay. 


and  those  who  are  given  merit  increases 
in  the  future,  cannot  lose  their  merit  pay. 
The  old  contract  protected  only  those 
who  were  on  merit  prior  to  April  16, 1980. 

•Automobile  mile  rates  will  increase 
by  at  least  50%,  from  22  to  33  cents  a  mile, 
during  the  life  of  the  contract.  The  current 
gasoline-based  adjustment  formula  was 
scrapped  in  favor  of  a  more  liberal  formu¬ 
la  that  takes  all  car-use  costs  into 
account. 

•The  minimum  number  of  Audio  staff¬ 
ers  receiving  a  15%  talent  differential  will 
double  from  four  to  eight  as  of  April  16, 
1985  and  day,  night,  overnight  and 
weekend  Audio  shift  editors  will  receive 
increases  of  from  $4  to  $13  per  shift,  or 
from  $20  to  $65  per  week,  during  the  life 
of  the  contract. 

•The  company  and  the  union  have 
agreed  to  consider  converting  the  current 
pension  plan  to  an  IRA-type  plan  that 
would  increase  benefits  and  give  em¬ 
ployees  the  option  of  taking  a  lump-sum 
payment  in  lieu  of  a  pension  upon  ter¬ 
mination  of  their  employment.  In  any 
case,  the  company’s  contribution  to  the 
pension  plan  will  increase. 

•On  work  schedules,  single  days  off 
under  the  new  assignment  would  con¬ 
stitute  not  less  than  28  hours  off.  Current¬ 
ly  as  few  as  16  hours  would  constitute  a 
day  off.  Consecutive  days  off  would 
include  not  less  than  54  hours  (down  two 
hours  from  the  current  provisions)  and 
penalties  for  short  turnarounds  will 
increase  on  October  14,  1984. 

In  addition  to  Morrissey  and  Bruce,  the 
Guild  negotiating  team  included  Stan 
Metzler  of  Los  Angeles,  Drew  Von 
Bergen  of  Washington,  Judith  Dugan  of 
Chicago,  Andy  Blum  of  New  York  and 
Dan  Carmichael  of  Dallas. 

Morrissey  said  the  ratification  process, 
which  will  take  about  a  month,  will  begin 
as  soon  as  final  language  is  worked  out. 
The  process  includes  approval  by  The 
Newspaper  Guild’s  Contracts  Com¬ 
mittee,  the  Wire  Service  Guild’s  Execu¬ 
tive  Committee  and  the  membership  of 
the  Guild. 

Wash.  Post  acquires 
database  publisher 

Washington  Post  Company  has 
reached  an  agreement  in  principle  to  ac¬ 
quire  Legi-Slate,  Inc.,  a  privately  held 
database  publisher  that  provides  com¬ 
puterized  information  on  federal  legisla¬ 
tive  and  regulatory  activity  for  corporate, 
association  and  governmental  clients. 

Legi-Slate’s  data  include  synopses  of 
every  bill  and  resolution  in  Congress, 
committee  and  subcommittee  actions. 
House  and  Senate  floor  actions,  and  all 
recorded  votes. 

Information  is  updated  daily  and 
delivered  via  online  computer  terminals 
in  subscribers’  offices. 
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Companies  cutting  costs 
to  keep  profits  up  in  ’83 


By  Andrew  Radolf 

Over  350  printing  and  publishing 
industry  analysts  showed  up  for  Paine 
Webber’s  10th  annual  Outlook  for  Media 
Conference  in  New  Y ork  to  hear  what  top 
executives  of  nine  publicly  held  news¬ 
paper  companies  had  to  say  about  their 
business  forecasts  for  1983. 

The  analysts  must  have  liked  what  they 
heard. 

J.  Kendrick  Noble,  first  vicepresident 
of  Paine  Webber  Mitchell  Hutchins,  Inc., 
and  conference’s  organizer,  noted  that 
the  stock  price  for  each  of  the  companies 
“rose  after  its  views  were  expressed.” 

The  nine  companies  ail  said  they 
expect  their  profits  to  grow  in  1983,  but 
that  growth  will  come  as  much  through 
strenuous  cost  cutting  efforts  to  improve 
their  margins  as  from  increased  revenues. 

Here  is  a  roundup  of  the  company  high- 
lights  in  the  order  the  executives 
addressed  the  conference. 

Media  General 

David  L.  Jordan,  vicepresident,  said 
the  newsprint  side  of  the  company’s  busi¬ 
ness  was  “disproportionately  large”  and 
that  Media  General  will  be  building  up  its 
“communications  side.” 

Recent  acquistions  by  Media  General 
include  31  weeklies  with  500,000  total 
circulation  in  southern  California  for  over 
$20  million,  $8  million  for  WCBD-tv,  an 
ABC  affiliate,  in  Charleston,  S.C.,  and 
$18  million  for  WJKS-tv,  an  UHF  station 
in  Jacksonville,  Florida. 

The  company  recently  sold  its  Tampa 
radio  station,  WFLA,  for  $14  million. 

By  an  8  to  1  vote.  Media  General  was 
awarded  the  cable  franchise  in  Fairfax 
County,  Virginia,  Jordan  noted.  He  said 
the  company  intends  to  invest  $85  million 
to  build  a  126  channel,  interactive  sys¬ 
tem.  Projected  annual  revenues,  in  con¬ 
stant  dollars,  for  the  completed  system 
will  be  in  the  $50  million  to  $55  million 
range,  he  added. 

Jordan  said  Media  General  intends  to 
use  its  cash  flow  and  debt  capacity  to 
finance  acquistions  and  “other  oppor¬ 
tunities”  in  the  communications  field. 
The  company  has  a  $140  million  revolver 
line  of  credit  “from  major  banks”  and 
another  $30  million  from  “normal  bank 
lines.” 

He  said  the  company  will  show  record 
profits  in  1982,  but  1983  will  be  “a  tough 
year”  with  the  firm  paying  “close  atten¬ 
tion  to  cost  controls.” 

Gannett  Co. 

Gannett  pulled  off  the  conference’s 
biggest  public  relations  coup.  The  com¬ 
pany  made  sure  ample  supplies  of  USA 
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Today  were  on  hand  for  each  day  of  the 
conference.  By  the  third  day,  the  analysts 
were  full  of  praise  for  the  new  national 
daily.  They  particularly  liked  its  “tv  in 
print”  packaging  of  the  news  for  easy 
reading,  color  reproduction,  and  the  fact 
that  the  ink  didn’t  smear  on  their  fingers. 

USA  Today  also  dominated  the  presen¬ 
tation  Gannett  made  to  the  analysts. 

Philip  Gialanella,  president  of  USA 
Today,  said  Gannett  could  not  print 
enough  papers  to  meet  USA  Today’s  pro¬ 
duction  schedules  so  the  press  time  was 
moved  back.  He  said  the  move  would 
benefit  USA  Today’s  sales  since  com¬ 
pany  research  showed  people  were  buy¬ 
ing  the  paper  “around  the  clock.” 

Allen  H.  Neuharth,  Gannett  chairman 
and  president,  cautioned  the  analysts  that 
USA  Today  “was  not  yet  a  success”  and 
said  the  paper  probably  will  not  be  profit¬ 
able  until  1985. 

USA  Today’s  ad  rate  base  for  January 
is  400,000. 

Douglas  McCorkindale,  vicepresident 
for  law  and  finance  and  president  of  the 
diversified  media  division,  said  that 
although  Gannett  will  have  over  $400  mil¬ 
lion  in  debt  next  year,  the  company  plans 
no  slowdown  in  its  acquisitions. 

McCorkindale  noted  that  when  Gan¬ 
nett  completes  its  “upgrading”  of  its 
broadcast  properties  including  the  pur¬ 
chase  of  KRON-tv  in  San  Francisco  and 
WLVI-tv  in  Boston,  the  company  will 
more  than  double  its  viewers  to  7.8  mil¬ 
lion  and  be  the  fourth  largest  broadcaster, 
not  counting  the  three  networks. 

McCorkindale  said  Gannett’s  revenues 
in  1982  should  reach  $1.5  billion  with  74% 
coming  from  newspapers,  12%  from 
broadcasting,  13%  from  outdoor 
advertising,  and  remainder  from  its  other 
enterprises. 

He  said  the  company’s  investment  in 
USA  Today  “was  small”  compared  to 
the  $1 10  million  spent  in  1982  on  capital 
expenditures  and  $1 10  million  paid  for  the 
acquisition  of  its  newspapers  in  Jackson 
and  Hattiesburg,  Mississippi. 

McCorkindale  commented  that  linage 
at  Gannett’s  newspapers  will  be  down 
2%-3%  this  year,  with  classified  hurting 
the  most.  He  said  to  make  up  for  the 
shortfall,  Gannett  raised  home  delivery 
prices  and  a  number  of  Sunday  news¬ 
stand  prices  to  $1. 

He  said  the  company  was  keeping  in 
place  “controls”  on  its  newsprint  con¬ 
sumption  and  its  number  of  employees 
and  will  be  expanding  its  total  market  cov¬ 
erage  and  shared  mail  programs. 

To  promote  circulation,  McCorkindale 
said  the  company  recently  established  in 


Wilmington,  Delaware,  its  Gannett 
Telsell  office  to  “sell  circulation”  of  its  88 
dailies  “throughout  the  USA.” 

In  1983,  he  said  Gannett  was  looking 
for  linage  in  national,  retail,  and  classified 
to  be  “down  or  flat”  but  ad  rates  to 
increase  around  9%.  Preprint  linage  will 
grow  “1%  or  a  little  more.” 

Daily  and  Sunday  circulation  will 
increase  around  1%  this  year,  and  prices 
will  be  up  in  the  7%  to  8%  range,  he  said. 
Harte-Hanks 

Harte-Hanks  Communications  sees 
1983  as  a  year  to  “eliminate  excess  bag¬ 
gage.” 

“We’ll  emerge  leaner  and  stronger  and 
better  positioned  than  when  the  recession 
started,”  said  Robert  G.  Marbut,  presi¬ 
dent. 

The  company  will  install  “tighter  con¬ 
trols”  on  expenses  and  personnel  this 
year. 

Larry  Franklin,  executive  vicepresi¬ 
dent,  said  Harte-Hanks  has  implemented 
a  hiring  freeze  and  “identified”  people 
who  “are  not  performing  to  standards.” 

He  said  the  company  provided  retrain¬ 
ing  and  development  for  those  em¬ 
ployees,  but  “after  a  period  of  time,”  if 
the  retrained  people  did  not  meet  the 
company’s  expectations,  “changes” 
were  made. 

Harte-Hanks  also  intends  to  “cut  out 
the  weaker  performers”  among  some  of 
its  newspapers,  Franklin  said.”  The 
newspapers  designated  as  “divestiture 
candidates”  will  be  “mostly  weeklies,” 
he  added. 

Franklin  said  Harte-Hanks’  television 
properties  were  “the  top  performers”  of 
the  company’s  businesses  in  1982  “fol¬ 
lowed  by  newspapers”  which  had  “a  rea¬ 
sonably  good  year.” 

He  predicted  newspaper  ad  revenues  in 
1983  will  be  up  7%  to  1 1%  and  circulation 
revenues  will  grow  at  an  8%  to  12%  rate. 

Franklin  said  the  “revenue  trends”  of 
Harte-Hanks’  Consumer  Distribution 
Marketing  businesses — which  Marbut 
defined  as  target  marketing  with  print — 
“track  closely  to  newspapers.” 
Multimedia 

Multimedia  postponed  converting 
some  of  its  afternoon  papers  to  morning 
publications  because  of  the  economy, 
said  Donald  Barhyte,  vicechairman  and 
treasurer.  He  said  the  company  rede¬ 
signed  its  newspapers  in  Greenville, 
South  Carolina,  to  emphasize  local  news 
and  gained  circulation  as  a  result. 

Though  advertising  linage  was  down 
8.4%  in  1982,  ad  revenues  increased  3.6% 
and  the  company  was  “able  to  protect  our 
profit  margins  from  serious  erosion 
through  cost  controls,”  Barhyte  said. 

All  of  Multimedia  papers  increased 
their  newsstand  prices  in  1982  from  200  to 
250  daily  and  from  500  to  750  on  Sunday. 

Total  revenues  for  the  company  will 
rise  17%  to  19%  in  1983,  with  the  major 
increase  coming  from  cable  tv,  said  Wal- 
(Continued  on  page  next  page) 
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ter  Bartlett,  president.  Earnings  growth 
tends  to  “follow  revenue  growth,”  he 
added. 

In  1982,  Multimedia's  cable  properties 
showed  a  76%  increase  in  revenues  com¬ 
pared  to  a  5%  increase  in  newspaper  re¬ 
venues. 

The  company  expects  newspaper  ad 
revenues  to  increase  around  10%  in  1983 
with  half  coming  from  improved  volume 
and  half  from  rate  increases  planned  for 
mid-year  at  the  annualized  rate  of  6%  to 
8%. 

Multimedia’s  preference  in  acquisitions 
is  “towards  cable  and  programming” 
firms,  but  the  company  remains 
interested  in  newspapers  or  tv  stations 
“at  the  right  price,”  Bartlett  said. 

Knight-Ridder 

Fresh  from  their  “major  victory  in  Phi¬ 
ladelphia”  and  predicting  “it  isjust  a  mat¬ 
ter  of  time”  until  they  are  victorious  in 
Detroit,  Knight-Ridder  Newspapers 
executives  predicted  their  1983  results 
will  be  “significantly  better”  than  last 
year’s. 

A  major  reason  for  the  upbeat  outlook 
is  the  great  gains  Knight-Ridder  expects 
to  make  in  advertising  and  circulation  re¬ 
venues  at  the  Philadelphia  Inquirer  and 
Daily  News.  In  1982,  advertising  re¬ 
venues  in  Philadelphia  rose  32%  over  last 
year,  with  the  company  raising  rates  in 
the  spring  and  summer  to  take  advantage 
of  the  closing  of  the  Philadelphia  Bulle¬ 
tin.  The  rise  in  ad  revenues  was 
accompanied  by  “a  very  substantial 
improvement  in  profits  and  profit  margin” 
in  Philadelphia. 

In  Detroit,  Knight-Ridder  believes  its 
superior  financial  resources  over  the 
Detroit  News  will  tip  the  balance  in  favor 
of  the  Detroit  Free  Press. 

Since  1980,  recession-triggered  cost 
controls  in  place  at  Knight-Ridder  have 
included  hiring  freezes,  layoffs,  reduced 
salary  increases,  and  more  discretionary 
expense  control. 

The  result,  said  Robert  F.  Singleton, 
senior  vicepresident,  finance,  is  that  the 
recession  gave  Knight-Ridder  “an  oppor¬ 
tunity  to  build  for  the  future.”  He  stated 
an  upturn  in  the  economy  will  have  a  “dis¬ 
proportionately  favorable  impact”  on  the 
company’s  performance. 

Singleton  said  Knight-Ridder’s  total  re¬ 
venues  will  be  up  more  than  10%  in  1983 
due  to  a  combination  of  cost  cutting,  ad 
rate  increases,  and  circulation  price 
increases  “at  most  of  our  newspapers.” 

James  Batten,  KRN  president,  said  the 
company  is  continuing  to  diversify  into 
other  media.  In  1982,  TKR  Cable,  its  50/ 
50  joint  venture  with  Tele¬ 
communications,  Inc.,  reached  90,000 
subscribers  by  year-end  and  in  1983  will 
gain  another  20,000  more  in  Rockland 
County,  New  York. 

KRN’s  $55  million  commitment  to 
TKR  will  generate  about  $32  million  in 
revenues  in  1983,  Batten  said. 

Knight-Ridder  also  entered  a  joint  ven- 
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ture  with  Times  Mirror  Cable  to  develop  a 
1 12  channel  system  for  Long  Beach,  Cali¬ 
fornia.  The  company  will  invest  around 
$10  million  in  that  project  in  1983. 

Batten  said  Knight-Ridder  will  contin¬ 
ue  to  “look  for  attractive  suburban 
(cable)  systems.” 

Knight-Ridder  will  spend  $8  million 
this  year  on  Viewtron,  its  home  electron¬ 
ic  information  system,  and  has  scheduled 
commercial  introduction  of  the  service 
for  the  summer  or  early  fall.  The  initial 
marketing  target  is  5,000  households  in 
southern  Florida. 

Total  investment  in  Viewtron  by  the 
start  of  commercial  service  will  be  around 
$18  million. 

As  part  of  its  effort  to  create  a  nation¬ 
wide  Viewtron  network,  Knight-Ridder 
announced  the  Seattle  Times  is  the  fourth 
newspaper  company  to  form  a  75/25  joint 
venture  for  developing  a  local  system. 
Knight-Ridder,  which  is  the  minority 
partner,  has  similar  agreements  with  Bos¬ 
ton  Globe,  Sun  Papers  in  Baltimore,  and 
Capital  Cities  Communications  news¬ 
papers  in  Kansas  City  and  Fort  Worth. 

Affiliated 

Affiliated  Publications  will  be  looking 
in  1983  to  cut  down  on  the  size  of  the  work 
force  at  the  Boston  Globe  which  accounts 
for  94%  of  the  firm’s  operating  revenues. 

“We  have  too  many  people,”  said  Wil¬ 
liam  O.  Taylor,  chairman.  He  said  the 
company  was  “already  talking  buyouts” 
with  the  Globe’s  1 1  unions  before  Rupert 
Murdoch  began  negotiating  for  con¬ 
cessions  in  purchasing  the  Boston  Herald 
American. 

Taylor  said  Affiliated  will  be  “pursu¬ 
ing”  its  negotiations  with  the  unions  con¬ 
cerning  buyouts  in  order  “to  get  the 
numbers  down.” 

Taylor  noted  that  from  1921  to  1946  the 
Globe  had  “no  rate  increases”  but  al¬ 
ways  managed  to  make  a  profit.  From 
1946  to  1982,  the  Globe  had  rate  increases 
once  and  sometimes  twice  a  year,  he  said. 

In  1982  those  rate  increases  were 
12.4%,  but  in  1983  the  Globe’s  rates  will 
go  up  only  9%,  he  said. 

Taylor  said  pagination  is  “something 
we  have  to  get  into,  but  the  technology  for 
a  paper  our  size  is  more  than  two  years 
away.” 

Dow  Jones 

Dow  Jones  &  Co.  began  1983  with  the 
launch  of  the  European  edition  of  the  Wall 
Street  Journal. 

In  1982,  the  Journal’s  Asian  edition, 
based  in  Hong  Kong,  turned  a  profit  for 
the  first  time  since  it  was  started  in  1976. 

Warren  H.  Phillips,  chairman,  said 
Dow  Jones  is  “trying  to  organize  the 
Journal  to  be  easier  to  handle  and  read.” 
He  said  the  paper  will  be  expanded  “only 
when  we  can  convince  readers  they  are 
getting  extra  value  to  make  the  extra 
reading  worthwhile.” 

The  Journal’s  subscription  price  went 
up  6%  in  January,  but  the  company  plans 
to  keep  the  newsstand  price  at  40(i. 


The  Journal  opened  three  new  plants 
this  year,  six  in  the  last  two  years  and 
a  total  of  17.  Ray  Shaw,  Dow  Jones  presi¬ 
dent,  said  the  new  plants  improved 
delivery  and  cut  shipping  costs. 

As  an  example,  Shaw  said  it  cost  Dow 
Jones  $1.5  million  to  ship  the  Journal 
from  Washington  D.C.  to  Charlotte, 
North  Carolina.  The  paper’s  new  produc¬ 
tion  facility  in  Charlotte,  which  employs 
around  24  people  “like  all  of  our  satellite 
plants,”  operates  for  “about  half’  of  the 
prior  shipping  costs. 

William  Dunn,  vicepresident  and 
general  manager,  said  Dow  Jones  will  be 
making  its  information  service  available 
to  the  top  10  multiple  cable  systems 
operators  this  year  The  systems  pass 
1 .25  million  homes  in  20  communities,  he 
said. 

Dunn  said  Dow  Jones  intends  to 
work  with  newspapers  to  have  them 
“insert  local  news  into  our  information 
stream.”  The  company  has  already 
reached  such  an  agreement  with 
Clearwater  (Fla.)  Sun,  a  Jefferson  Pilot 
newspaper. 

Times  Mirror 

Times  Mirror  intends  to  keep  “a  tight 
lid  on  costs”  this  year  and  believes  those 
measures  in  addition  to  anticipated  reve¬ 
nue  gains  offer  “the  potential  for  signifi¬ 
cant  profit  improvement  in  1983,”  said 
Stender  Sweeney,  treasurer.  “All  of  our 
newspapers  are  making  gains,  improving 
their  profit  margins.” 

Sweeney  said  the  company  is  sticking 
to  its  plan  stated  in  its  1981  annual  report 
to  “raise  performances  of  all  operating 
units  above  industry  average  and  divest 
properties  which  fail  to  perform.” 

He  said  Times  Mirror  will  “continue  to 
pursue  newspaper  acquisitions  as  our 
financial  condition  warrants.” 

Sweeney  gave  a  “pessimistic  projec¬ 
tion”  for  the  Los  Angeles  Times  for  1983. 
He  said  the  paper’s  linage  will  be  “lower 
overall,”  but  strong  cost  controls  and  re¬ 
ductions  in  employees — “175  full  time 
equivalents” — plus  an  8.9%  ad  rate 
increase  will  help  keep  profits  up. 

The  Times  4%  gain  in  circulation,  to 
1.06  million  daily  and  1.35  million  on  Sun¬ 
days,  is  “the  rationale”  for  the  rate 
increases. 

Sweeney  noted  that  Times  Mirror’s 
newspaper  group’s  profits  were  down 
18%  in  the  third  quarter  despite  an  8% 
increase  in  revenues.  He  said  the  news¬ 
paper  group’s  margin  “slipped”  to  12%. 

Classified  linage  for  the  newspaper 
group  was  8%  overall,  with  the  Times’ 
classified  linage  dropping  22%. 

At  Newsday,  Sweeney  said  the  morn¬ 
ing  press  run  has  been  moved  one  hour 
earlier  for  expanded  newsstand  distribu¬ 
tion  and  an  “intensive  focus”  on  Queens 
where  morning  home  delivery  is  offered. 

Newsday  launched  a  weekly  business 
section  this  year,  to  join  its  fashion  and 
home  weekly  Part  III  sections. 

(Continued  on  page  31) 
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USA  Today  imperils 


Westchester 

Allen  H.  Neuharth,  chairman  of  Gan¬ 
nett  Co.,  fueled  speculation  that  the  com¬ 
pany  will  fold  Westchester  Today  when 
its  national  daily.  USA  Today  begins 
publishing  in  the  New  York  market  next 
April. 

Gannett  intends  to  use  the  production 
facilities  of  Westchester  Rockland  News¬ 
papers  to  print  and  distribute  USA  Today 
in  New  York. 

Gannett  will  “probably  make  some 
modifications  in  the  production  and  dis¬ 
tribution  of  that  rather  small  news¬ 
paper,”  Neuharth  told  the  stock  analysts 
attending  the  Outlook  for  Media  Con¬ 
ference.  “We  expect  USA  Today  to  be 
the  dominant  morning  representative  in 
the  New  York  market  including  West¬ 
chester." 

Thomas  Dolan,  publisher  of  Westches¬ 
ter  Today,  notified  his  staff  that  the  paper 
may  be  folded  once  USA  Today  enters 
the  New  York  market  because  it  would 
compete  with  the  national  daily  for  press 
time.  Dolan  said  a  final  decision  will  not 
be  made  on  Westchester  Today's  fate 
until  he  knows  how  many  copies  of  USA 
Today  have  to  be  printed. 

Westchester  Today,  published  Mon¬ 
day  through  Friday,  has  lost  circulation 
steadily  over  the  last  two  years.  The 
publisher's  statement  for  September  30. 
1982  reports  an  average  net  paid  circula¬ 
tion  of  26.712,  for  a  loss  of  over  3. (XX)  in 
daily  sales  from  the  previous  year.  Its 
publisher's  statement  for  September, 
1981  showed  a  net  average  paid  circula¬ 
tion  of  29,367. 

In  the  September.  1980  statement. 
Today  showed  a  net  average  paid  circula¬ 
tion  of  44,014. 

USA  Today's  ad  rate  base  for  January 
is  400,000.  The  latest  circulation  figures 
released  by  Gannett  give  average  net  paid 
sales  as  362.879  daily. 

Westchester  Today  debuted  on  August 
10,  1978  during  the  88-day  newspaper 
strike  in  New  York  City.  The  company 
later  reduced  Today's  newsstand  price 
from  20c  to  lOc.  In  1980.  the  cover  price 
was  raised  to  a  quarter. 

Neuharth  remarked  to  the  analysts  that 
Gannett  has  nine  evening  and  Sunday 
newspapers  in  its  Westchester  Rockland 
division  and  that  Westchester  Today  was 
just  a  morning  “add-on." 

Different  attitude 

His  attitude  towards  Westchester 
Today  is  a  departure  from  past  meetings 
when  he  pointed  to  the  paper  as  an 
example  of  Gannett's  success  in 
introducing  new  products  in  the  morning 
field  and  in  competing  effectively  in  the 
Westchester  suburbs  with  the  major  New 
York  dailies. 

18 


paper 

Neuharth  declined  to  be  more  specific 
about  his  remarks,  but  several  stock 
analysts  interpreted  them  to  mean  Gan¬ 
nett  will  not  allow  its  “rather  small  news¬ 
paper''  in  Westchester  to  compete 
against  its  national  paper  in  the  morning 
field. 

R.  Joseph  Fuchs,  an  analyst  with  Kid¬ 
der,  Peabody  who  is  a  strong  believer  in 
USA  Today's  chances  of  success,  said 
Gannett  will  probably  “wait  two  or  three 
months  after  Today's  debut  and  see  how 
Westchester's  circulation  does  before 
making  a  decision.” 

Vince  Spezzano,  executive  vicepresi¬ 
dent  of  USA  Today  and  publisher  of 
Cocoa  Today  in  Florida,  told  E&P  USA 
Today's  entry  into  the  Miami  market  this 
year  “won't  have  any  impact”  on  the 
75 ,0(X)  morning  daily  which  circulates  2(X) 
miles  to  the  north  and  concentrates  on 
local  coverage  in  news  and  advertising. 

The  Fort  Myers  News-Press  will  hand¬ 
le  USA  Today's  production  and  distribu¬ 
tion  in  southern  Florida.  Spezzano  said 
Gannett  will  eventually  “start  filling  in 
the  holes”  in  USA  Today's  Florida  dis¬ 
tribution  and  that  will  include  the  state's 
central  areas  and  the  area  around  Cocoa 
Beach. 

In  Oakland,  Gannett  merged  the  eve¬ 
ning  Oakland  Tribune  and  the  morning 
East  Bay  Today  into  one  morning  paper. 
The  original  plan  was  to  call  the  merged 
daily  East  Bay  Today,  but  in  response  to 
"tremendous  local  sentiment,”  publisher 
and  editor  Robert  C.  Maynard  arranged 
to  keep  the  name  Oakland  Tribune. 

Maynard  is  attempting  to  put  together  a 
group  of  local  investors  to  buy  the  Tri¬ 
bune  from  Gannett.  The  company  is  sell¬ 
ing  the  daily  to  comply  with  FCC  cross¬ 
ownership  rules  in  its  planned  purchase 
of  KRON-tv  in  San  Francisco. 

Neuharth  also  told  the  analysts  that  in 
the  seven  market  clusters  selling  USA 
Today  by  last  December,  the  paper  was 
ahead  of  projections  in  four  of  them,  “on 
target”  in  two,  and  below  projections  in 
one. 

He  declined  to  give  the  markets  by 
name,  but  seven  “market  clusters”  are 
Washington.  Baltimore,  Atlanta,  Pitts¬ 
burgh,  Minneapolis-St.  Paul,  Portland- 
Seattle,  and  San  Francisco-San  Jose- 
Sacramento.  It  began  selling  in  the  latter 
two  market  clusters  on  November  15. 

USA  Today  has  since  added  Houston, 
southern  Texas  and  Louisiana,  January 
10;  Denver  and  the  Rocky  Mountain  area, 
January  17;  and  Los  Angeles  and  south¬ 
ern  California,  January  24.  The  company 
has  not  released  circulation  figures  which 
include  sales  in  these  new  markets. 
Neuharth  said  the  “minor  differences” 


in  USA  Today’s  sales  for  the  seven  mar¬ 
kets  “are  based  more  on  the  weather,  a 
winning  or  losing  baseball  or  football 
team,  and  not  on  the  quality  of  the  prod¬ 
uct.” 

He  said  home  delivery  of  USA  Today  is 
being  tested  in  upscale  segments  of 
“eight  small  markets  in  five  states.” 

Neuharth  said  USA  Today  will  not  see 
“black  ink”  until  1985. 

Louis  Harris  and  Associates,  a  Gannett 
subsidiary,  is  researching  USA  Today 
“every  inch  of  the  way,”  Neuharth  said. 

Simmons  Market  Research  is  also  con¬ 
ducting  readership  surveys  for  Gannett. 

The  two  research  firms  recently  issued 
separate  surveys  which  stated  USA  To¬ 
day’s  demographics  “approach  the  pro¬ 
file  of  the  Wall  Street  Journal  and  the 
New  York  Times,”  Gannett  stated  in  a 
recent  release. 

The  surveys  also  found  that  almost  half 
of  the  purchases  of  USA  Today  are  being 
made  after  mid-day  and  that  55%  of  all 
USA  Today  readers  bring  the  newspaper 
home. 

Neuharth  said  the  research  showed 
USA  Today  was  “attracting  people  who 
read  two  newspapers.” 

The  research  firms  also  studied  why 
non-readers  of  USA  Today  are  not  buy¬ 
ing  the  newspaper.  Neuharth  told  the 
analysts  the  company  “preferred  to  keep 
that  kind  of  information  in-house.” 

He  said.  “The  presence  of  USA  Today 
will  help  readership  of  all  newspapers  in  a 
market”  because  Gannett's  promotion  of 
the  paper  “generates  talk  about  newspa¬ 
pers.” 

Neuharth  said  USA  Today's  sales  will 
also  be  helped  by  the  “return  to  patriot¬ 
ism  is  America’’  which  adds  to  the 
“appeal  of  a  national  daily.” 

Gannett  invited  its  10,0{)0  shareholders 
to  become  charter  mail  subscribers  to 
USA  Today  in  advance  of  its  September 
15  debut. 

The  company  said  in  its  third  quarter 
report  that  1,703  of  its  shareholders 
accepted  the  offer. 

Gannett  will  begin  distributing  USA 
Today  in  several  more  markets  this  year. 
They  are  Miami  and  south-central  Flor¬ 
ida,  February  9;  Detroit  and  southern 
Michigan  and  northern  Ohio,  February 
23;  Chicago  and  other  areas  of  Illinois, 
Indiana,  and  Wisconsin.  March  9;  Phi¬ 
ladelphia  and  eastern  Pennsylvania, 
March  23;  and  New  York  City  and  other 
northeastern  areas.  April  11. 


New  AP  office 

Associated  Press  opened  its  sixth  Cali¬ 
fornia  office,  a  correspondency  in  San 
Jose. 

Loretta  Noffsinger,  32.  a  San  Francis¬ 
co  newswoman  since  joining  the  AP  in 
1981  was  named  correspondent.  The 
office  will  cover  news  in  the  south  San 
Francisco  Bay  area. 
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Hartford  Courant 
justifies  wine  page 

By  Henry  McNulty 

When  Connecticut  voted  to  do  away 
with  fixed  wine  prices  starting  January  1 , 
Hartford  Courant  food  editor  Linda 
Giuca  sensed  a  good  story.  More  than 
that,  she  foresaw  a  demand  for  more 
coverage  of  wine,  which  overnight  would 
become  much  more  affordable. 

But  other  news  from  the  state  Capitol 
made  Giuca  think  twice.  For  months, 
lawmakers  had  been  concerned  about 
alcohol  abuse,  drunken  driving,  and  the 
drinking  age.  Was  this  the  right  time  for 
more  stories  about  wine  in  the  Courant? 

“I  saw  both  sides  of  the  issue,  and  I 
knew  they  were  both  valid,”  Giuca  said. 
“We  had  increased  and  improved  our 
wine  coverage  over  the  past  year,  but  we 
had  also  heard  from  the  anti-drunk- 
driving  lobby.” 

Giuca’s  solution:  A  new  feature  called 
the  Wine  Page — and  a  simultaneous 
promise  to  readers  to  write  more  about 
non-alcoholic  drinks. 

The  Wine  Page  debuted  January  12, 
and  was  accompanied  by  a  “To  Our 
Readers”  box.  It  explained: 

“Starting  today,  news  about  wine  will 
be  greatly  expanded  in  the  Food  sec¬ 
tion  ...  we  are  aware  that  many  of  our 


(McNulty  is  assistant  managing  editor, 
features,  the  Hartford  Courant.) 


readers  are  concerned  about  alcoholism 
and  drunken  driving — two  problems  that, 
some  argue,  are  not  helped  by  news  stor¬ 
ies  about  how  to  enjoy  good  wine  .... 

“In  our  view,  writing  about  wine  in  a 
responsible  way  is  a  legitimate  function  of 
a  newspaper’s  Food  section.  Consumed 
appropriately  and  in  moderation,  wine 
has  enhanced  mealtime  for  countless  gen¬ 
erations,  and  a  well-informed  public  has  a 
right  to  know  more  about  this  subject. 

“We  also  believe  that  non-alcoholic 
drinks  should  be  presented  as  an  attrac¬ 
tive  option  .  .  .  so  starting  this  week,  the 
Food  section  will  also  seek  to  write  more 
about  non-alcoholic  drinks  .  .  .  .” 

A  story  about  how  to  brew  a  good  cup  of 
tea,  with  reeipes  for  spiced  tea.  appeared 
elsewhere  in  the  section  along  with  a  sepa¬ 
rate  recipe  for  a  citrus  punch. 

“We  found  out  that  while  readers  have 
become  more  knowledgeable  about  wine, 
they  are  also  more  interested  in  bottled 
waters,  herb  teas,  sodas  without  caffeine, 
coffee  beans  and  other  non-alcoholic 
beverages,”  Giuca  said. 

About  half  of  the  Courant’s  Wine  Page 
is  syndicated  or  wire  material.  Chief  is 
Bob  Hosmon  and  John  Knoblock's 
“Wine  Q&A”  column,  carried  by  the 
Knight  News  Wire,  which  has  run  in  the 
Courant  for  four  years.  William  Clifford, 
the  Connecticut-based  wine  writer,  con¬ 
tributes  regular  material. 

But  Giuca  plans  more  locally  written 
features  as  well. 

“One  of  the  problems  with  syndicated 
columns  or  wine  columns  off  the  wire  is 


■■THE  WINE  PACBI 


Wine  Page 


the  local  availability  of  certain  wines 
mentioned  in  the  articles,”  she  said. 
“Staff  writers  or  local  freelancers  can 
keep  track  of  prices  and  the  types  of 
wines  available  in  Connecticut.” 

The  Courant  also  hopes  wine  price 
decontrol  will  mean  an  increase  in  ad  lin¬ 
age  from  liquor  stores.  The  debut  Wine 
Page  ran  opposite  a  large  display  ad  from 
the  Buy  Rite  Liquor  group  pegged  to  the 
deregulation  of  wine  prices. 


r  VICKI 

I  telephone  no 
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Even  if  you  weren't 
among  the  more  than 
400  news  people  who 
~  called  State  Farm  for 
prompt  help  on  an 
insurance  story  last 
year,  you  may  want 
our  new  phone 
numbers. 
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Standen  predicts  10%  rise 
in  ad  revenues  for  1983 


Daily  newspaper  advertising  revenues 
will  reach  $20. 1  billion  during  1983,  a  10% 
increase  over  the  $18.3  billion  invested  in 
newspapers  last  year,  Newspaper 
Advertising  Bureau  president  Craig  Stan¬ 
den  predicted  at  the  International  News¬ 
paper  Advertising  and  Marketing 
Executives  winter  meeting  in  Las  Vegas 
this  week. 

Standen  predicted  national  advertising 
expenditures  during  1983  will  rise  by 
12%;  retail  by  10%;  and  classified  by 

10%. 

“Classified  has  had  two  tough  years 
with  employment,  auto  and  real  estate 
linage  all  hurting,”  Standen  said.  “We 
think  classified  has  touched  bottom  and 
we  look  for  an  upturn  in  1983.” 

Three  jobs  for  ’83 

Standen  told  newspaper  ad  executives 
they,  along  with  the  Bureau,  have  three 
jobs  to  do  in  1983: 

“To  seize  our  opportunity  in  national, 
where  disenchantment  with  tv  is 
increasing; 

“To  hold  our  share  of  retail,  where  we 
face  significant  new  competition  from  the 
mailers; 


“To  build  classified  linage  by 
developing  new  categories  of  business.” 

Standen  said  the  Ad  Bureau  now  has  a 
“better  fix  on  a  tough  competitor,  direct 
mail.” 

He  said  the  segment  of  direct  mail  that 
worries  the  Bureau  is  the  28%  of  the  dol¬ 
lars  poured  into  direct  mail  by  retailers. 

Add  to  this,  catalogues  sent  out  by 
retailers  and,  according  to  Standen,  two- 
thirds  of  the  $7. 18  billion  spent  on  direct 
mail  advertising  aimed  at  consumers  in 
1982  “was  really  local  or  retail  and  not 
national,  as  the  ad  industry  figures  have 
always  described  it.” 

Standen  estimated  that  for  1982, 
national  advertising  revenues  were  up 
12%,  retail  was  up  8%  and  classified 
“showed  a  loss.”  He  did  not  say  how 
much  of  a  loss. 

Standen  said  newspapers  only  took  in 
8.1%  of  all  national  advertising  revenues 
in  1982,  or  about  $3  billion.  Stating  there 
is  “plenty  of  room  for  improvement,” 
Standen  said  the  Bureau's  “national 
staff”  made  during  1982  a  total  of  547 
presentations  to  more  than  6,000  “key 
decision  makers  and  creatives.” 

For  1983,  Standen  said  the  Bureau  is 


“planning  a  national  advertising  sales 
drive  packaged  as  a  3  or  4  hour  workshop 
that  we’re  going  to  take  to  the  major 
agencies.” 

Standen  said  1982  will  turn  out  to  be  a  I 
record  year  for  newspapers  in  the  auto-  | 
motive  advertising  area,  despite  that 
industry’s  problems.  He  said  both  Ford 
and  General  Motors  “nearly  doubled” 
their  factory  investment  in  newspapers 
for  the  first  nine  months  of  1982,  com¬ 
pared  to  the  same  period  last  year. 

Question  mark 

Cigarette  advertising  for  1983  is  a  ques¬ 
tion  mark,  Standen  said.  A  new  Federal 
tax  of  80  a  pack  that  went  into  effect  on 
January  1  could  curtail  the  introduction  of 
new  brands,  he  said. 

In  the  retail  advertising  area.  Bureau 
executive  vicepresident  Leo  Bogart  said 
“after  a  six-year  shake  out,  discount 
stores  that  were  poorly  financed,  located 
or  merchandised  are  now  gone — and 
leading  chains  are  continuing  to  grow  and 
further  increase  their  profit  and  share  of 
market.”  j 

He  said  ROP  advertising  continues  to 
decline  by  about  3%  a  year,  while  pre-  \ 

print  advertising  increases  by  that  much  i 

per  year.  ] 

Standen  said  the  prime  objective  of  the  ’ 

Bureau’s  classified  department  is  to  sell 
more  local  classified  linage  to  major  | 

advertisers.  j 


LA.  Times  sued 
despite  retraction 

Times  Mirror  Co.  was  sued  for  over  $1 
million  on  the  same  day  the  Los  Angeles 
Times  published  a  retraction  of  a  story 
that  said  an  Orange  County  computer 
company  was  having  financial  problems. 

Harold  W.  Fuson  Jr. ,  Times  staff  coun- 
sel,  said  he  was  “in  discussion”  with 
Computer  Automation  Co.  of  Irvine 
about  the  suit  which  seeks  $1  million  in 
exemplary  damages  and  $30,000  in  spe¬ 
cial  and  general  damages. 

“We  did  make  a  mistake  and  we  feel  it 
was  adequately  corrected,”  Fuson  told 
E&P.  “The  correction  was  run  as  quickly 
and  as  prominently  as  possible.” 

The  retraction  appeared  January  14  on 
page  1  of  the  paper’s  Orange  County  busi¬ 
ness  section,  a  day  after  the  story  was 
published  on  page  3. 

The  erroneous  story  said  Computer 
Automation  was  financially  in  trouble, 
burdened  with  non-competitive  technolo¬ 
gy  and  selling  off  land  it  owned  in 
Anaheim. 

In  the  correction,  the  Times  said  it  had 
confused  Computer  Automation  with 
another  firm  and  pointed  out  that  last  fis¬ 
cal  year  Computer  Automation  earned 
$2.02  million. 

*  *  * 

A  $11  million  libel  suit  by  a  former 
Mexican  official  against  Time  magazine 


has  been  dismissed  by  a  U.S.  District 
judge  in  Los  Angeles  because  the  plaintiff 
failed  to  appear  for  a  deposition. 

Miguel  N.  Haro,  onetime  head  of  the 
Mexican  Directorate  of  National  Secur¬ 
ity,  had  been  ordered  to  appear  for  the 
deposition  last  December  1 .  Judge  Robert 
Takasugi  said  it  was  unlikely  that  Haro 
was  likely  to  show  up  in  any  U.S. 
jurisdiction. 

Haro  is  currently  charged  in  San  Diego 
with  conspiracy  to  commit  grand  theft. 
The  case  alleges  he  headed  an  auto  theft 
ring  smuggling  cars  across  the  U.S.- 
Mexican  border. 

Attorney  Marvin  Mitchelson  filed  the 
action  against  Time  last  year  after  it  re¬ 
ported  that  the  Justice  Department  had 
ousted  the  U.S.  attorney  in  San  Diego 
because  of  his  efforts  to  bring  charges 
against  Haro. 

Gannett  faced  fewer 
libel  suits  in  1982 

There  were  31  libel  suits  filed  against 
“Gannett  voices”  in  1982,  down  from  40 
the  previous  year,  Allen  H.  Neuharth, 
chairman  and  president,  told  a  recent 
meeting  of  company  executives. 

“In  the  two  years  combined," 
Neuharth  said,  “Gannett  has  won  78^^  of 
the  libel  cases  that  went  to  trial.” 

A  Gannett  spokesman  said  nine  cases 
in  all  went  to  trial  in  that  two  year  period, 
with  Gannett  winning  seven  of  them. 


Out  of  court  pact 
reached  in  libel  suit 

A  lawsuit  filed  by  former  executive  edi¬ 
tor  Fred  Dickey  against  the  Anchorage 
Times  has  been  settled  out  of  court. 
Terms  of  the  settlement  were  not  revealed. 

Dickey,  who  was  executive  editor  of 
the  newspaper  from  January  1,  1980  until 
mid-June  1981,  claimed  in  the  suit  filed 
last  February  that  he  was  forced  to  resign 
from  his  $54,000  a  year  position  because 
of  his  resistance  to  what  he  claimed  to  be 
“unethical  journalism  practices." 
Dickey  charged  breach  of  contract. 

Times’  publisher  Robert  Atwood  and 
general  manager  William  Tobin,  who 
were  also  named  in  the  suit,  countered  at 
the  time  that  Dickey  had  resigned  volun¬ 
tarily. 

Anchorage  attorney  John  McKay,  who 
represented  Dickey,  said  his  client 
believes  the  settlement  was  “fair  and  rea¬ 
sonable.” 

Dickey  had  originally  sought  $1.5  mil¬ 
lion  in  actual  and  punitive  damages,  but 
amended  the  complaint  and  sought 
$27,500  in  severance  pay,  $9,000  in 
relocation  pay  and  $560,(K)0  in  damages. 

Dickey  and  the  newspaper  agreed  to 
dismiss  five  of  six  counts  in  the  lawsuit 
“with  prejudice,”  meaning  they  cannot 
be  reinstated.  The  five  counts  dropped 
included  Dickey’s  allegations  of  wrongful 
discharge. 


FOR  THE  THIN  RUN. 

THICK  RUN, 
SHORT  RUN, 
ANDLONGRUN. 


Large,  modern  metro  dailies  are 
innovating  stream  handling  with 
the  new  BELTVEYOR  system. 

Small  hometown  newspapers  can 
boost  productivity  and  profits 
with  BELTVEYOR,  too. 

That’s  because  BELTVEYOR  puts 
the  gentle  squeeze  on  a  newspaper 
stream,  protecting 
each  individual 
newspaper.  It 
carries  the  stream 
smoothly  over 
horizontal  and  vertical  low-profile  framework 
pathways,  with  no  slippage  or  paper  marking. 

Long-run  dailies  use  them  for  all  kinds  of 
runs.  In  fact  everything  from  4-page  pre¬ 
prints  to  300-page  inserts  are  handled  with 
smooth,  quiet-running  consistency... without 
adjustment. 

Newspapers  of  any  size  can  use  BELT¬ 
VEYOR  for  the  long  run... literally  for  years 
and  years  of  trouble-free  service.  And  in 
newspaper  handling  equipment,  that’s  the 
bottom  line. 


For  full  information,  call  your  Regional 
IDAB  sales  office,  or  contact: 


IDAB  INCORPORATED 
3200  West  84th  Street 
Hialeah  Gardens,  Florida  33016 
(305)  823-4000— Telex  61-9408 

Mailing  Address: 

P.O.  Box  2824, 

Hialeah,  Florida  33012 
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NEWSPEOPLE 


Nelson  Conover  Bloom 


NEWLY  ELECTED  OFFICERS  of  Chicago  Tribune  Company  are  Shirley 
Conover,  director  of  communications  services  and  William  B.  Nelson,  chief 
financial  officer,  both  being  named  vicepresidents;  and  Larry  L.  Bloom,  who 
was  named  controller. 

Conover  joined  the  Chicago  Tribune  last  April  to  develop  telecommunica¬ 
tions  support  for  Chicago  Tribune  Company  facilities.  Her  career  includes  1 8 
years  with  Time,  Inc.,  where  she  most  recently  was  director  of  domestic 
operations. 

Nelson  became  chief  financial  officer  of  the  Chicago  Tribune  last  Novem¬ 
ber.  He  joined  the  company  as  director  of  financial  planning  in  1979,  after 
two  years  as  a  financial  analyst  for  Tribune  Company. 

Nelson  joined  the  finance  department  of  the  Chicago  Tribune  in  1977  and 
assumed  his  most  recent  post  of  assistant  controller/general  accounting  last 
March. 


Sharon  Dowell  became  food  editor 
of  the  Daily  Oklahoman  and  Oklahoma 
City  Times  to  succeed  IVY  Coffee,  who 
transferred  recently  to  book  page  duties. 


“CQ  is  thorough, 
objective,  accurate  and 
timely.  We  rely  on  it 
in  our  editorials  day  in 
and  day  out.” 

James  Hampton 
The  Miami  Herald 


for  information  write  or  call 

Congressional  Quarterly  Inc. 

Attn:  Jim  Bullard 

1414  22nd  St.  N.W.  Washington  D.C.  20037 
(202)  887-8500 


Peter  Larson  was  named  chief  of  the 
Tyler  news  bureau  of  the  Dallas  Times 
Herald.  He  formerly  served  three  years 
as  a  science  and  space  reporter  for  the 
Orlando  Sentinel. 

*  *  * 

John  B.  Evans  was  appointed  general 
manager  of  the  Village  Voice,  New  York 
City.  With  the  Voice  since  1976,  he  will 
continue  in  his  role  as  the  chief  advertis¬ 
ing  executive.  Originally  from  Ruthin, 
Wales,  Evans  now  resides  on  his  sailboat, 
"Vamp,”  docked  in  New  Rochelle 
Harbor. 

*  *  ♦ 

Paul  Mahoney  was  named  mecha¬ 
nical  superintendent  for  the  Middlesex 
News,  Framingham,  Mass.  Mahoney  has 
held  a  number  of  production  management 
positions  in  his  21  years  with  the  com¬ 
pany. 

^ - QUOTE  .  . 


United  Press  International  has  opened 
a  new  Medford,  Oregon,  bureau  as  part  of 
its  worldwide  expansion  program,  with 
Robb  Fulcher  being  named  manager. 
He  joined  UPI  at  San  Francisco  in  1981 
after  graduation  from  California  State 
University  at  Fresno,  where  he  majored 
in  journalism  and  studied  under  former 
UPI  editor  H.  Roger  Tatarian. 

David  Mould  was  appointed  South 
Carolina  state  editor  for  UPI  and  will  be 
based  in  Columbia.  He  has  served  as 
manager  of  the  bureau  in  Jacksonville, 
Florida,  since  August  and  succeeds 
Steve  Hagey,  who  was  transferred  to 
the  New  York  international  desk. 

John  L.  Battenfeld,  Jr.  was 
appointed  deputy  news  editor  for  UPI  in 
Hong  Kong.  He  will  assist  news  editor 
Sylvana  Foa  in  directing  coverage  of 
Asia,  Australia,  New  Zealand  and  the 
Western  Pacific  Islands.  Battenfeld’s 
career  with  UPI  has  included  assign¬ 
ments  on  the  international  and  general 
news  desks  in  New  York  and  most  re¬ 
cently  he  was  editor  of  the  New  York 
metropolitan  desk. 

*  *  * 

Jeanne  Gates,  former  retail  advertis¬ 
ing  sales  development  manager  of  the  De¬ 
troit  News,  was  appointed  director  of 
marketing  for  the  Desert  Sun,  Palm 
Springs,  Calif,  and  Indio  (Calif.)  Daily 
News.  Gates  succeeds  Edward  L. 
Davis,  who  resigned.  Before  Detroit,  she 
was  advertising  sales  manager  for  a 
Miami  Herald  zoned  publication. 

*  *  * 

Charles  W.  Kellogg,  retired  27- 
year  New  Haven  Register  sports  editor, 
will  receive  the  Connecticut  Sports  Wri¬ 
ters  Alliance’s  McGinley  Award  at  the 
42nd  annual  Gold  key  dinner,  February 
13  in  New  Haven.  The  award  is  presented 
in  memory  of  long-time  Hartford  Times 
sports  editor  Arthur  B.  McGinley. 

.  UNQUOTE - V 


ROSILAN  H.  LEAHY /Community  Affairs  Director 

PENSACOLA  NEWS  and  JOURNAL  (Florida)* 


The  Name  Game  was  a  tremendous 
success  (during  a  price  increase)  ...  I  feel 
rather  certain  we’ll  be  doing  it  again. 

*  Simultaneous  presentations  in  both  newspapers 


The  newspaper  industry's  #7  in-paper  circulation  promotion  -  worldwide  .  .  , 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


In  February,  Joseph  Albright  moves 
from  Washington  to  Rome  to  open  a  new 
European/Middle  East  bureau  for  Cox 
Newspapers.  Since  1976,  he  has  worked 
as  a  national  correspondent  for  Cox 
Newspapers  in  the  Washington  bureau 
and  before  that  in  a  similar  post  for  News- 
day,  Long  Island.  Earlier  Albright  was 


Michael 

AAarks 


with  the  San  Francisco  Chronicle. 


Promotions  announced  in  the  circula¬ 
tion  department  of  the  Daily  Record, 
Morristown,  N.J.,  include  Ed  Hippo, 
promoted  from  single  copy  sales  manager 
to  circulation  distribution  manager,  and 
Jerry  Pollock,  a  division  manager,  to 

home  delivery  manager. 

*  *  * 

Promotions  in  the  marketing  depart¬ 
ment  of  the  Bristol  (Conn.)  Press  Pub¬ 
lishing  Co.,  include: 

Charles  A.  Poole  Sr.,  acting  adver¬ 
tising  manager  and  circulation  director 
since  1973,  to  advertising  director.  He 
also  continues  to  hold  responsibility  of 
circulation  director. 

Robert  E.  Parizo,  supervisor  of  retail 
sales,  to  assistant  advertising  director- 
retail. 

Roger  J.  Lemieux,  acting  classified 
display  manager,  was  promoted  to  assis¬ 
tant  advertising  director-classified. 

*  * 

Appointments  announced  at  the  Rock¬ 
ford  (III.)  Register  Star  are: 

Lenny  Peterson,  from  day  manager 
of  the  composing  department  to  ad  ser¬ 
vices  manager  with  overall  responsibility 
for  dispatch,  dummying  and  Hastech  op¬ 
erations. 

Sharon  Hendrickson,  to  dispatch 
supervisor  from  ad  services  manager. 

Jim  Burns,  to  Hastech  supervisor 
from  staff  member  of  the  department 
since  last  April. 

*  ♦  * 

Mark  Scheinbaum  was  named  gener¬ 
al  manager  of  the  Palm  Beach  Review  and 
Business  Record,  based  in  West  Palm 
Beach.  Scheinbaum,  co-founder  of  New 
Jersey’s  Success  business  magazine, 
leaves  the  post  of  editor  and  publisher  of 
that  publication.  He  formerly  was  with 
United  Press  International  in  New  York 
and  Miami  and  has  been  an  editor  in  the 
executive  management  division  of  the 
Research  Institute  of  America,  Inc. 

Steven  Forsyth  was  appointed  pub¬ 
lic  relations  manager  for  the  Miller  Brew¬ 
ing  company’s  Lite  brand,  Milwaukee. 
Forsyth  was  a  senior  account  executive 
for  Burson-Marsteller  public  relations 
agency  in  Chicago  and  also  worked  as  a 
reporter  and  editor  for  the  Danville  (Ill.) 
Commercial  News  and  Paddock  Publica¬ 
tions  in  Arlington  Heights,  III. 
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Michael  D.  Marks  was  appointed 
promotion  manager  for  the  New  York 
Daily  News.  Marks  was  vicepresident  of 
marketing  and  sales  for  Resorts 
International  Hotel-Casino,  Atlantic  City 
from  1980  until  1982.  Previously  he  spent 
four  years  as  director  of  advertising/ 
assistant  vicepresident  for  M.-dison 
Square  Garden  in  New  York  City.  He 
began  his  career  as  an  advertising  sales 
representative  with  the  Philadelphia 
Bulletin. 

*  *  * 

At  the  News-Journal  Company,  Wilm¬ 
ington,  Caesar  Alsop,  night  sports  edi¬ 
tor,  was  promoted  to  assistant  sports  edi¬ 
tor,  and  Dave  Hale,  sports  copy  editor, 
to  sports  news  editor.  Gene  Bryson, 
news  assistant,  was  promoted  to  sports 
reporter. 

*  ♦ 

Gerald  FitzGerald,  press  spokes¬ 
man  for  Massachusetts  Gov.  Michael  S. 
Dukakis  since  last  January,  and,  earlier, 
managing  editor  of  the  New  Bedford 
Standard  Times,  is  leaving  the  state  admi¬ 
nistration  February  I  to  become  an  assis¬ 
tant  district  attorney  in  Bristol  County, 
Massachusetts.  He  was  admitted  to  the 
state  bar  in  December  of  1981. 

*  *  ♦ 

An  Oklahoma  Publishing  Co.  em¬ 
ployee  since  1954,  Bill  J.  Davis,  assis¬ 
tant  production  manager,  was  promoted 
to  production  manager  of  the  company’s 
Daily  Oklahoman  and  Oklahoma  City 
Times.  Davis  first  served  the  papers  in  the 
advertising  department  and  in  1976  be¬ 
came  administrative  assistant  in  the  pro¬ 
duction  department  and  assistant  mana¬ 
ger  last  year.  He  succeeds  Herschel 
Jordan,  who  retired. 


John  A.  Park  Jr. 

&  ASSOCIATES 

Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

30  Years  Nation>Wide  Personal  Service 


Gerri  Cordle  has  been  named 
employee  relations  director  of  Sentinel 
Communications  Company,  Orlando, 
Fla.  Formerly  human  resources  manager, 
Cordle  has  been  with  the  company  since 
1979  in  management  positions  within  the 
employee  relations  division. 

Cordle  is  charter  president  of  the 
Orlando  Chapter  of  the  American  Society 
for  Training  and  Development  and  of  the 
Seminole  Governmental  Employees 
Federal  Credit  Union. 

*  *  * 

William  J.  Lizdas.  who  has  won 
numerous  awards  as  the  La  Crosse 
(Wise.)  Tribune's  chief  photographer,  is 
moving  to  the  Green  Bay  (Wise.)  Press- 
Gazette  as  director  of  photography. 

(Continued  on  page  24) 


McNAUGHT 

“JOHANNES  STEELisnot 

afraid  to  stick  his  neck  out  and  say 
this  stock  looks  like  a  very  oood 
buy  at  a  certain  level  and  it  looks 
like  time  to  unload  another. 

“Word  gets  around,  of  course,  and 
soon  after  we  started  running  Steel's 
column  we  began  to  get  calls  for 
subscriptions  from  cities  across  the 
U  S.  And  the  callers  made  it  clear  — 
what  they  wanted  was  Johannes  Steel. 
And  the  remarkable  thing  is  that  just 
about  all  of  those  subscriptions  are 
renewed  on  a  regular  basis.  Quite  a 
tribute  to  the  guy's  pulling  power” 

—  Eugene  Martin.  Executive  Editor 
WaterOury  Republican 


Call  collect  (212)  682-8787 

McNAUGHT  SYNDICATE 
300  E.  42nd  Street, 

New  York.  N  Y  10017 
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Newspeople 

(Continued  from  page  23) 


Staff  assignment  changes  at  the  Audit 
Bureau  of  Circulations,  Schaumburg,  III., 
include: 

Lee  Baker,  formerly  vicepresident¬ 
auditing,  will  join  the  bureau’s  member 
services  group  as  vicepresident,  special 
services.  He  will  assume  responsibility 
for  a  number  of  major  programs  assigned 
to  the  group,  including  the  ABC  Cable 
Television  Subscriber  Verification  Ser¬ 
vice. 

Richard  Deneen,  formerly  manager 
of  field  auditing,  will  replace  Baker  as 
manager,  auditing  services. 

Michael  Moran,  formerly  manager 
of  house  auditing,  replaces  Deneen  as 
manager,  field  auditing. 

Brian  Maher,  formerly  supervisor, 
auditing,  replaces  Moran  in  his  former 
post. 

Virginia  Monelli,  manager,  adver¬ 
tiser  and  advertising  agency  relations, 
will  be  relocated  to  ABC’s  New  York 
member  service  office  as  of  February  1 . 


*  «  ♦ 

Kristin  Brett  was  promoted  to 
division  sales  manager  of  the  St.  Peters¬ 
burg  Times  and  Evening  Independent. 
She  joined  the  newspapers  in  1979  and 
has  served  as  financial  account  represen¬ 
tative  most  recently. 


\Ne  , 


CALL 

Dave  Cullen 


(202)  554-9000. 

Public  Affairs  Department 

NATIONAL  FEDERATION  OF 
INDEPENDENT  BUSINESS 

600  Maryland  Avenue 
Washington.  DC  20024 


Woodworth  Tinsley  Condon  Snyder 


EXECUTIVES  PROMOTED — Four  Fort  Worth  Star-Telegram  executives 
have  been  named  vicepresidents.  They  are: 

David  C.  Snyder,  from  advertising  director  to  vicepresident  and  advertis¬ 
ing  director. 

Jack  B.  Tinsley,  from  executive  editor  to  vicepresident  and  executive 
editor. 

Robert  C.  Woodworth,  from  marketing  director  to  vicepresident/opera- 
tions. 

John  M.  Condon,  from  chief  financial  officer  to  vicepresident  and  chief 
financial  officer. 

Also,  Wanda  F.  Wilkins,  formerly  executive  secretary,  was  named  admi¬ 
nistrative  assistant  to  publisher  Phillip  J.  Meek. 


Andrew  George  was  named  circula¬ 
tion  manager  of  The  New  Jersey  Herald, 
Newton.  He  joined  the  Herald  as  assis¬ 
tant  circulation  manager  last  August  and 
previously  was  a  circulation  distribution 
manager  for  the  Daily  Record,  Morris¬ 
town,  N.J. 

*  *  * 

J.  Gene  Chambers,  publisher  of  The 
Macomb  Daily,  Mount  Clemens,  Mich., 
was  named  a  vicepresident  of  SEM 
Newspapers  and  general  manager  of  the 
group’s  newspapers  in  southeastern 
Michigan.  He  will  continue  his  role  with 
The  Macomb  Daily,  which  also  publishes 


the  Community  News,  and  Macomb 
County  Legal  News.  Before  joining  the 
Mount  Clemens  paper  last  April,  Cham¬ 
bers  was  president  and  publisher  of  the 
Malvern  (Ark.)  Daily  Record  and  prior  to 
that  was  publisher  of  the  Marquette 
(Mich.)  Mining  Journal. 

♦  ♦  * 

Dan  Gleason  was  appointed  editor  of 
the  Skagit  Valley  Herald,  Mount  Vernon, 
Wash.,  succeeding  Spencer  Hatton, 
who  moved  to  the  Yakima  Herald- 
Republic.  Gleason,  news  editor  since 
1977,  previously  was  with  the  Grass  Val¬ 
ley  (Calif.)  Union. 


“Taking  Stock’.’.. 


O _ 

I  “...the  market 

has  no  more 
conscience  than 
a  fox  a 

poultry  farm.” 

“High-tech  stocks  are  like  roman 
candles. ..they  go  up  with  spec¬ 
tacular  flashes  and  come  down 
like  fizzling  balloons.” 
“...opportunities  are  like  eggs, 
there  are  thousands  of  them,  but 
they  come  one  at  a  time.” 


the  financial  column  that 
entertains  like  “Dear  Ahby.” 


Those  are  typical  quotes  from  Mai 
Berko’s  “Taking  Stock,”. ..an  easy 
to  understand  financial  column 
that’s  as  entertaining  as  it  is  in¬ 
formative.  With  none  of  the  te¬ 
dious,  stiff,  dry  language  all  too 
frequently  seen. ..but  not  read. 

So  if  you  don’t  enjoy  your  finan¬ 
cial  column  or  want  to  add  one, 
write  or  call  Mai  Berko  collect  at 
813/384-2000  for  some  samples. 
And  get  ready  to  be  entertained. 


Malcolm  Berko 


9o  T  &  M 
5959  Central  Ave. 

St.  Petersburg,  FL  33710 
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The  system  will  be  named  the  Warren 
Lerude  Writing  Center. 

Lerude,  a  Pulitzer  Prize  winner,  is  cur¬ 
rently  a  visiting  professor  of  media  law 
and  media  management  on  the  Reno  cam¬ 
pus  and  also  consulting  editor  for  the 
opinion  page  of  USA  Today. 

J.E.  Newhouse  married 


Notes  on  people 


Editorial  page  editor  honored  in  Hawaii 


Jonathan  Edward  Newhouse  was  mar¬ 
ried  January  9  to  Debra  Wollens  of  Man- 
hasset  Hills,  L.I.  Newhouse,  who  is  busi¬ 
ness  manager  of  Vanity  Fair  magazine 
which  is  scheduled  to  be  revived  in  March 
by  Conde  Nast  Publications,  is  the  son  of 
Mr.  and  Mrs.  Norman  Newhouse  of  New 
Orleans.  His  father  is  a  senior  executive 
with  Newhouse  Publications  in  New 
Orleans  and  former  editor  of  the  Long 
Island  Press. 

The  bride,  daughter  of  Mr.  and  Mrs. 
Bernard  Wollens  of  Manhasset  Hills, 
served  as  press  secretary  to  Robert 
Abrams  when  he  was  borough  president 
of  the  Bronx,  N.Y. 

A  first  for  press  club 


William  C.  Burk,  vicepresident-public 
relations  of  the  Santa  Fe  Railway,  has 
become  the  first  person  not  directly  affil¬ 
iated  with  a  news  organization  to  win  the 
office  of  president  of  the  Chicago  Press 
Club.  Burk  succeeds  Larry  Townsend  of 
the  Chicago  Tribune. 


Hawaii  Governor  Ariyoshi,  left,  congratulates  "Bud"  Smyser,  edito¬ 
rial  page  editor  of  the  Honolulu  Star-Bulletin. 


Newspaper  people,  family  members  Frank  S.  Baker,  father  of  Elbert  H. 
and  friends,  including  Hawaii  Governor  Baker  II,  purchased  the  Tribune  in  1912 
George  Ariyoshi  turned  out  for  a  retire-  and  then  bought  the  News  in  1918  and 
ment  party  for  A. A.  “Bud”  Smyser,  combined  the  two  papers, 
editorial  page  editor  of  the  Honolulu  Star- 
Bulletin. 

Smyser,  62,  who  began  with  the  Star- 
Bulletin  as  a  reporter  in  1946,  will  official¬ 
ly  retire  February  28.  The  paper's  pub¬ 
lisher,  Philip  T.  Gialanella,  said  Smyser 
will  continue  to  be  active  with  the  news¬ 
paper  as  a  contributing  editor. 

At  the  party  in  the  Kahala  Hilton, 

Gialanella  praised  Smyser  for  his  years  of 
dedication  to  the  newspaper  and  the  com¬ 
munity.  Governor  Ariyoshi  lauded  Smys- 
er’s  efforts  on  behalf  of  the  public  in  a 
number  of  projects  involving  the 
environment. 

Star-Bulletin  executive  editor  John  E. 

Simonds  presented  Smyser  with  a  retire¬ 
ment  gift  check  of  $500  and  a  mounted 
facsimile  of  the  newspaper’s  front  page 
with  photos  taken  of  Smyser  during  his  37 
years  with  the  paper. 

Tacoma  celebration 


A  22-terminal  writing  and  editing  sys¬ 
tem  is  being  given  to  the  University  of 
Nevada-Reno  journalism  department  by 
alumnus  Warren  Lerude,  former  pub¬ 
lisher  of  the  Nevada  State  Journal  and 
Reno  Evening  Gazette.  The  gift  included 
a  block  of  Gannett  stock  provided  by 
Lerude  and  matching  Gannett  Founda¬ 
tion  funds. 

Robert  Blair  Kaiser,  journalism 
department  chairman,  said  the  system  is  Burk  is  also  a  member  of  press  clubs  in 
part  of  a  plan  to  develop  a  major  school  of  Kansas  City,  San  Diego  and  Washington, 

journalism  and  media  studies  in  Reno.  D.C. 


William 


the  most  experienced 
executive  recruiting  firm  in 
newspaper,  broadcasting  and  cable 


Elbert  H.  Baker  II,  chairman  and  pub¬ 
lisher  of  the  Tacoma  (Wash.)  News  Tri¬ 
bune,  was  honored  by  his  community  and 
his  associates  January  8  at  a  dinner 
celebrating  his  50th  year  with  the  news¬ 
paper. 

The  occasion  also  marked  beginning  of 
the  News  Tribune's  centennial  year  as  a 
daily.  The  News  started  as  a  weekly  in 
1881  and  became  a  daily  in  1883. 
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More  than  16  years  as  specialists  in  the  communications  industry. 
For  a  confidential  discussion,  call  312-394-9330. 


ONE  CROSSROADS  OF  COMMERCE 
ROLLING  MEADOWS.  ILLINOIS  60008 
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PLANT  &  EQUIPMENT  NEWS 

Edited  by  BILL  GLOEDE 


Offset  conversion 
by  printing  needs 

(From  remarks  presented  at  the 
International  Symposium,  Press 
Developments  and  Conversions  in 
Munich,  West  Germany,  December, 
1982,  by  Charles  R .  Blevins, 
vicepresidentiproduction,  Gannett  Co., 
Inc.) 

The  Sun  in  San  Bernardino,  California, 
one  of  the  89  daily  newspapers  owned  by 
Gannett  Co.,  Inc.,  recently  underwent  a 
press  conversion  from  letterpress  to 
offset  engineered  by  Publishers  Equip¬ 
ment  Corporation.  Why  did  they  do  it? 

In  December  1981,  Gannett’s  presi¬ 
dent,  Allen  Neuharth,  announced  that 
Gannett  would  launch  a  national  daily 
newspaper  named  USA  Today.  This  new 
newspaper  would  be  the  first  national 
general  interest  newspaper  in  the  United 
States,  making  extensive  use  of  editorial 
process  color  and  full  color  advertising. 
USA  Today  would  be  edited,  composed 
and  made  ready  for  transmission  in 
Arlington,  Virginia,  and  would  be  trans¬ 
mitted  via  satellite  to  print  sites  across  the 
country.  Starting  with  facsimile  readers 
utilizing  modern  laser  technology,  the 
transmissions  are  sent  via  a  10-meter 
transmit  and  receive  dish  and  are 
received  by  5-meter  receive-onlv  dishes. 
Negatives  are  exposed  in  Rapidcom  re¬ 
corders  and  then  processed  in  a  LogE 
rapid  access  processor. 

Quality  control  must  be  strict  to  main¬ 
tain  consistency  at  each  print  site.  The 
density  and  dot  formation  of  every  nega¬ 
tive  are  checked  throughout  the  night. 
These  negatives  are  exposed  to  offset 
plates  and  developed  in  conventional 
plate  processors. 

USA  Today  was  launched  on  Septem¬ 
ber  15,  1982.  The  first  papers  were  pro¬ 
duced  for  the  Washington,  D.C.  market. 
By  the  end  of  April,  1983,  USA  Today 
will  be  printed  at  17  sites  across  the 
United  States  for  distribution  in  1 5  cities. 
Two  cities  required  two  printing  plants. 

Many  of  the  cities  where  USA  Today 
will  be  distributed  are  near  Gannett 
newspapers  printed  by  offset.  However, 
for  the  Los  Angeles  market,  the  only 
Gannett  paper  in  the  area,  the  San 
Bernardino  Sun,  was  printed  by  letter- 
press.  As  all  USA  Today  sites  must  be 
offset,  a  decision  was  made  to  convert  the 
Sun  to  offset. 

Gannett  was  influenced  to  convert  a 
press  to  offset  by  the  availability  of  slip-in 
replacement  units  offered  by  the  press 
manufacturers  and  the  work  Publishers 
Equipment  Corporation  had  done  at  the 
New  York  Times  and  the  fact  that  Gan- 
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made  necessary 
of  USA  Today 

nett  had  a  Hoe  Colormatic  press  in  stor¬ 
age  which  was  in  excellent  condition. 
This  press  had  a  23.56"  cutoff,  which  was 
not  acceptable  for  USA  Today. 

Five  criteria  were  established,  and  they 
were: 

1 .  Use  as  much  as  possible  of  the  press 
stored  in  Cincinnati,  Ohio. 

2.  Must  be  completed  within  18 
months. 

3.  Have  a  cutoff  of  22”,  while  still 
retaining  a  print  image  area  of  21.125". 

4.  Quality  must  be  consistent  with  the 
standards  established  for  USA  Today. 

5.  Impressions  per  hour  must  be  equal 
to  or  exceed  original  specification. 


Charles  R.  Blevins 


Publishers  Equipment  Corporation 
guaranteed  to  meet  Gannett’s  time  sche¬ 
dule  and  quality  goals,  and  the  cost  was 
right.  Their  concept  was  to  replace  the 
cylinder  of  the  units  white  leaving  the  su¬ 
perstructure  and  substructure  the  same 
except  where  changes  were  necessary  to 
meet  the  new  press  configuration. 

This  press  is  an  eight-unit  press  with 
double  3:2  folders,  two  half  decks,  two 
three-color  units,  with  one  reversible. 

Publishers  Equipment  Corporation  re¬ 
placed  the  heart  of  the  units  with  new 
components. 

The  black  units  are  designed  for  direct 
leads  with  the  web  running  between  the 
blanket  and  plate  cylinder  in  addition  to 
the  blanket-to-blanket  lead. 

The  units  and  folder  were  shipped  to 
Publishers  Equipment  Corporation's  fac¬ 
tory  in  Rockford,  Illinois.  The  folder  was 
stripped  down  and  the  cutoff  changed 
from  23.56”  to  22”.  New  folding  and  cutt¬ 
ing  cylinders  were  added.  The  second 
fold  rollers  were  relocated.  The  drive 
train  had  to  be  modified  to  suit  the  new 
cutoff.  A  clutch  to  disengage  the  roller 


top  of  the  former  was  added,  a  new 
Publishers  Equipment  Corporation  skip 
slitter  was  installed  and  all  was  reassem¬ 
bled. 

Everything  between  the  side  frames  of 
the  black  units  was  removed  and  new 
cross  braces  were  added.  The  existing 
letterpress  cylinders  were  replaced  with 
new  offset  cylinders.  These  new  cylinders 
are  located  in  their  blanket-to-blanket 
configurations  by  new  bearing  capsules 
located  in  the  side  frames  which  were 
re-bored  to  accept  the  blanket-to-blanket 
offset  mode.  The  eccentric  sleeve  in 
which  the  blanket  cylinder  is  located  pro¬ 
vides  automatic  blanket  cylinder  throw- 
off.  The  form  rollers  were  replaced  with 
pneumatically  controlled  offset  form  roll¬ 
ers  and  sockets.  All  new  cylinder  and 
drive  gears  were  installed.  Narrow  gap 
slots  were  used  in  both  plate  and  blanket 
cylinders.  The  plate  cylinder  has  a  mag¬ 
netic  lockup  with  a  single  register  pin. 
The  blanket  cylinder  has  a  ”T”  bar  lock¬ 
up.  A  spiral  brush  dampening  system  was 
added  to  all  units  and  half  decks.  This 
includes  a  clean  water  system  amd  auto¬ 
matic  proportional  speed  control.  The 
units  were  assembled  at  the  factory  prior 
to  shipment  to  San  Bernardino. 

Two  half  decks  designed  by  Publishers 
Equipment  Corporation  were  supplied 
for  two  of  the  black  units.  Two  black  units 
were  converted  to  three  color  units  by 
adding  new  color  half  decks.  These  are 
dedicated  three  color  printing  units  in 
front  and  behind  the  folder.  One  of  the 
units  is  reversible. 

While  Publishers  Equipment  Corpora¬ 
tion  was  doing  the  engineering  in  Dallas, 
and  manufacturing  in  Rockford,  the  peo¬ 
ple  in  San  Bernardino  were  designing  and 
building  a  new  press  facility.  This  30,000 
square  feet  building  addition  houses  the 
eight  unit  press,  plateroom,  facsimile 
room  and  mailroom.  The  satellite  dish  is 
on  the  roof. 

As  the  town  is  on  the  San  Andreas 
fault,  the  facility  had  to  be  built  to  take  an 
earthquake  of  6.5  magnitude.  The  first 
floor  slab  has  enough  cement  in  it  to  build 
a  sidewalk  4  inches  thick,  4  feet  wide,  and 
5  miles  long. 

The  reels  started  arriving  in  early  Jan¬ 
uary,  1982.  The  electrical  controls  were 
completely  checked  out  and  upgraded 
where  necessary.  The  units  started  arriv¬ 
ing  in  April  and  were  erected  by  May. 

The  building  incorporates  a  quiet  room 
with  almost  full  glass  front  and  extends 
into  the  pressroom  about  4  feet.  This  pro¬ 
vides  an  unobstructed  view  of  the  press, 
press. 

The  reel/tension/pasters  were  rework¬ 
ed  and  the  surface  speed  of  the  drive  belt 

(Continued  on  page  29) 
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UPI'S  SOUTHWEST  DIVISION  Communications  monoger  Jim  Tolbert  of  Dallas 
shows-off  one  of  the  two-foot  Equotorial  Communications  satellite  dishes,  this  one 
installed  in  Cheyenne. 


UPl  completes 
dish  deployment 
in  Wyo.  and  N.M. 

The  harsh  weather  which  has  gripped 
much  of  the  western  part  of  the  United 
States  this  winter  will  no  longer  pose 
communications  problems  to  United 
Press  International  clients  in  Wyoming 
and  New  Mexico. 

Just  as  the  harshest  part  of  the  winter 
season  is  about  to  descend  on  the  Rock¬ 
ies,  UPI  has  completed  installation  of  its 
satellite  dishes  at  all  radio,  television, 
cable  television  and  newspaper  sites  in 
the  two  states. 

“It  is  fantastic  that  we  have  the  oppor¬ 
tunity  to  be  a  part  of  this  satellite  delivery 
system,”  said  Paul  M.  Bruun,  editor  of 
the  Jackson  Hole  (Wyo.)  Daily  News,  a 
seasonal,  free  distribution  daily  news¬ 
paper  published  in  the  Grand  Teton  resort 
town. 

“During  severe  weather,  we  have  had 
various  problems  with  land  lines,  but  now 
I  am  very  comfortable  with  the  new  sys¬ 
tem,”  he  continued.  “This  is  going  to  be  a 
much  more  feasible  approach  to  our  news 
delivery.  UPI's  timing  is  great.” 

Some  of  the  dishes  installed  in  the  two- 
state  region  are  two-foot  circumference, 
receive-only  units  manufactured  by  the 
Equatorial  Communications  Company. 


Harris  three-meter  dishes  are  used  at 
all  high-speed  aind  audio  points. 

“We  are  impressed  with  the  innovative 
approach  to  satellite  transmission  that 
UPI  has  chosen,”  said  Rob  Hurless, 
general  manager  of  the  Casper  (Wyo.) 
Star-Tribune.  “The  small  size  of  the  dish 
and  ease  of  installation  will  undoubtedly 
turn  some  heads.  We  were  fully  con¬ 
verted  in  a  matter  of  hours,  and  the 
expense  was  nearly  the  cost  of  lag  bolts. '  ’ 


The  conversion  of  the  two  states  alone 
from  land  lines  to  the  satellite  reception 
system  is  expected  to  save  the  news  serv¬ 
ice  more  than  $100,000  annually.  It  is  the 
first  step  in  UPI’s  program  to  place  sat¬ 
ellite  feeds  in  every  community  it  serves 
(E&P,  Sept.  25,  1982).  There  is  one  miss¬ 
ing  link — UPI  is  awaiting  delivery  of  a 
Harris  three-meter  dish  for  installation  in 
Albuquerque. 


WHAT  DOES  RUSSELL  G. 
MUNSON  KNOW  ABOUT 
ADVERTISING,  BUSINESS 
AND  CIRCULATION 
COMPUTER  SYSTEMS 
FOR  NEWSPAPERS 
THAT  YOU  DONT? 


RUSS  KNOWS  ABOUT  NSI! 

Newspaper  Systems,  Inc.  is  newspaper  data  processing 
professionals  with  more  than  75  years  of  industry  experi¬ 
ence.  They  understand  newspapers  and  their  unique 
requirements  as  only  newspaper  veterans  can. 

NSI's  Advertising,  Business  and  Circulation  computer 
applications  are  recognized  as  the  most  effective  newspa¬ 
per  systems  available  to  the  industry  today. 

For  more  information  about  NSI's 
turn-key  installations,  dual-processor 
reliability  and  comprehensive  soft¬ 
ware,  call  Russ  at  (209)  333-0131. 

Newspaper  Systems,  Inc. 

5701  Slauson  Avenue  Suite  100  Culver  City,  California  90230 
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XYTEX,  INC.,  a  recently  founded  manufacturer  of 
interactive  multi-function  workstations  and  integrated 
computer  systems  for  the  commercial  and  in-house 
publishing  marketplaces,  has  changed  its  name  to 

XYVISION,  INC. 

According  to  Laurence  S.  Liebson,  president,  the 
change  was  made  to  more  closely  associate  the  company’s 
name  with  the  primary  function  of  its  products:  the 
integration  of  text,  line  art  and  graphics,  fully  paginated 
and  displayed  in  position  on  high  resolution  video  display 
terminals. 

XYVISION  systems  incorporate  advanced 
microprocessor  based  workstations  that  allow  users  to 
interactively  manipulate  both  the  content  and  form  of  a 
wide  variety  of  documents.  Generic  mark-up  techniques 
are  used  to  simplify  the  human  interface  with  the  system, 
while  providing  extensive  format  flexibility.  Once  prepared 
on  the  system,  pages  incorporating  text  matter,  line  art 
and  graphics  can  be  output  to  phototypesetters,  letter 
quality  printers,  laser  printers,  digital  copiers  and  plate 
makers. 

* 

New  “Deadline  Wax”,  an  economical  paste-up  wax 
especially  blended  and  formulated  for  use  by  nev^/spapers, 
has  been  introduced  by  PORTAGE  NEWSPAPER  SUPPLY 
of  Akron,  Ohio. 

Fast  and  easy  to  use  with  any  brand  wax  coater. 

Deadline  Wax  has  high  tack  characteristics  that  withstand 
the  rigors  of  newspaper 
production  techniques. 

The  new  wax  applies 
evenly,  and  also  has  a  low 
melting  point  that  reduces  ^ 
the  chance  of  bleed 
through.  Type  and  art  can 
be  readily  repositioned 
without  any  need  for 
recoating. 

Coming  in  convenient  to  handle  quarter-pound  cubes, 
rather  than  bulky  slabs.  Portage  offers  Deadline  Wax  as 
low  as  $1.22  per  pound  (on  l,(XX)-pound  orders).  Smaller 
orders  are  available  at  slightly  higher  prices.  The  minimum 
order  is  200  pounds. 

♦  ♦  * 

XENOTRON,  INC.  and  AM  INTERNATIONAL  ECRM 
DIVISION  have  concluded  an  agreement  which  has 
transferred  all  service,  manufacturing,  development  and 
sales  responsibility  for  the  7000  Newspaper  Production 
and  Business  Systems  to  Xenotron.  Additionally,  the 
acquisition  includes  substantial  parts  inventory,  test  and 
demo  systems,  user  documentation,  and  all  manufacturing 
drawings  and  ‘know-how’.  In  short,  Xenotron  has 
acquired  everything  it  needs  to  run  the  business  including 
several  ex-ECRM  7000  systems’  technical  personnel  who 
have  accepted  employment  at  Xenotron. 

Xenotron  will  call  the  systems  the  XTS  7800  and  XBS 
7700  systems;  “XTS”  and  “XBS”  respectively  denoting 
Xenotron  Text  System  and  Xenotron  Business  System. 

With  Xenotron,  the  users  will  be  interfacing  with  a 
company  with  a  successful  six-year  track  record  of  growth 
and  product  development,  and  a  company  which  claims  to 
offer  excellent  customer  relations  and  stability. 

In  commenting  on  the  Xenotron/ECRM  agreement. 
Chuck  Minnich,  Xenotron  vicepresident  and  general 
manager,  stated,  “We  very  critically  examined  the  product 
from  a  technical  standpoint  as  well  as  did  a 


‘Feature: Benefit:Cost’  analysis  versus  other  systems  of  the 
same  general  classification.  It  not  only  passed,  but  passed 
with  flying  colors.”  Xenotron  believes  it’s  a  very  good 
system  and  is  ideally  suited  to  small  to  medium/large  size 
daily  newspapers.  And  Xenotron  promises  1983  will  bring 
the  completion  of  development  projects  which  will  make 
the  system  even  stronger. 


Students  are  sometimes  required  to  stay  after  school, 
but  at  Eastland  Career  Center  in  Groveport,  Ohio, 
students  consistently  ask  to  stay. 

The  reason?  Eastland  Career  Center,  a 
vocational/technical  school,  recently  installed  the  nation’s 
largest  “CRTronic/N”  typesetting  system  in  an 
educational  environment.  Eastland  updated  its  Automated 
Information  Processing  Department  by  installing  two 
CRTronic/N  terminal/typesetters  and  six  CRTerminals 
from  MERGENTHALER  LINOTYPE.  In  addition  to  the 
CRTronic/N  system,  Mergenthaler’s  Word  Processing 
Interface  was  installed  for  use  with  an  IBM  System/34 
computer. 

“We  are  mainly  concerned  with  providing  prospective 
employers  with  trained  people,”  according  to  Tom 
Seamon,  instructor  of  Eastland’s  Layout,  Design  and 
Phototypesetting  class.  “Our  students  will  be  in  demand 
as  typesetters  because  they  have  been  trained  on  this 
state-of-the-art  equipment.” 

Now  students  want  to  spend  more  time  in  the 
classroom. 

“Once  the  new  terminals  came,  I  just  got  addicted  to 
them,”  says  Sherrie  Mathews,  a  17-year-old  junior  in 
Seamon’s  class.  “1  want  to  spend  as  much  time  working 
on  them  as  possible.  I  want  to  learn  as  much  as  I  can 
about  digital  typesetting.” 

Mathews  is  one  of  nearly  20  students  in  the 
phototypesetting  class.  The  class  produces  the  school’s 
yearbook  and  does  a  variety  of  printing  jobs  for  its  seven 
feeder  schools  in  the  surrounding  area. 

Eastland,  which  serves  several  eastern  suburban 
Columbus,  Ohio  communities,  has  an  enrollment  of  more 
than  700  high  school  juniors  and  seniors.  The  students 
receive  intensive  applications  courses  in  various  vocations. 

Eastland  has  a  90%  job  placement  record  for  its 
students,  with  the  vast  majority  placed  in  the  Columbus 
area,  according  to  Seamon.  The  printing  industry  is  one  of 
the  largest  sources  of  employment  in  the  city. 

The  school  invested  $113,400  for  its  Mergenthaler 
CRTronic/N  system. 
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changed  to  agree  with  the  new  gains  in  the 
press.  The  Baldwin  system  was  installed 
along  with  a  deionizing  system  to  clean 
the  water  of  all  chemicals. 

The  press  controls  were  remoted  to  the 
control  room  and  a  new  Gannett/ 
Publishers  Equipment  Corporation 
designed  control  panel  was  added.  The 
console  includes  controls  for  the  speed  of 
the  press,  conveyor  and  dampeners, 
compensation  and  web  side  lay  controls, 
indicator  lights  for  web  detectors,  paster 
cycle,  unit  ready,  lubrication  failure,  and 
folder  jams.  Additionally,  there  are 
digital  displays  for  press  speed,  conduc¬ 
tivity,  and  paper  count. 

The  plate  cylinders  have  magnetic 
lockups  with  register  pins  on  the  leading 
edge.  This  incorporates  a  narrow  gap  due 
to  the  requirement  for  printing  the  same 
area  as  a  press  with  a  cutoff  of  22.75”.  As 
the  plate  is  aluminum,  a  thin,  narrow 
piece  of  metal  must  be  staked  to  the  trail¬ 
ing  edge  of  the  plate.  This  is  done  on  a 
staking  machine  which  punches  a  hole 
through  the  metallic  strip  and  aluminum 
plate  and  then  flares  the  edges  of  the  met¬ 
al  around  the  holes  in  the  plate. 

These  are  the  major  elements  in  the 
project.  Now  the  question  arises  —  does 
it  meet  the  criteria?  Let’s  address  the  ma¬ 
jor  areas.  First  speed. 

The  press  is  running  above  60,000 
impressions  per  hour  and  consistently 
making  pasters  at  that  speed.  The 
registration  is  holding  while  running  and 
is  holding  much  better  than  was  expected 
during  a  paster  cycle. 


The  paper  folds  well  and  v  rinkles  are  not 
part  of  the  paper,  although  mis- 
adjustments  can  make  them  appear. 

Quality  was  a  big  concern,  and  the 
press  has  met  the  goals  established. 

USA  Today  is  scheduled  to  have  eight 
pages  of  full  color  in  every  edition.  The 
quality  is  there. 

Did  it  meet  the  goal  of  a  printing  area 
equal  to  the  area  we  had  with  22.75  inch 
cutoff?  The  answer  is  yes. 

Like  so  many  other  projects,  stumbling 
blocks  were  found.  Reproduction,  when 
the  press  was  first  tested,  was 
unacceptable  because  the  blankets  were 
not  right.  Reeves  714  are  now  used,  and 
this  solved  the  quality  problem. 

Was  it  easy?  Of  course  not.  This  was 
the  first  folder  cutoff  change  and  press 
design  to  these  exacting  specifications 
that  Publishers  Equipment  Corporation 
had  undertaken.  Some  of  their  suppliers 
produced  cylinders  that  did  not  meet 
Publishers  Equipment  Corporation’s  spe¬ 
cifications. 

Gannett  was  concerned  that  Publishers 
Equipment  Corporation  might  not  be  able 
to  fulfill  the  contract  and  could  not  afford 
to  slip  the  time  schedule  as  USA  Today  is 
scheduled  to  print  in  San  Bernardino  in 
the  first  quarter  of  1983.  However, 
Publishers  Equipment  Corporation  did 
deliver  on  time. 

USA  Today  has  created  a  lot  of 
excitement  and  attention,  and  it  appears 
that  the  nation’s  newspaper  will  be  a  suc¬ 
cess.  The  letterpress  to  offset  conversion 
in  San  Bernardino  is  on  schedule  and 
appears  to  be  performing  to  specification. 
It  is  anticipated  that  it  will  contribute  to 
Gannett’s  success  when  the  Los  Angeles 
market  is  launched  in  the  first  quarter  of 
1983. 


Gannett  introduces  quality  control 
training  program  for  USA  Today 


A  new  training  method  directed  toward 
the  use  of  basic  printing  quality  control 
tools  has  been  developed  by  Gannett  Co. , 
Inc.,  for  use  in  producing  USA  Today  and 
commercial  printing  work. 

USA  Today’s  production  quality 
assurance  program  depends  heavily  on 
the  use  of  the  Model  61  “Smart” 
densitometer  system  manufactured  by 
Cosar  Corporation.  The  instrument, 
which  measures  light  transmission,  is 
used  in  Gannett  pressrooms  to  ensure 
consistent  quality  reproduction. 

What  was  lacking  was  a  complete  but 
quick  method  for  training  previously 
inexperienced  press  operators  and  others 
in  the  use  of  sophisticated  measuring 
instruments. 

The  training  course  which  resulted  is 
an  audiographic  presentation,  using  cas¬ 
sette  tapes  and  a  manual.  The  course  was 
developed  for  Gannett,  with  Cosar’s 
cooperation,  under  a  contract  with  Ap- 
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plied  Learning  Corp.  of  King  of  Prussia, 
Pennsylvania.  Applied  Learning  will  be 
selling  the  copyrighted  training  course  to 
non-Gannett  newspapers  and  com¬ 
mercial  printers. 

Applied  Learning  is  a  leader  in  the 
development  of  such  materials  for  the 
graphic  arts  and  has  done  such  work  for 
Digital  Equipment,  Harris  and  Itek  cor¬ 
porations  in  the  past. 

Gannett  intends  to  use  the  training 
course  not  only  to  ensure  quality  work  for 
USA  Today,  but  for  its  nationwide  net¬ 
work  of  commercial  printing  plants,  Gan¬ 
nett  Offset. 

Gannett  recently  completed  produc¬ 
tion  of  a  booklet  and  poster  for  Gannett 
Offset  facilities  to  teach  the  proper 
method  for  producing  skids  (pallets)  of 
printed  material  in  preparation  for  ship¬ 
ment  to  commercial  customers.  There  are 
plans  for  a  videotape  training  program 
later  this  year  to  ensure  quality  stripping 
of  color  separations. 


FLKXICASTKR  II  can  accept 
news  and  classified  advertising 
copy  from  most  popular  fronlend 
computers  to  produce  text  and 
displays  for  Cable  or  Low  Power 
television.  More  than  30  news¬ 
papers  have  installed  FLKXI- 
GASTERS;  many  include  text  inter¬ 
faces  with  computers  made  by 
such  fronlend  manufacturers  as 
Compugraphic.  One  Systems,  Digi¬ 
tal  Electronics  and  Systems  Inte¬ 
gration. 

In  the  newspaper  environ¬ 
ment,  the  FLEXIC.ASTER  II  emu¬ 
lates  a  typesetter.  All  typesetting 
codes  are  ignored  and  replaced 
by  the  video  display  altributes-ol 
the  character  generator,  such  as, 
colors  (32),  sizes  (8),  text  or  graphic 
characters  and  display  sequence 
instructions.  Text  intended  for  T\ 
display  may  be  edited  either  in  the 
fronlend  system  or  in  the  FLE.XI- 
CASTER  11.  .Advanced  word  pro¬ 
cessing  features  allow  quick  setup 
of  video  pages.  Find  out  why  other 
newspapers  with  cable  TV  channels 
uselheFLEXlCASTERII. 

Te.xscan  MSI 

3855  South.  500  West,  Suite  S 
Salt  Lake  City,  Hah  84115 

(801)262-8475 
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Life  Features  at  111  Duke  Street,  Alexan¬ 
dria,  Va.,  22314.  Howard  B.  Lowell  is  the 
manager. 

The  features  syndicate  also  has  a  week¬ 
ly  “Home  Repair  and  Improvement” 
series  and  a  weekly  “Foods  of  the 
World”  series  adapted  from  the  Time- 
Life  Books  of  the  same  names.  They  car¬ 
ry  line  art  and  graphic  illustrations. 

*  ♦  * 

The  Chicago  Tribune  Graphics  Service 
has  completed  test  runs  on  its  new  Base 
Map  System  which  provides  a  graphic 
series  of  maps,  nations,  and  states  for 
creating  news  maps  on  deadline.  The  first 
packet  will  be  mailed  shortly. 

The  editors  have  designed  the  base 
map  series  so  that  editors  simply  affix  the 
markers  that  are  included  with  the  service 
to  show  sites  of  fires,  floods,  or  other 
news  events  for  instant  camera-ready 
maps. 

The  entire  atlas  will  not  be  available  at 
once.  It  will  take  about  two  years  to  com¬ 
plete,  but  then  editors  will  have  a  com¬ 
plete  atlas  of  states  and  nations.  A  second 
phase  calls  for  addition  of  central  city 
maps  and  other  locations. 

Once  each  month,  the  service  will  mail 
maps  of  four  nations  and  four  states,  anti¬ 
cipating  50  states  and  70  nations  in  the 
final  atlas. 


Syndicates 


By  Lenora  Williamson 


Senator  Proxmire  begins  op~ed  page  column 


Proximire  earned  his  undergraduate 
degree  at  Yale  University  in  1938  and  a 
master’s  degree  in  business 
administration  cum  kiude  from  the  Har¬ 
vard  University  Graduate  School  of  busi¬ 
ness  in  1940,  and  a  master’s  from  Harvard 
in  public  administration. 


Senator  William  Proxmire  (D-Wis.)  has 
begun  a  new  weekly  op-ed  page  column 
for  Inter-Continental  Press  Syndicate  of 
Glendale,  California.  The  column  focuses 
on  both  domestic  and  international  sub¬ 
jects. 

In  the  Senate,  Proxmire  originated  his 
“Golden  Flece  of  the  Month”  award, 
spotlighting  wasteful  government  spend¬ 
ing.  The  award  has  become  a  favorite 
media  event  in  recent  years. 


Time-Life  Features  .if  -’.lexandria, 
Va.,is  now  offering  newspapers  two  new 
features  for  contemporary  lifestyles 
pages. 

One  is  “Practical  Gardening”  designed 
as  a  detailed,  yet  simple,  source  of 
gardening  information  for  all  regions  of 
the  country. 

For  publication  as  a  special  series  or 
periodic  installments,  the  feature  was 
adapted  from  the  “Encyclopedia  of 
Gardening”  published  by  Time-Life  t 
Books. 

A  second  new  feature,  “The  Good 
Cook,”  is  being  launched  in  mid-March 
as  a  bi-weekly  column  on  practical  cook¬ 
ing  techniques.  Each  technique/column 
will  be  offered  with  instructive  line  art 
and  at  least  one  recipe  to  help  readers  put 
the  particular  technique  into  practice. 

“The  Good  Cook”  offers  careful,  step- 
by-step  cooking  instruction  such  as  how 
to  broil  the  perfect  steak,  saute  tender 
chicken  in  a  pan,  create  attractive  salads 
and  cook  all-purpose  broths. 

The  new  features  are  available  by  mail 
or  highspeed  wire  by  contacting  Time- 


Ueborah  Dinovitch  has  been  appointed 
New  York  advertising  sales  manager  for 
WorldPaper,  the  global  newspaper  and 
magazine  supplement,  published  in 
Boston. 

The  appointment  was  announced  by 
Wilford  H.  Welch,  who  also  announced 
opening  of  a  WorldPaper  advertising 
s^es  office  at  18  East  41st  Street,  Suite 
1800,  New  York  City. 


Senator  William  Proxmire 

The  senator  always  has  been  in  the 
forefront  of  controlling  government 
spending.  In  1976,  he  accepted  no  cam¬ 
paign  contributions  and  spent  $177.73  on 
his  campaign.  In  1982,  he  still  refused 
campaign  contributions  and  spent  a  total 
of  $145.10. 

Before  entering  politics,  Proxmire  had 
landed  a  job  as  a  political  and  labor  repor¬ 
ter  for  the  Madison  (Wis.)  Capital  Times 
in  1949.  Following  that  he  moved  on  to 
business  manager  of  the  Union  Labor 
News  published  by  the  American  Federa¬ 
tion  of  Labor  in  Madison  and  for  which  he 
wrote  and  broadcast  a  weekly  radio  pro¬ 
gram,  “Labor  Sounds  Off.” 

The  new  columnist  holds  the  record  in 
the  Senate  for  answering  roll  call  votes. 
Since  April,  1966,  there  have  been  more 
than  8,000  roll  call  votes,  and  Proxmire 
has  not  missed  as  single  one. 

First  elected  to  the  Senate  in  1957  in  a 
special  election  to  fill  the  vacancy  created 
by  the  death  of  Senator  Joseph  McCar¬ 
thy,  Proxmire  was  reelected  the  following 
year  to  his  first  full  term  and  successively 
since  then. 

The  author  of  five  books,  the  senator  is 
ranking  Minority  Member  of  the  Senate 
Banking,  Housing  and  Urban  Affairs 
committee,  and  a  member  of  the  Appro¬ 
priations  Committee  and  the  Con¬ 
gressional  Joint  Economic  Committee. 


"HAGAR  the  Horrible"  and  his  creator,  cartoonist  Dik  Browne,  are  getting 
set  for  an  anniversary  party  February  3  in  New  York  as  King  Features  hosts  a 
luncheon  at  the  Columbus  Club.  Browne  created  his  hapless  viking,  "Hagar,"  in 
1 973  in  the  laundry  room  of  his  home  in  Connecticut  and  the  comic  strip  is  now 
translated  into  13  languages  and  read  in  58  countries. 
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This  April,  Newsday  will  be  operating 
a  cable  channel  which  will  provide  both 
text  and  live  local  news. 

Ad  rates  will  go  up  in  9%  to  1 3%  range. 

For  the  Dallas  Times  Herald,  1983 
should  see  “significant  operating 
improvements”  as  a  result  of  cost  control 
and  the  installation  last  year  of  an  Atex 
front  end  system,  Sweeney  said.  He 
added  that  Denver  “was  hit  harder  by  the 
recession  than  Dallas”  but  1983  should  be 
“an  excellent  year”  for  the  Denver  Post. 
Sweeney  said  the  Post’s  payroll  cost  per 
page  was  reduced  14%  in  1982  despite  a 
7%  increase  in  its  number  of  pages. 

Hartford  Courant  will  see  a  year  of 
“fine  tuning”  and  will  raise  its  ad  rates 
11%  this  year.  Sweeney  said  the 
Courant’s  margins  “were  ahead  of  the 
newspaper  group”  and  forecast  more  lin¬ 
age  gains  this  year.  He  noted  that  Times 
Mirror’s  two  papers  in  Fairfield  County, 
Connecticut,  Advocate  and  Greenwich 
Time,  were  “hurt  more  by  the  recession” 
than  the  Courant. 

In  cable  tv.  Times  Mirror’s  goal  is  to 
“have  the  smallest,  most  efficient,  and 
best  paid  work  force  in  the  industry,” 
said  John  McCrory,  president  of  Times 
Mirror  Television.  The  company’s  cable 
systems  provide  $100  million  in  revenue, 
he  added. 

Videotex  America  began  commercial 
testing  of  its  Gateway  home  information 
service  in  350  southern  California  house¬ 
holds  in  September,  McCrory  said.  In 
early  1983,  Videotex  America  will  be 
supplying  information  along  with  20 
banks  in  a  two-year  electronic  home 
banking  test  involving  2,000  terminals 
provided  to  consumers  and  small 
businesses. 

A.H.  Belo  Corp. 

A.H.  Belo  “won’t  sacrifice  long  term 
competitive  growth  for  short  term  per¬ 
formance,”  stated  Robert  W.  Decherd, 
executive  vicepresident. 

Decherd  noted  that  the  Dallas  Morning 
News  provides  all  of  the  company’s 
publishing  revenues.  He  remarked  that 
with  newspapers  currently  selling  at 
around  30  times  earnings,  the  company 
will  be  concentrating  its  acquisition 
activities  on  radio  and  television  proper¬ 
ties  in  growth  markets  in  the  West  and 
Southwest.  The  company  wants  to  reach 
the  “full  complement”  of  seven  televi¬ 
sion  and  14  radio  stations  allowed  by  the 
Federal  Communications  Commission. 

Belo  doesn’t  plan  any  cable  acquisi¬ 
tions  either,  he  said. 

Decherd  noted  that  although  the  Morn¬ 
ing  News,  with  nearly  $100  million  in  re¬ 
venues  for  the  first  nine  months,  provides 
60%  of  Belo’s  total  revenues,  broadcast¬ 
ing  provides  60%  of  the  company’s  pro¬ 
fits. 
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The  Morning  News  leads  the  Times 
Herald  in  total  daily  and  Sunday  circula¬ 
tion  and  leads  in  daily  circulation  for 
the  Dallas  SMSA  but  still  trails  its  rival  in 
the  city  zone,  Decherd  said.  He  predicted 
that  “ultimately”  the  Morning  News  will 
gain  the  circulation  lead  “in  all  classifica¬ 
tions.” 

Decherd  said  Belo  will  use  $3  million  to 
$5  million  of  the  $25  million  it  raised  from 
its  public  offering  in  December,  1981,  for 
“interior  renovation.” 

A  local  developer  intends  to  erect  a 
new  downtown  building  for  the  Morning 
News  which  will  be  “the  lead  tenant,” 
Decherd  said. 

With  the  new  year,  Joe  M.  Dealey  re¬ 
linquished  his  title  of  chief  executive  offi¬ 
cer  though  he  remains  chairman  of  A.H. 
Belo.  James  M.  Moroney  Jr.,  president  of 
Belo,  became  the  new  CEO. 

Dallas  Times  Herald 
pays  out  $20,000 

A  contest  by  the  Dallas  Times  Herald 
aimed  at  boosting  its  real  estate  display 
classified  ad  linage  resulted  in  23,000 
reader  entries  and  the  newspaper  award¬ 
ing  one  of  those  readers  a  $20,000  down 
payment  on  a  new  home. 

The  promotion,  called  “The  Great 
$20,000  Down  Payment  Giveaway,”  ran 
between  September  1 1  and  the  middle  of 
December.  The  promotion  was  designed 
to  get  agents  or  home  builders  to  adver¬ 
tise  in  the  Herald  during  the  period,  since 
the  contest  required  readers  to  list  an  a- 
gent  or  home  builder  who  showed  them 
property  during  that  period  on  their  entry 
blank. 

Originally,  a  winner  was  to  be  chosen 
by  the  judging  of  a  25-word  description  of 
how  the  Herald’s  Saturday  and  Sunday 
Homes  section  and  the  agent  helped 
him/her  find  a  home.  The  response  was 
greater  than  anticipated,  however,  and 
the  prize  winner  had  to  be  determined  via 
a  drawing. 

The  Herald’s  classified  Homes  section 
for  September  26  was  60  pages  and  total 
classified  linage  for  that  week  was  up 
113,000  over  the  same  period  last  year. 

The  winning  couple,  Christine  and 
Tom  Gilbert,  have  to  apply  the  down  pay¬ 
ment  to  a  single  family  home  or  con¬ 
dominium  in  the  11 -county  Dallas/Fort 
Worth  SMSA  and  close  the  property  by 
May  1,  1983.  The  $20,000  will  be  paid  at 
the  closing. 

The  agent  who  was  listed  on  the  winning 
entry,  Nancy  Wolf  or  Realty  World 
was  awarded  a  trip  for  two  to  Hawaii. 

Cable  pact 

MCI  Communications  Corp.,  long  dis¬ 
tance  phone  firm,  and  the  CSX  Corp., 
former  owner  of  the  Jacksonville  Journal 
and  Times-Union,  have  agreed  to  a  deal 
that  will  allow  the  telephone  company  to 
lay  fiber-optic  cables  along  4,000  miles  of 
the  railroad’s  right  of  way. 


Cowles  Publishing 
forms  video  unit 

Cowles  Publishing  Co.,  publisher  of 
the  Spokane  Spokesman-Review  and 
Chronicle,  has  formed  an  audio- video 
production  company  to  serve  clients 
throughout  the  western  United  States  and 
Canada. 

Pinnacle  Productions  International, 
Inc.,  is  a  Wholly-owned  subsidiary  of 
Cowles.  J.  Bimey  Blair  has  been  named 
president. 

Blair  will  continue  as  president  and 
general  manager  of  KHQ,  Inc.,  another 
wholly-owned  subsidiary  of  Cowles 
Publishing. 

William  H.  Cowles,  3rd,  president  of 
Cowles,  said  that  Pinnacle  will  be 
operated  as  a  totally  separate  enterprise 
from  KHQ.  The  new  company,  which  has 
acquired  the  production  facilities  and 
other  physical  assets  of  Spokane  Com¬ 
munity  Video,  will  produce  tv  com¬ 
mercials  and  provide  production  services 
for  industrial,  educational  and  media 
companies. 

Pinnacle  will  be  managed  by  W. 
Donald  Jensen,  a  partner  in  Spokane 
Community  Video. 

Multimedia  to  split 
stocks  3-for-2 

Wilson  C.  Weam,  chairman  and  chief 
executive  officer  of  Multimedia,  Inc., 
announced  the  company’s  board  of 
directors  has  authorized  a  50%  common 
stock  distribution. 

One  additional  share  will  be  issued  for 
each  two  shares  of  common  stock  owned 
on  February  1,  1983.  The  stock  distribu¬ 
tion  will  be  made  on  February  15,  1983. 

Cash  will  be  paid  in  lieu  of  fractional 
shares. 

The  company  adjusted  its  dividend  to 
$.13  per  share  to  account  for  the  stock 
distribution. 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTI$I.\G  VEIVS 


(Published  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Advertisiiii  Nem.  432-436  Elizibeth  St.. 

Suny  Hills.  Sydney  Austrilii  2010 
Send  a  copy  of  each  issue  lor  one  year,  in¬ 
cluding  FREE  — 

Guide  to  Clients  and  Agencies  (March.  September) 
Guide  to  Agencies  and  Clients  (June.  December) 
Agencies  Annual  Billings  (May) 

National  Advertisers  List  (August) 

Brand  Names  Index  (February) 

Anneal  Subscription— USA.  SA40.00.  Payment 
must  be  made  by  banb  draft  in  Australian  currency. 

NAME  . 

ADDRESS  . 

CITY  . 

STATE  . ZIP . 


31 


Publishers  rate 
Reagan  performance 

Most  newspaper  publishers  responding 
to  a  poll  say  they  think  President  Reagan 
has  done  a  good  to  excellent  job  during 
his  first  two  years  in  the  White  House. 

The  poll  was  conducted  by  the  Wash¬ 
ington  office  of  RKO  General  Broadcast¬ 
ing,  which  asked  publishers  of  %  prom¬ 
inent  newspapers  to  appraise  Reagan’s 
performance,  along  with  his  greatest 
strength  and  weakness  and  his  political 
future. 

Of  55  publishers  who  replied,  8.5%  said 
Reagan  had  done  an  excellent  job;  2.5%, 
excellent  to  good;  42%,  good;  6%,  good 
to  fair;  30%,  fair;  and  10.5%,  poor. 

Most  publishers  said  Reagan’s  ability 
to  communicate  and  persuade  was  his 
greatest  asset,  but  many  also  faulted  the 
President  for  an  inability  to  handle  the 
complexity  of  the  national  economy, 
which  the  publishers  ranked  as  the  sub¬ 
ject  of  most  interest  to  their  readers. 

All  but  nine  of  the  publishers  thought 
Reagan  would  be  renominated  for  the 
presidency  in  1984.  If  Reagan  did  not  run, 
they  thought  the  GOP  nod  would  go  to 
Senator  Howard  Baker  of  Tennessee, 
Senator  Bob  Dole  of  Kansas  or  V ice  Pres¬ 
ident  George  Bush. 

Some  of  the  remarks  about  Reagan 
were  double-edged. 

Barry  Bingham  Jr.,  of  the  Louisville 
Courier-Journal  and  Louisville  Times 
said  the  President’s  greatest  asset  was 
“beguiling  a  gullible  public.”  Hugh  B. 
Patterson  of  the  Arkansas  Gazette  cited 
Reagan’s  “ability  to  communicate  a  mes¬ 
sage  without  reference  to  its  merit.” 

Others  listing  Reagan’s  greatest 
strength  included  David  Laventhol  of 
Newsday  and  David  Kruidenier  of  the 
Des  Moines  Register,  “personality;” 

R. F.  Pittman  of  the  Tampa  Tribune, 
“charisma;”  Frank  A.  Daniels  Jr.,  of  the 
Raleigh  News  and  Observer,  “stub- 
bomess;”  Richard  M.  Scaife  of  the  Sac¬ 
ramento  Union,  “fortitude;”  Ben  R. 
Morris  of  the  Columbia  (S.C.)  State  and 
Edward  Gaylord  of  the  Daily  Oklaho¬ 
man,  “integrity;”  Robert  D.  Swartz  of 
the  Flint  Journal,  “honest  belief  in  his 
strategies  for  national  defense;”  Eugene 

S.  Pulliam  of  the  Indianapolis  Star  and 
Indianapolis  News,  “positive  attitude;” 
G.  Duncan  Bauman  of  the  St.  Louis 
Globe  Democrat,  “steadfastness;”  and 
James  V.  Gels  of  the  Akron  Beacon  Jour¬ 
nal,  “his  reasonable  approach  toward 
solving  our  deep-rooted  economic  prob¬ 
lems  and  his  relatively  firm  resolve  in 
achieving  his  goals.” 

Among  publishers  describing  Reagan’s 
greatest  weakness  were  Arthur  Ochs 
Sulzberger  of  the  New  York  Times,  “He 
is  locked  into  an  ideology  that  doesn’t 
work;”  Reg  Murphy  of  the  Baltimore 
Sun,  “his  inability  to  change  programs 
32 


which  are  unworkable;  1  homas  L.  Car¬ 
lin  Sr.,  of  the  St.  Paul  Pioneer  Press  and 
Dispatch,  “refusal  to  change  courses  of 
action  even  when  original  assumptions 
have  proven  inaccurate  and  changing 
trends  dictate  otherwise,  e.g., 
intractability;”  William  O.  Taylor  of  the 
Boston  Globe,  “tunnel  vision  on  defense 
spending-rearmament;”  and  Francis  L. 
Dale,  Los  Angeles  Herald-Examiner, 
“lack  of  creativity  and  stubborness.” 

Ingersoll  to  buy 
Terre  Haute  dailies 

Terre  Haute  (Ind.)  Newspapers  will  be 
sold  to  Ingersoll  Publications,  Inc. 

James  F.  Plugh,  a  general  partner  in  the 
confederation,  confirmed  the  sale  this 
week.  Plugh,  who  is  presently  based  with 
Ingersoll  in  Richmond,  Calif.,  declined  to 
discuss  details  of  the  newspaper  sale 
when  asked  by  an  E&P  reporter  at  the 
INAME  Sales  Convention  in  Las  Vegas. 
He  said  the  final  papers  were  still  in  the 
process  and  had  not  been  signed. 

The  Terre  Haute  dailies  which  are  own¬ 
ed  by  a  college — Rose-Hulman  Institute 
of  Technology — were  publicly  put  up  for 
sale  to  the  highest  bidder  last  month  after 
the  managers  of  the  papers  were  unable  to 
work  out  a  new  union  contract,  (E&P, 
Jan.  I.) 

Plugh  said  all  labor  difficulties,  which 
have  plagued  the  papers  for  about  the  last 
year,  would  be  resolved  under  the  new 
ownership. 

Ingersoll  Publications  recently  ac¬ 
quired  the  Orange  County  Daily  Pilot 
from  Times-Mirror.  Mark  Goodson,  the 
tv  game  show  producer,  is  a  major  stock¬ 
holder  in  the  company,  run  by  Ralph 
Ingersoll  II .  Bill  Todman ,  the  other  half  of 
Goodson-Todman  Co.,  died  and  his 
interest  is  held  by  his  estate. 

Santa  Monica  daily 
placed  up  for  sale 

The  Santa  Monica  (Calif.)  Evening 
Outlook  is  reportedly  up  for  sale  to  the 
highest  bidder. 

The  report  was  issued  in  a  January  19 
Los  Angeles  Times  story,  which  quoted 
city  editor  Bob  Bayer  as  the  source. 
Bayer  told  the  Times  the  staff  of  the  6-day 
daily  was  informed  of  the  decision  Jan¬ 
uary  18. 

Publisher  Deane  Funk  told  E&P  he  had 
no  comment  on  the  Times  article. 
However,  another  executive  confirmed 
the  report. 

The  Outlook  is  owned  by  United  West¬ 
ern  Newspapers,  Inc.,  of  which  members 
of  the  Funk  family  are  majority 
stockholders.  Elinor  M.  Funk  is  the 
newspaper’s  president.  The  Outlook’s 
ABC  circulation  was  35,417  in  Septem¬ 
ber,  1981. 


Fired  law  firm 
hires  a  lawyer 

The  law  firm  dismissed  by  the  Los 
Angeles  Daily  News  while  it  was 
representing  the  newspaper  in  a  libel  suit, 
has  hired  another  law  firm  to  “protect  its 
interests”  in  the  case. 

On  January  5th,  Daily  News  publisher 
J.  Scott  Schmidt  announced  the  p;,per 
was  discontinuing  its  relationship  with 
the  Los  Angeles  firm  of  Lillick,  McHose 
and  Charles,  which  had  been  defending  it 
in  a  $60  million  libel  and  invasion  of  priva¬ 
cy  suit  filed  by  former  Iran  hostage  Jerry 
Plotkin. 

Schmidt  said  the  dismissal  was  the  re¬ 
sult  of  what  occurred  in  the  law  suit 
(E&P,  January  15). 

Attorney  Anthony  Liebig,  of  Lillick, 
McHose  and  Charles,  confinned  to  E&P 
a  report  in  the  National  Law  Journal  that 
the  firm  had  retained  the  Los  Angeles 
firm  of  Latham  and  Watkins  to  “develop 
the  facts  of  what  happened  and  to  protect 
our  interests.”  Liebig,  who  had  been  han¬ 
dling  the  case  for  the  Daily  News, 
declined  comment  on  the  action  except  to 
say  his  firm  was  not  filing  a  suit  against 
the  Daily  News. 

Meanwhile  in  the  case.  Daily  News 
reporter  Adam  Dawson,  also  a  defendant 
in  the  Plotkin  suit,  explained  that  his 
decision  to  reveal  some  of  the  names  of 
sources  demanded  by  Plotkin’s  attorney, 
was  based  on  the  fact  the  sources  had 
provided  post-publication  information 
and  had  not  asked  for  confidentiality. 
However,  Dawson  continued  to  refuse 
disclosure  of  the  name  of  one  confidential 
source  whose  name,  he  said,  was  never 
published  in  the  Daily  News  story  ah^ut 
Plotkin. 

In  declining  to  name  the  individual, 
who  had  requested  anonymity,  Dawson 
said:  “If  reporters  are  unable  to  make 
pledges  of  confidentiality,  a  lot  of  news 
will  never  reach  the  public.” 

Plotkin  won  a  default  judgment  in  his 
suit  after  Dawson  and  another  Daily 
News  reporter,  Arnie  Friedman,  refused 
to  answer  questions  about  their  sources 
in  the  Plotkin  story,  which  was  written 
under  joint  byline.  Friedman,  also  a 
defendant,  has  maintained  his  refusal. 
Schmidt  later  ordered  both  reporters  to 
reveal  their  sources,  an  action  which 
drew  protest  from  a  group  of  Los  Angeles 
journalists.  The  Daily  News  and  the  two 
reorters  have  asked  for  a  reconsideration 
of  the  default  judgment.  Their  motions 
are  scheduled  to  be  heard  February  1 1 . 

Terminate  contract 

Holiday  Inns  and  Young  &  Rubicam 
have  agreed  to  the  termination  of  their 
relationship.  According  to  Y&R  presi¬ 
dent  Alex  Kroll,  the  two  companies  were 
unable  to  agree  upon  a  mutually  bene¬ 
ficial  method  of  operation  for  an  account. 
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Classified  Advertising 


FEATURES  AVAILABLE 

GENERAL 

MOVIE  REVIEWS 

CELEBRITY  INTERVIEWS,  gardening,  country 
life,  film  reviews,  wine,  outdoors,  kids'  page,  i 
humor.  Free  brochure;  James  Keeran,  Pan-| 
tagraph  Features,  301  W  Washington. 
Bloomington  IL  61701. 

^OVIE  REVIEWS,  interviews  with  photos  of 
celebrities  and  national  political  figures, 
international  Photo  News,  Box  2405,  West 
Palm  Beach  FL  33402;  (305)  793-3424. 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  9th  year.  Cine- 
man  Syndicate,  7  (jharles  Court.  Middletown 
NY  10940;  (914)  692-4572. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news-| 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor  S  Gale  Denley,  The  Journal.  Box 
278,  Bruce  MS  38915. 

REAL  ESTATE 

HOUSE  CALLS-Miami  Herald,  Dallas  News.  60 
other  papers.  Several  national  awards;  one  said 
"concise,  entertaining,  wealth  of  real  estate 
knowledge,  solid  writingskills."  7th year.  Edith 
Lank.  Box  18447,  Rochester  NY  14620.  (716) 
271-6230. 

OVER  100  comics,  panels,  puzzles,  kid  fea¬ 
tures,  short  stories  and  various  features  to 
choose  from.  For  selected  information  write 
Dickson-Bennett,  1324  N  3rd,  St  Joseph  MO 
64501.  (816)  279-9315. 

HEALTH 

SCIENCE 

"Senior  Clinic."  Weekly  Column.  Specialist 
treats  Elderly.  Samples.  HFM  Enterprises,  (Fal- 
staff),  1 1 14  Ave.  of  the  Americas,  NewYorkNY 
10036,  (212)  354-4445. 

DON'T  REPLY  if  you  think  astrology  is  the  only 
"science"  for  your  paper.  A  new  space  and 
astronomy  column  (illustrated)  by  MIT/Harvard 
PhD  is  exactly  what  your  20th  century  paper 
needs  to  inform  and  excite  the  growing 
extraterrestrial  interest.  Samples.  STAR 
BOUND.  215  Highland,  Holliston  MA  01746; 
(617)  429-7727. 

HUMOR 

AWARD-WINNING  weekly  humor  column. 
Offbeat,  original.  Samples.  PO  Box  3752,  Fair- 
view  NM  87533. 

SPORTS 

FOR  THE  ONE  PUBLISHER  in  10  really  serious 
about  humor.  The  Humble  Farmer,  St  George 
ME  04857;  (207)  372-8052. 

USFL-VEGAS  PACKAGE— Six  pro  handicapp- 
ers  give  your  football  fans  their  four  best  picks 
each  week  against  Vegas  odds  in  a  national 
pick-the-winner  feature  that,  if  desired,  your 
staff  and  readers  can  participate  in.  Line  and 
selections  fed  Monday  and  updated  Fridays 
Sports  Features  Syndicate,  Suite  34-H.  Stoney 
Run,  Maple  Shade  NJ  08052.  Call  (609)  234- 
8909. 

MONEY 

•MORE  FOR  YOUR  M0NEY"-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13fh,  Temple  TX  76501. 

TAXES 

E&P  CLASSIFIEDS 
PRODUCE  JOBS 

FOR  NEWSPAPER  PEOPLE 

FARM  TAXES,  weekly  7-year  old  column  car¬ 
ried  by  45-1-  papers.  Informative  and 
understandable.  Samples  and  prices;  Cricket. 
Box  527,  Ardmore  PA  19003. 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

INDEPENDENT  PUBLISHERS  of  small  to 
medium  dailies  please  note:  a  national  news 
and  advertising  supplement  offersa  viable,  pro¬ 
fitable.  no  risk  alternative  to  developing  trend 
of  large  chain  "national  dallies."  For  further 
information  with  no  obligation  please  contact 
R.H.  Cunningham,  PO  Box  588,  Pawleys 
Island  sc  29585. 

BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for  saleand 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights;  Of  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

NEWSPAPER  APPRAISERS 

Brokers  You  Can  Trust 

Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 

Wayne  Chancey  (205)  693-26 1 9 

Jim  Hall  (205)  566-7198 

NEWSPAPER  APPRAISALS  for  estate  plann¬ 
ing.  tax.  partnership,  loan,  depreciation, 
insurance,  corporate  and  personal  worth.  Sens¬ 
ible  fees.  Brochure.  Marion  R.  Krehbiel.  Robert 
N.  Bolitho,  PO  Box  7133,  Shawnee  Mission  KS 
66207. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 

WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  &  CO,  INC 

1511  K  St,  NW 

Washington  DC  20005 
i  (202)  NAtional  8-1133 

VALUATIONS  PERFORMED  for  estate,  tax, 
merger,  sale  and  other  purposes.  Hempstead  & 
Co,  21  E  Euclid  Av.  Haddonfield  NJ  08033; 
(609)  795-6026. 

NEWSPAPER  BROKERS 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 

James  W.R  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

ED  0  MEYER.  Licensed  Broker-Appraisals- 
.  Consultation-Sales.  Suite  101-E,  300  W 
!  Franklin  St.  Richmond  VA  23220.  (804)  643- 
1  7816  or  266-1522. 

JIMMY  CROWE 

TEXAS  PUBLICATIONS  from  $1,150,000  to 
$40,000.  Bill  Berger,  Associated  Texas  News¬ 
papers,  Inc.,  (512)  476-3950,  1801 
Exposition,  Austin  TX  78703. 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 
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ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

NEWSPAPER  BROKERS 

TO  PURCHASE  OR  SELL  | 

A  Midwest  newspaper  property 
efficiently  and  professionally  through  ' 

newspaper  people,  contact  us  day  or  night. 

ROY  HOLDING  &  ASSOCIATES 
POBox212,GalvalL61434,  (309)932-2270  i 
Roy  Holding  Dave  Kramer 

(309)879-2412  (217)784-4736 

—Appraisals  done  quickly,  reasonably— 

1 

NEWSPAPER  BROKERS 
KNOW  THAT  j 

E&P  CLASSIFIEDS 

GET  THEM 

THE  BUSINESS! 

j 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith.  (206)  892-71% 

Box  4487,  Vancouver  WA  98662 

NEWSPAPER  CONSULTANTS 

EXPERIENCED  in  Newspaper  Construction 
Serve  as  Owner's  Rep.  Project  Manager  Assist 
in  Planning,  Budgets.  Schedule.  Selection  of 
Architects.  Contractors.  Write  or  Call  Joe  Roili- 
son.  HMR  Associates.  PO  Box  22026.  San 
Diego  CA  92122,  (619)  459-0122. 

WEEKLIES  and  community  newspapers  a  spe¬ 
cialty.  Start-up  operations  a  favorite.  Former 
publisher  and  editor.  Call  or  write;  MICHAEL 
STEARNS,  100-20E  Elgar  PI.  Bronx  NY 
10475;  (212)  671-9187. 

WE  ARE  operational  auditors,  management 
analysts,  defining  problems, 
opportunities.  .  .  offering  you  solutions  and 
programs. 

Write  or  call  ROBERT  J.  ROSSI 
Management  Counsultants  for  Newspapers 
227B  RR  1  Brookneal  VA  (804)  376-3021. 

NEWSPAPERS  FOR  SALE 

100  YEAR  OLD  weekly,  rural  growth  area,  easy 
drive  to  major  cities,  about  $100K  gross,  $30K 
down  will  handle.  Building  available,  rent  or 
buy  at  $65K.  For  someone  semi-retired,  with  a 
wife,  we  also  have  a  small  shopper  which  is 
netting  about  $20K  this  year.  Competitive 
field,  but  $  1 2K  will  buy  it.  owner  carries  $28K 
balance.  Bill  Berger,  Associated  Texas  News¬ 
papers,  Inc.,  (512)  476-3950,  1801 
Exposition.  Austin  TX  78703. 

1  COUNTYSEAT  weekly  in  Southeast  Missouri 
grossing  $70,000.  Sell  at  gross  plus  building. 

^  Owners  wish  to  retire.  Box  5237,  Editor  &Pub- 
1  lisher. 

CALIFORNIA  RURAL  WEEKLY,  profitable. 
Under  lx  gross  at  $68,000  cash.  Box  5144, 

1  Editor  &  Publisher. 

;  DISTINCTIVE  weekly  in  Colorado  and  print 
;  shop.  Gross  over  $2(10,000.  Excellent  terms. 

'  Box  5269,  Editor  &  Publisher. 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  540  Newspaper  Sales 

MARION  R.  KREHBIEL 

ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  381-8280 

FOR  SALE  established  legal  newspaper  located 
!  in  rich  oil  and  agricultural  community  and  tar¬ 
geted  towards  the  growing  elderly  population. 

1  3.5  million.  Terms  negotiable.  Call  (805)323- 
1  2430  or  submit  bids  to;  PO  Box  3224,  Bakers- 
;  field  CA  933B5. 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

GREAT  POTENTIAL.  .  .  California  Central 
Coast  weekly,  adjudicated,  second  class. 

'  Serves  growing,  up-scale  area.  Under  gross  at 
60K.  Box  52/3,  Editor  &  Publisher. 

SYD  S  GOULD  ASSOCIATES,  INC. 

Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE.  MANAGEMENT 

Rte  1.  Box  146,  Theodore  AL  36582 

1  (205)  973-1653 

'  NEW  ENGLAND  COLLEGE  community  weekly, 
dominant  in  market,  with  annual  volume  of 
close  to  $500,000  Priced  to  move. 

1  W.B.  Grimes  &  CO.  INC 

;  1511  K  St,  NW 

Washington  IX) 

PLACE 

YOUR 

BET 

ON  E  &  P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 

!  If  your  game  is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  if  you're  a  publisher  with  surplus  equip¬ 
ment  on  your  hands)  E  &  P  Classifieds  are  your  best  bet  to  make 
(or  save)  some  easy  money. 

E  &  P's  Help  Wanted  ads  reach  the  industry  people  you  are 
looking  for  to  fill  that  open  position  at  your  paper.  And.  Positions 
I  Wanted  advertisers  tell  us  that  E&P  Classified  ads  get  results! 

!  E&P  CLASSIFIEDS 

You  Can  Bet  On  Them! 

!  (212)  752-7050  
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 

BEST  BUYS  IN  THE  SOUTH 

3-newspaper  package.  Profitable  with  poten¬ 
tial.  Capable  staff  in  place.  Owner  will  finance. 
*525,000. 

One  of  the  finest  weeklies  on  the  market.  New 
building,  presses  and  real  estate.  *1.5million. 
Owner  financing. 

County  seat  weekly.  *88,000.  *20,000  down. 
Owner  will  finance  remainder. 

Print  shop  with  allied  weekly.  Good  little 
moneymaker.  *225,000  asking  price. 

Others  from  *30,000  to  *10  million. 

Call  Jim  Hall  at  (205)  566-7198  or  Wayne 
Chancey  at  (205)  693-2619  for  details. 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 
P.O.  Box  86 

Headland,  Alabama  36345 

WE'VE  MNI  INTO 
TH  HARDWAK  MSMESS 

Here's  how  E&P  Classifieds  con  bene¬ 
fit  you  os  you  move  into  the  new 
technology. 

IF  YOWRE  A  NEWSPAPER  ready  to 
move  into  more  sophisticated  technol¬ 
ogy,  we  con  help  you  get  top  dollar  for 
the  computers  you're  currently  using. 
IF  YWrRE  A  MANUFACTURER  of 
computer  hardware  or  o  software 
house,  we  con  help  you  move  your 
trade-ins  out  of  your  inventory  and 
into  0  worldwide  marketplace. 

No  matter  what  model  computer  you 
hove  for  sale,  someone  out  there 
needs  it  and  wants  it.  And  with  a 
worldwide  readership  in  the  news¬ 
paper  field,  we'll  find  them  for  you. 

EtP  CLASSIFIERS 
WE  MOVE  MACHMERY 
_ (EH)  Tsa-yoso 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


PRIME  IOWA  PROPERTIES 
County  seat,  growing  city,  complete  plant 
including  4-unit  press,  *560,000  gross. 
Eastern  Iowa,  *450,000  gross,  good  profit 
structure. 

ILLINOIS 

Weekly,  *128,000  gross.  Price  *15,000. 
(>)unly  seat  weekly,  town  of  7000.  200,000 
gross  business.  Price  $160,000. 

Iowa  shopper,  city  of  *40,000. 

Illinois  shopper,  liberal  terms. 

ROY  HOLDING  &  ASSOCIATES 
PO  Box  2 1 2,  Galva  I L  6 1 434  (309)  932-2270. 
Roy  Holding  Dave  Kramer 

(309)  879-2412  (217)  784-4736 


THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
grossing  over  *800,000.  Box  3957,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 


I  IF  YOU  ARE  without  competition  in  your  home 
I  base,  do  not  have  a  central  printing  plant,  and 
^  have  at  least  4500  paid  circulation,  our  widely- 
,  respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
'■  your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid- 
i  er.  Please  send  information  to  Box  31752,  Edi- 
'  tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


I  PUBUCATIONS  FOR  SALE 

!  UST  EDITION 

Available  for  framing,  full  page  color  print  of 
final  front  page  of  major  eastern  daily  on  70 
I  Ib.glossy  stock.  *10.0(3to  Rich  Prints,  42  West 
I  29th,  New  York,  NY  10001,  Includes  postage 
I  and  handling. 


I  SHOPPING  GUIDES 

]  WRITE  OR  CALL  THE  SHOPPER  DOCTOR 
for  a  check  up.  EstilCradick.950Parkwood  Dr. 
I  Dunedin  FL  33528;  (813)  733-1678. 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name _ 

Company _ 

Address _ 

City _ 

State _ Zip _ 

Phone _ 

Classification _ 

Authorized  Signature _ 

Copy - 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden. 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

MaH  tOt  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 

I  ■ 


INDUSTRY 

SERVICES 


ADVERTISING  SERVICES 


STIMULATE  your  classified  advertising  with  a 
low  cost  quarterly  date  lined  package  of  cartoon 
boosters.  Details  from:  Cartoonmix,  Box  108, 
Village  Station  NY  10014. 


CIRCULATION  SERVICES 


AHENTION  CIRCUUTORS  OR  PUBLISHERS 
I  Using  a  high  quality  sales  organization  makes  a 
!  real  difference — better  retention  at  a  lower 
[  cost.  Campbell  and  Associates  can  provide  your 
circulation  department  with  the  volume  of  qual¬ 
ity  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates,  3864  Center  Rd.  #1(X), 
Brunswick  OH  44212;  (216)  225-7440. 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 


i  ED  SALZMAN  builds  circulation.  Specializing 
in  telephone  and  crew  sales;  analysis, 
development  and  establishing  in-house  pro- 
I  grams.  Call  (703)  955-2638. 

I 

I  _ 

EXPERT  TELEPHONE  SALES  TRAINING  to 
increase  order  per  hour  ratio.  Call  THE 
TRAININGWORKS,  (212)  372-7021. 


'  MARKETING  PAPERS  for  the  80’s  to  survive 
[  through  the  90's  and  beyond.  From  carrier  to 
{  mail  with  expertise  in  .  .  .Renewal  systems  in 
!  advance  carrier  and  mail  pro- 
1  grams  .  .  .Phone  and  crew  solicita- 
1  tions  .  .  .  Voluntary  paid  and  other  conver- 
]  Sion  programs  .  .  .Promotions,  single  copy 
:  sales,  MBO  and  financial  man- 
j  agement  .  .  .Personnel  development  and 
I  specialized  training  ...  and  much,  much 
more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
I  Circulation  Consultant  for  Newspapers 
■  PROFESSIONAL  TELEPHONE  subscription 
I  sales  services.  Pay  only  for  results!  Ken  Gage  & 
I  Associates,  (512)  224-6672, 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


Learn  how  an  E&P  CLASSIFIED  AD  can  put 
you  to  work;  sell  or  seek  equipment,  pro¬ 
ducts  and  services;  or  maybe  find  that  pro¬ 
fitable  weekly  you've  wanted  to  own. 


CIRCULATION  SUPPUES 


250  K-Matic  Paper  racks,  *250  each. 
CXinfact:  R.J.  Ruffino,  795  Main  St, 
Buffalo  NY  14240;  (716)  855-6537. 


HAVE  WE  GOT 
SALESPEOPLE  FOR  YOU! 

They've  got  great  newspaper  contacts. 
They’re  thoroughly  versed  In  the  latest  tech¬ 
nology.  They  know  how  to  design  a  system 
that  works  best  for  their  client.  And,  because 
they  know  and  care  about  their  clients,  they 
know  when  existing  equipment  should  be 
implemented  to  keep  pace  with  growth  and 
advancement. 

How  do  we  know  so  much  about  these  peo¬ 
ple?  They  read  EDITOR  &  PUBLISHER!  We 
speak  their  language. 

If  you're  on  the  lookout  for  good  salespeople, 
give  us  a  call.  We'll  get  your  message  across! 
ELP  Classifieds 
(212)  7S2-7050 


COMPOSING  ROOM 

I  MERGANTHALER  MVP  Keyboard,  with  Dual 
I  Floppy  Disks,  Tape  Punch,  and  8K  Memory,  (4 
'  years  old).  *9500.  (415)  873-2640. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 

LINE  ADS  POSITIONS  WANTED 

1  week  —$4.50  per  line.  1  week  — $3.00  per  line. 

2  weeks — $4.00  per  line,  per  issue  2  weeks — *2.50  per  line,  per  issue. 

3  weeks — $3.40  per  line,  per  issue.  3  weeks — *2.25  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue.  4  weeks— $2  00  per  line,  per  issue. 

Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Edilur  A  PublisiMr 

575  Lexington  Av,  NY.  NY  10022.  (212)  752-7050. 
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EQUIPMENT  &  SUPPLIES 
COMPOSING  ROOM 


EQUIPMENT  &  SUPPLIES 
_ miLROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PLATEMAKING 


Following  Equipment  for  Sale.  No  reasonable 
offer  refused. 

1— Compuscan  Scanner  No.  170.  SN/114. 

1—  OCR/100  Scanner  SN/186. 

2—  MVP's.  CPU  and  terminals.  SN/1 188/269 
and  SN/121/1072. 

1—  Harris  2200  TCU-SN/033.  Three  ter¬ 
minals. 

2—  Merg  303's  for  parts.  SN/179  and  SN/52. 
Contact:  Thomas  F.  Cawley,  Production  Mana¬ 
ger,  (717)  348-9152  or  Robert!.  McCormack,  i 
Composing  Room  Foreman,  (717)  348-9164. 

MERGANTHALER  202  Linotron,  (4  years  old).  ' 
$24,000 
(415)873-2640 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Inijustry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 


COMPUTER  SOFTWARE 


ADMASTER  ! 

Breakthrough  in  powerful,  low-cost  computer  i 
software  for  advertising  scheduling,  billing,  ' 
collections  and  sales  management.  Especially  j 
designed  for  weeklies  and  small  dailies. 
Includes  features  usually  found  on  $100,000 
systems.  Electronic  run  sheet,  automatic  ad 
scheduling,  reminder  notices  to  slow-pays. 
Runs  on  many  computers,  including  Apple  and 
CP/M  machines.  Hard  disk  and  floppy  disk  ver¬ 
sions.  Software  $2500:  hardware  $3500  and 
up.  Free  brochures.  Sunlight  Software,  Box 
553,  Mill  Valley  CA  94942;  (415)  383-4500. 


BILLING  SOFTWARE 

Designed  by  a  publisher,  easy  to  use  and  will 
run  on  the  inexpensive  Microcomputers  from 
Radio  Shack.  Prints  journals,  bills,  aging  and 
sales  analysis.  Keeps  individual  detail  of  entr¬ 
ies  on-line.  Now  being  used  by  dozens  of  small/ 
medium  size  publications.  Call  or  write  for  sam¬ 
ple  reports.  Publisher  Control  Systems,  223 
West  5th  St,  Shawano  Wl  54166,  (715)  526- 
6547.  Jim  Sutton  or  Steve  Kuckuk. 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  loaders 

Sheridan  48P 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


FERAG  conveying  systems,  2  forwarding  sta¬ 
tions,  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

IPEC,  97  Marquardt  Dr,  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 


MIUt-LER-MARTINI 


TRADE-INS 


M-M  Model  227-E 

Newspaper  Inserting 
Machine,  guaranteed. 

M-M  EM-10  Insert 
Feeders  (2),  guaran¬ 
teed. 


WULIEU  MARriyi  CORP  40  R4!iro  [Vw 

P0Bo«  3360  MiuDMuqe  M  v  l '78/ S8?  4343 


ROLL  THE  PRESSES! 
E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


COMPUTERS 


3  TELERAM  P-1800  and  3  Teleram  2277— for  | 
more  information  contact  Joe  Mooneyham,  , 
215  S.  McDowell  St,  Raleigh  NC  27602  (919  ' 
829-4781). 


12  TELERAM  TERMINALS 
2277,  $2500  each.  Contact;  R.J.  Ruffino, 
795  Main  St,  Buffalo  NY  14240;  (716)  855- 
6537, 


MAILROOM 


FOR  SALE.  MULLER-MARTINI  EM-10 
inserting  machine.  Overhauled  by  Muller- 
Martini  in  1979.  Has  very  low  hours.  Like  new 
condition.  Price,  $35,000.  Box  5094,  Editor  & 
Publisher. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 


KANSA  4  Station  Inserter  installed  in  your  I 
plant  $17,000.  Excellent  condition  and  avail-  ' 
able  immediately.  Graphic  Management  | 
Associates,  (617)  481-8562.  I 


6 

KW  WIRE  TYERS 
Call  Bob  Terry 

Los  Angeles  Times  (213)972-5168 


LAWSON  3  KNIFE  TRIMMER  j 

A43S/N  1993-1954.  Very  good  condition.  For  i 
more  information  contact  Halco  Mailing  Sen-  ! 
ice,  PO  Box  429,  Vineland  NJ  08360,  (609) 
696-2500. 


24-P  &  48-P  SHERIDAN  Stuffers  (or  sale.  Re¬ 
furbished  and  installed  in  your  plant.  Guaran¬ 
teed  production.  Other  services  offered;  Take¬ 
down,  moving,  erecting,  start-ups,  training  per¬ 
sonnel  on  set-upand  operating  procedure  on  all 
Sheridan  or  Harris  stuffing  equipment.  Jimmy 
R  Fox,  Mail  Room  Consultant,  Houston  TX 
(713)  468-5827. 


QUARTER-FOLDER,  also  Feeder  with  pressure 
sensitive  labeler.  Good  condition,  call  Don  Mil¬ 
ler  (816)  561-1200. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


AM,  COMPUGRAPHIC  TYPESETTERS.  Buy  & 
!  Sell.  10%  commission.  Reconditioned  models 
I  available.  WSI,  (216)  729-2858. 


ADVANTAGE  I  used  6  months,  $17,000; 
Advantage  II  Never  Used,  $19,500;  Videoset¬ 
ter  Universal  all  options  and  spare  parts  kits. 
New  ID  Tube,  9  grids,  $16,500;  Bob  Weber 
(216)  831-0480. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


UNISETTER  HR,  spare  parts  kit,  PMA,  9  pt 
lens,  $8000;  Unisetter  HR  16  pt  lens.  $7250; 
AKI  9000  Keyboard  with  Format,  $500.  Bob 
Weber  (216)  831-0480. 


CompuWriter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER 
system! 

microCOMFOSER  gives  you  com- 
j  puterized  typesetting  plus  a  bus¬ 
iness  corrrputer.  Total  control, 
total  versatility  You  won  t  want 
less  You  don't  need  to  spend 
more  Your  CompuWriter  is  not 
obsolete  ..  only  ttre  way  you've 
been  using  it  is 

Let  us  change  all  that 

Cybertext  Corporation 
Box  860  Areata ,  CA  95521 
707-822-7079 
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CG  UNISETTER,  LR,  160  faces  and  width 
plugs,  2  MDT-350  Terminals  and  Disk  Read¬ 
ers,  2-3208  Varisystem  8K  counting  key¬ 
boards,  CG  7200,  48  faces.  All  in  good  condi¬ 
tion.  Davis  Typographies,  1001  W.  10th, 
Amarillo  TX  79101,  (806)  374-5287. 


CG  TYPESETTERS 

Editwriter  7500,  $7850.  Editwriter  7700, 
$9950.  Editwriter  2750,  $5350.  CG  8600, 
$36,000.  WSI.  (216)  729-2858. 


CG  MDT-350  with  communication  interface. 
Terminals  are  reconditioned  with  30  day  war¬ 
ranty  on  parts.  $3500  each.  Graphic  Systems 
Exchange.  Inc,  (716)  385-3027. 


FACSMILE  TRANSMISSION  System  including 
Muirhead  Full  Page  Scanners  and  Recorders, 
two  of  each,  DACOM  date  compressors  and  re¬ 
lated  accessories.  Call  S.  Dean  (212)  532- 
7300. 


LogE  PC  18.  Asking  $4250. 
Parentally  in  use.  Good  condition. 
(516)  752-9454 


MERG  FDR,  $1950;  Varicomp  3216,  $1950; 
Merg  M200  Edit  Terminal,  $1250;  Merg 
NJlOO  Keyboard  VDU,  $1400  Bob  Weber 
(216)  831-0480. 


QUADRITEK  1200,  processor,  14  fonts, 
paper,  chemistry.  Assume  installment  pur¬ 
chase  agreement  with  no  down  payment.  (307) 
745-5165. 


UNISETTER  HR,  $6950.  Unisetter  LR, 
$5450.  Unified  Composer,  $3250.  Uniterm. 
$1250.  Mark  IV  Pacesetter,  $5000,  CG  8600, 
$36,000.  MDT  350,  $3350.  ACM  9000, 
$1500.  8  "  FDR,  $1500.  WSI,  (216)  729- 
2858. 


USED  VDTs  for  sale.  Titus  (formattable)  and 
Computype  All  are  in  good  working  condition. 
For  details  call  Ben  Kennamer  or  Chuck 
Allgood,  (205)  878-1311. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Commission. 
We  remove  the  risk  when  buying  or  selling 
between  individuals 

Bob  Weber  (216)  831-0480 


WANTED;  EQUIPMENT  TO  BROKER; 

NET  TO  SELLER 

Trendsetter  HR . $7750-$9000. 

Unisetter  HR  $65C0-$7250. 

MDT  350  $2250-$3100. 

Edit  1750  $2250-$2700. 

Edit  7500  $7200-$8500. 

Comp  IV  B  $4750-$5750. 

Computape  II . $1500-$1750. 

Call  Bob  Weber  (216)  831-0480 


PRESSES 


FOR  SALE-NEW  TWIN  STAR  washout  unit 
Napp  system  for  Twin  Star  plate  processor. 
Never  Used.  For  more  details  call  John  Morris. 
Best  Publishing  Co.,  (213)  548-4545. 


2  LETTERFLEX  290A  with  Beach  associated 
punch  bend  and  trim  equipment.  $^.000 
each.  Contact:  R.J.  Ruffino,  795  Mam  St,  Buf¬ 
falo  NY  14240;  (716)  855-6537. 


Two  (2)  Dupont  Dycril  Hi-Speed  Wash-out 
units.  NAPP  Comet  2  Plate  Oven  Dryer,  2 
Beach  Plate  Punches,  Plate  Trimmer  and  Man¬ 
uel  Bender.  Excellent  condition.  Also  Beach 
Saddles  for  Hoe  Letter  Press.  55"  Webb. 
Arkansas  Democrat,  PO  Box  2221,  Little  Rock 
AR  72203.  Call  collect  Garrett,  (501)  378- 
3406. 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes,  yes,  yes!  When  the 
experienced  professor  is  looking 
for  a  change  of  scene  or  chal¬ 
lenge,  he'she  knows  the  place  to 
findthatjob  is  E&P  Classifieds!  E&P 
is  found  in  every  Journalism  library 
in  the  country,  so  what  more  logic¬ 
al  place  to  list  your  academic 
openings? 

E&P  Classifieds... 

We're  EDUCATED! 


PRESS  CONVERSIONS 


GOSS  MARK  I  8,  223/4  "  cutoff.  82"  wide. 
Available  November,  1982. 

(3oss  Mark  I.  16  Goss  units  23  9/16  A  80  and 
82.  12  Mark  I  Goss  units  22  3/4  A  80.  8  half 
decks  A  80  and  82. 6  color  humps  A  ^  and  82. 
4  2:1  folders  inverted  and  regular  23  9/16,  2 
2:1  folders  regular  22  lA.  6  Goss  auto-pasters. 
20  Wood  reel  stands,  2  balloon  former 
assemblies,  4  double  width  portable  ink  foun¬ 
tains.  Many  other  parts  available.  Reverse  gear¬ 
ing  assemblies  available,  22  3/4  B  23  9'  16 

PRESS  CONVERSIONS 
OFFSET  ANDANILOX 
INSTALLATIONS 
PRESS  REMOVAL 
HEATED  STORAGE  AVAILABLE 

Please  call  Mr  Headliner,  Printing  Press  Ser¬ 
vices  Inc,  E  34th  St,  Cleveland  OH;  (2 16)  883- 
8724. 

UK  factory  phone  011-44-772-797050. 


PRESSES 


Now  British  pound  is  cheaper, 
2  presses  stored  in  U.S.A. 
become  more  attractive . . . 


Goss  MKl  Headliner  Press  I 

A80  Frames  23^/16"  cut-off 
17  Units  3  Double  2:1  Uniflow  Folders 
4  Double  Colour  Decks 
Cline  Pasters  and  Main  Drive 

Goss  Mkl  Headliner  Unit  I 

A80  Frames  23^/16"  cut-off 
6  Units  with  Cline  Pasters 


Immediate  delivery  from  store 


Phone  Don  Elston,  011  441 353  5995 
Telex:  884243 
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EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


HELP  WANTED 
ACADEMIC 


HARRIS  845,  8  units  1982-1978  vintage,  8 
Martin  splicers,  2  folders,  223/4".  Like  new. 
Available  immediately. 

Harris-M-1000,  6  units,  2  Butlers,  Oven,  chill 
rolls,  1972. 

5  unit  Harris  V22,  RBI  folder 
7  unit  Community,  2  folders,  1975 
Goss  Suburban  1000  series,  4  units. 

Goss  Metro,  6  units-1  color  cylinder,  1974- 
1976. 

Goss  Mark  I,  A-80,  223/4",  4  units,  2;1  folder, 
RIP’S. 

Goss  Mark  I,  1  add-on  unit,  223/4  with  reel 
A-80. 

4  unit  Goss  Community  (grease) 

Vanguard  V-15,  4  and  5  units 

Urbanite,  3  units  plus  3-color  unit  1980-folder 

and  Butlers. 

BELL-CAMP  INC 
Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


PRE-OWNED  WEB  PRESSES 
4-Suburban  900  series 
4-Suburban  1(X)0  series 
4-Suburban  1500  series 
Suburban  combination  folder  with  balloon 
former.  Community  unit  1971. 

KJ6  V5-quarter  folder  with  balloon  former. 
Count-O-Veyor  model  106. 

Add-on  components  for  Goss,  Harris  and  King 
presses. 

All  machines  can  be  seen  in  operation  and  are 
available  for  immediate  delivery.  Call  or  write 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC. 

PO  BOX  211 

MARYSVILLE  WA  98270 
(206)  653-2519 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  173/6’'x24'/i''  wide,  with  2  Roll  Stands, 
Folder,  Sheeter,  $34,500.  (415)  873-2640. 


REBUILT  URBANITE  UNITS 


21  Va"  CUTOFF  HEATSET  PRESS 

Hams  N 1200,  21  Va"  cutoff  by  40'/i"  5  units, 
collect/non-collect  folder,  2  MEG  pasters  and 
Overly  14  foot  2  pass  dryer  chills  (New  1981). 
Excellent  press  for  square  tab  and  HeatSet 
circular. 

Harris  845,  8  units  (New,  approximately 
1981),  2  folders.  Angle  Bar  Nest  with  bay  win¬ 
dow,  4  Butler  pasters  (1800  FPM  data  mat 
controls).  Available  immediately  at  less  than 
half  new  price. 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700.  Telex  20-6766. 


1  COLOR  KING  folder  complete  with  book 
former,  double  parallel  and  cross  perforator. 
Can  be  seen  running.  Excellent  condition, 
$20,000.  Call  (416)  629-1173. 


FOR  SALE:  Seven  40HP  Goss  Mark  I  AC 
motors.  Excellent  backup  (or  Goss  AC  drive. 
STAR-KIMBLE,  ranging  from  very  good  to  fair, 
negotiable  Available  March  14.  1983.  Also 
available.  6  Panel  Kline  Hurletron  drive.  Page 
Morris,  PO  Box  4567,  Biloxi  MS  39531,  (601) 
896-2365. 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioned,  available  for 
immediate  delivery. 

Urbanite  units  available  which  can  be  offered 
stacked  or  floor  position,  complete  with  roll 
arms. 

Urbanite  folders  complete  with  upper  former 
and  drive. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr.  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS  SC,  8  units,  1979. 

SC.  4  units,  1980 
Community  Add-on  units,  1968-75 
SC  Folders,  also  upper  former 
Urbanite,  4  units,  3-color  unit 
Metro,  6  units 

HARRIS  VI 5  A,  6  units,  upper  former. 

V15  D,  6  units,  JF25 

VI 5  A.  add-on  units;  ductor,  continuous 

V25,  8  units,  1977,  FIO 

Folders;  JFl,  JF4.  JF25 

845,  4  units,  1975 

1650,  6  units,  1975 

ONE  Corporation 

1820  Briarwood  Industrial  Ct.  NE 
Atlanta  GA  30329 

(404)  32 1  -3992  Telex  700563 


1 .  Individual  components  or  complete  presses. 

2.  Units  are  stripped  down  to  the  side  frames 
and  restored  to  like  new  condition. 

3.  Cost  IS  approximately  half  of  replacement 
price. 

4.  Exchange  program  available  to  minimize 
down  time. 

5.  Inquire  for  pictures  and  brochures. 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700,  Telex  20-6766. 


TURNKEY  SERVICES 
Rigging-Electrical-Erecting. 
Goss-Harris-Hantscho-ATF. 

Contact:  Mr.  George  Jaramillo,  (213)  257- 
2371. 

WEB  ERECTING  INTERNATIONAL,  LTD. 


3  UNIT  1000  series  Suburban 
SU/Suburban  Folder 
2  unit  Community  Oil  Bath 
Urbanite  add-on  units  and  folders 

2  to  8  unit  V15A  with  JF15  folder,  mid  to  late 
70's  mfg 

Harris  VISA  add-on  units,  mid  to  late  70's  mfg 
1  to  3  unit  News  King  with  KJ4,  reconditioned 

3  to  5  unit  News  King  with  KJ6,  reconditioned 
3  to  5  unit  News  iCing  with  KJ8  and  upper 
former 

New  King  add-on  units 
Baldwin  104  Count-O-Veyor 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Or,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


2/U  Suburban  22V4  c/o. 
Combi  Folder.  Perf  and  Glue 
(213)  885-0045 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDllSTRIES,  INC. 

(213)  256-4791 


OUTSTANDING  URBANITE  VALUE 

Available  Immediately 
Extremely  Versatile  Configuration 
Excellent  Condition 
Tri-Color  Unit 
Upper  Former 
Two  Folders 
Two  Drives 

Offered  exclusively  by 

INLAND  NEWSPAPER  MACHINERY  CORP. 
105th  &  Sente  Fe  Drive,  P.O.  Box  15999 
Lenexa,  Kansas  68215 

(9131492-9050  Telex  4-2362 


GOSS  PRESSES 

Interested  in  a  used 
Goss  Community,  Sub¬ 
urban  or  Urbanite 
press? 

Contact  Mr.  Gene 
Plewa. 

GOSS  PRODUCTS 
Graphic  Sysiams  Division 
Rockwell  International 
3100  South  Central  Ave. 
Chicago,  Illinois  60650 
312  656-8600  Telex  253478 
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2  Martin  Pasters,  1979  rated  1200  FPM. 

Goss  Community  add-on  units,  1969-76. 

(xoss  Suburban  add-on  units. 

Goss  Urbanite  V*  folders. 

Goss  Urbanite  folders  and  units. 

Goss  Urbanite  1000  series,  Vx  folder. 

6  Goss  Urbanite  1000  series  units. 

Goss  4,  6,  8-position  roll  stand. 

Goss  1500  series,  4  units,  1975. 

Goss  Community,  3  unit  press.  1978. 

Goss  Urbanite,  10  units,  198(1. 

Gregg  flying  imprinter  22  Vx",  45  VS". 

Fincor  motor  and  controls. 

Harris  V-15A.  add-on  units,  1977. 

Harris  V-25,  Vx  and  '/7  folder  JF-1. 

Harris  845  add-on  units. 

Harris  845,  22^/i,  8  units,  1973. 

Harris  845,  6  units,  22Vx". 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters.  1600  FPM,  1975. 

Color  King  presses  and  units. 

Harris  V-25,  4  units,  1978. 

Count-O-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 

1  Newsking  unit. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition 
Call  collect  Herb  (201)  289-7900.  AMS,  1 290 
Central  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


MULLER  227  INSERTER 
in  good  operating  condition. 
Reply  Box  5083,  Editor  &  Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


QUALIFIED  BUYER  interested  in  acquiring 
national  magazine  with  circulation  over 
100,000.  Send  information  to  Box  5263,  Edi¬ 
tor  &  Publisher.  Confidential. 


SHERIDAN  48P  or  72P  Inserter  in  good 
operating  condition  for  daily  newspaper 
operation.  Reply  to  Box  5246,  Editor  &  Pub¬ 
lisher. 


WANTED  TO  BUY.  Daily  and  weekly  newspap¬ 
ers  in  Louisiana.  Louis  (Woody)  Jenkins,  (504) 
383-6226. 


HELP 

WANTED 


ASSISTANT  PROFESSOR/INSTRUCTOR,  two 
positions  for  Fall  1983.  Journalism;  teach 
reporting,  editing,  layout,  mass  communica¬ 
tion  courses.  Public  Relations:  teach  principles 
and  practices,  methods,  some  journalism 
courses.  PhD  (preferred)  or  MA/MS  in  Journal¬ 
ism  or  Public  Relations,  minimum  2  years  pro¬ 
fessional  experience  required.  Salary  competi¬ 
tive.  Deadline:  January  31,  1983.  Application 
letter,  resume  and  3  references  to  Office  of 
Faculty/Staff  Relations,  SUNY  College  at 
Brockport,  Brockport  NY  14420.  Equal 
Opportunity/  Affirmative  Action  Employer. 


ASSISTANT/ASSOCIATE  Professor  to  teach 
Journalism.  Some  teaching  possible  in  Public 
Relations.  Masters  required;  PhD  desirable. 
Significant  professional  experience  required. 
Sa1ary-$1 7,000-$2 1 ,000  depending  on  quali¬ 
fications  and  experience.  Tenure  track,  nine 
month  contract.  Additional  summer  teaching 
possible.  Submit  application  letter,  resume, 
and  names  of  at  least  three  references  by  March 
15,  1983  to:  Don  B.  Morlan,  Chairperson; 
Department  of  Communication  Arts;  University 
of  Dayton;  Dayton  OH  45469. 

University  of  Dayton  is  an  AA/EEO  employer. 


ADVERTISING-MASS  COMMUNICATIONS: 
Full  time,  tenure  track  appointment  to  teach 
advertising  courses  with  opportunity  for  curri¬ 
culum  development  and  refinement  to  begin 
September  1983.  Teaching  duties  could 
include  courses  in  newswriting,  broadcasting 
and  mass  communications  theory.  Professional 
advertising  experience  required.  Masters  or 
doctorate  and  three  years  college  teaching  pre¬ 
ferred.  Instructor  to  associate  professor.  Salary 
dependent  on  qualifications  and  experience. 
Apply  by  March  1, 1983  to  Janet  Sill  for  Search 
Committee,  Mass  Communications 
Department,  Winona  State  University,  Winona 
MN  55987.  An  Equal  Opportunity  Employer. 


WHAT  HELPS  US 
.  .  .  HELPS  US 
HELP  YOU 


To  expedite  your  questions, 
claims  and  payments  regard- 
ing  classified  invoices, 
please  RETURN  THE  YEL¬ 
LOW  COPY  OF  THE  INVOICE 
WITH  YOUR  PAYMENT,  and 
refer  to  the  invoice  number  in 
all  correspondence  regard¬ 
ing  your  bill.  This  will  assure 
proper  credit  to  your 
account. 


THANK  YOU: 
E&P  CLASSIFIED 
DEPARTMENT 


ACADEMIC 


DEAN  OF  JOURNALISM 
THE  UNIVERSITY  OF  GEORGIA 

.  The  University  of  Georgia  invites  applications 
'  and  nominations  for  the  position  of  Dean  of  the 
Henry  W.  Grady  School  of  Journalism  and  Mass 
I  Communication, 

I  Qualifications  include  an  earned  doctorate;  a 
distinguished  scholarly  record;  substantial 
administrative  experience;  teaching 
experience;  and  familiarity  with  mass  media 
!  research. 

I  Position  to  be  filled  by  July  1.  1983.  Salary 
competitive.  To  apply,  send  application  letter, 
vita,  and  the  names  and  addresses  of  three 
I  persons  who  can  provide  letters  of  reference  to 
j  the  search  committee  chairman:  Dean  Howard 
C.  Ansel,  School  of  Pharmacy,  The  University  of 
Georgia,  Athens  GA  30602.  Applications  must 
I  be  received  by  March  1,  1983. 

{  The  University  of  Georgia  is  an  Equal 
Opportunity/Affirmative  Action  Employer. 


JOURNALISM-DEPARTMENT  HEAD:  U  Conn. 
The  Department  Head  is  appointed  for  five  (5) 
years  with  review  and  consultation  with  the 
incumbent  at  the  end  of  that  period  concerning 
an  additional  term.  We  expect  that  appoint¬ 
ment  will  be  made  at  the  rank  of  professor  and 
that  the  appointee  will  become  a  permanent 
department  member.  The  department  has 
three  (3)  fulltime  membersand  offersa  journal¬ 
ism  major  with  some  380  students  enrolled  in 
courses  each  semester.  The  person  we  seek 
would  ideally  combine  experience  as  an  editor 
or  reporter  on  a  metropolitan  daily  with  some 
teaching  experience.  Salary  and  related  matter 
are  negotiable.  The  University,  with  approx¬ 
imately  15,000  undergraduate  and  more  than 
4,000  graduate  students,  is  located  in  a  rural 
setting.  If  you  are  interested  in  being  consid¬ 
ered  for  this  position,  would  you  please  submit 
your  curriculum  vitae  with  references  to:  T.  Fos¬ 
ter  Lindley,  Chairman  of  the  Search  Com¬ 
mittee,  UNIVERSITY  OF  CONNECTICUT,  Box 
U-98,  Storrs,  Connecticut  06268.  Applica¬ 
tions  received  by  3/f/63  will  be  given  prefer¬ 
ence.  We  are  an  equal  opportuni^/affirniative 
I  action  employer.  (SEAR(;H  3A28). 


EDITOR  &  PUBLISHER  for  January  29,  1983 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


THE  UNIVERSITY  OF  SOUTHERN  CALIFOR¬ 
NIA  School  of  Journalism  anticipates  up  to  four 
tenure-track  Assistant/Associate  Professor 
appointments  for  the  1983-84  academic  year: 
one  in  Print  (Editing  and  Design),  requiring 
expertise  in  grammar  and  usage,  professional 
experience,  and  a  knowledge  of  new  tech¬ 
nologies;  two  in  Broadcasting  (Broadcast 
Reportin^Newswriting  and  Broadcast  Produc¬ 
tion),  requiring  ten  years'  major  national 
experience,  substantial  electronic  publications 
and  solid  grounding  in  public  affairs,  history,  i 
ethics  and  law;  one  in  Mass  Media  and  Society,  ' 
with  strong  secondary  fields.  The  School  also 
seeks  a  one-year  visiting  professor  in  Public 
Relations/ Advertising  to  teach  and  advise  in  the  { 
development  of  an  advertising  program  within  | 
the  Public  Relations  Sequence.  Advanced  I 
degrees  preferred;  PhD  required  for  Mass 
Media  and  Society.  Send  letters  of  application,  | 
resumes,  references  and  sample  publications 
by  February  21,  1983,  to  New  Appointments 
Committee,  School  of  Journalism,  University  of 
Southern  Cialifornia,  Los  Angeles  CA  90089- 
1695.  An  Equal  Opportunity/Affirmative 
Action  Employer.  Women  and  ethnic  minorities 
are  particularly  encouraged  to  apply. 

THE  UNIVERSITY  OF  SOUTHERN  MIS- 
SISSIPPI  seeks  an  Assistant/Associate  Pro¬ 
fessor  to  teach  news-editorial  courses  and 
advise  semi-weekly  newspaper  staff.  Nine- 
month  appointment  plus  summers,  effective 
Fall,  1983.  PhD  preferred,  but  person  with 
solid  newspaper  experience  will  be  seriously 
considered  Prior  teaching  highly  desirable. 
Salary  and  rank  negotiable.  Application 
deadline  is  March  1,  1983.  Send  letter,  vita,  at 
least  three  references,  and  transcripts  to  Chair¬ 
man.  Department  of  Journalism,  Southern  Sta-  ! 
tion.  Box  5121,  University  of  Southern  Mis¬ 
sissippi,  Hattiesburg  MS  39406.  Equal  Oppor¬ 
tunity  Employer. 

THE  UNIVERSITY  OF  SOUTHERN  MIS-  j 
SISSIPPI  anticipates  two  tenure  track  positions  I 
in  News-Editorial  and  Public  Relations,  1 
beginning  Fall,  1983.  Applicants  should  have  I 
strong  academic  background,  appropriate  pro¬ 
fessional  experience,  interest  in  research  and  I 
should  be  qualified  to  teach  on  undergraduate  I 
and  graduate  levels.  PhD  is  required.  Rank  and 
salary  negotiable.  Application  deadline  is 
March  1,  1983.  Send  letter,  vita,  at  least  three 
references,  and  transcripts  to  Chairman, 
Department  of  Journalism,  Southern  Station,  | 
Box  5121,  University  of  Southern  Mississippi, 
Hattiesburg  MS  39406.  Equal  Opportunity  ; 
Employer. 

VISITING  ASSISTANT  PROFESSOR 
IN  JOURNALISM 

Gonzaga  University  invites  applications  for  an 
Assistant  Professor  in  Journalism.  The  position 
is  a  full-time,  one  year,  temporary  appointment 
tor  1983-84  academic  year.  Summer  1984 
appointmemt  may  be  arranged. 

Master's  Degree  and  quality  professional 
experience  required.  PhD  or  ABD  in  journalism/ 
mass  communications  preferred. 
Responsibilities  include  teaching 
undergraduate  courses  in  the  news-editorial 
sequence,  advising  the  weekly  student  news¬ 
paper;  and  assisting  in  both  the  theoretical  and 
practical  component  of  journalism  studies. 


CHIEF  ACCOUNTANT 

Permanent  challenging  full-charge  position  for 
30,000  circulation  west  Texas  daily.  Must 
have  an  accounting  degree  with  at  least  3  years 
newspaper  accounting  experience.  Salary  com¬ 
mensurate  with  experience.  Please  send 
resume  including  salary  history  to  Raymond  L. 
Dumont,  Midland  Reporter-Telegram,  Box 
1650,  Midland  TX  79702. 

MARKETING  DIRECTOR 
Challenging,  new  position  responsible  for 
advertising  and  circulation.  Competitive,  grow¬ 
ing,  market;  vibrant  newspaper,  50,000- 
100,000  circulation  size.  Aggressive  manage¬ 
ment.  Excellent  salary  for  goal-oriented  achiev¬ 
er.  Send  resume  in  confidence.  Interviewing  at 
INAME.  Replies  to  Box  5216,  Editor  &  Pub¬ 
lisher. 

MARKETING  DIRECTOR  for  Southeast  area 
100,000  plus  daily  circulation  newspaper. 
Responsible  for  overall  direction  of  sales  and 
distribution  functions,  including  retail,  classi¬ 
fied  and  national  advertising,  and  circulation. 
Requirements  include  college  degree  and  in- 
depth  familiarty  with  each  area  of  responsibil¬ 
ity.  Send  resume  and  salary  requirements  to 
Box  5183,  Editor  &  Publisher. 

MEDIA  SPECIALIST 

Person  with  competence  m  all  areas  of  non- 
print  media  to  serve  as  the  Electronic  Media 
Specialist  on  the  staff  of  the  Western  Pennsyl¬ 
vania  Conference  of  the  United  Methodist 
Church.  Duties  will  include  the  production  of 
programs  for  distribution,  supervision  of  the 
development  and  maintenance  of  production 
facilities,  development  of  training  programs  for 
churches  and  church  agencies  in  uses  of 
electronic  media,  and  participation  as  a  mem¬ 
ber  of  the  program  staff  of  the  Conference. 
Graduate  training  in  communications  and/or 
professional  experience  desirable.  Salary  range 
$16,000-$19,000  plus  fringe  benefits.  Start¬ 
ing  date  negptiable.  Apply  to  Mr.  George 
Gerhart,  275Buhl  Blvd.,  Sharon  PA  16146  by 
February  11,  1983. 

OPENINGS  EXIST  for  experienced  newspaper 
persons  with  proven  managerial  ability  who  are 
interested  in  operating  weekly  or  small  daily 
newspapers.  The  positions  offer  the  opportu¬ 
nity  to  share  in  the  growth  of  the  local  news¬ 
paper,  the  community  and  the  parent  company. 
Good  fringe  benefits  and  advancement  oppor¬ 
tunities.  Please  send  resumes  to  General  Mana¬ 
ger,  Brehm  Communications  Inc.,  POBox  838, 
Downey  CA  90241. 

PUBLISHER  wanted  for  weekly  newspaper  in 
Zone  3.  Immediate  opening.  Newspaper  is  part 
of  successful  and  aggressive  group.  Emphasis 
needed  on  business  and  advertising  side. 
Experience  preferred.  Excellent  salary  and 
benefits  with  growth  potential.  Reply  Box 
5262,  Editor  &  Publisher. 

E  &  P  CLASSIFIEDS 

The  Industry's  Marketplace 
(212)  752-7050 


CIRCULATION 


SCHOOL  DIRECTOR 

The  University  of  Kentucky  seeks  a  director  for 
its  School  of  Journalism,  to  serve  as 
administrative  head  and  program  leader.  Re¬ 
quires  national  reputation  as  a  scholar  or  jour- 
I  nalist  and  appropriate  administrative 
experience.  Ideally  candidate  will  have  an  adv¬ 
anced  degree  and  significant  professional 
experience.  A  high  level  of  professional 
experience  will  be  an  important  consideration 
and  may  substitute  for  an  advanced  degree. 
Paramount  among  considerations  will  be  a 
candidate's  understanding  of  journalism  as 
demonstrated  in  writing  and/or  a  high  level  of 
professional  attainment.  The  School  has  about 
400  undergraduate  majors  in  general  editorial 
and  advertising  sequences  and  a  full-time  fac¬ 
ulty  of  11.  With  the  other  two  departments  in 
the  College  of  Communications,  the  School  off¬ 
ers  the  MAand  PhD  in  communication.  Tostart 
July  1,  1983.  Salary  highly  competitive.  Equal 
opportunity,  affirmative  action  institution  Clos¬ 
ing  date,  March  1.  To  apply  send  letter  and 
resume  to:  Dean,  College  of  Communications, 
University  of  Kentucky,  Lexington  KY  40506. 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR 
Immediate  opening  exists  for  a  proven  sales- 
oriented  manager  in  Zone  5  daily  and  Sunday  of 
over  60M  circulation.  Need  a  person  capable  of 
generating  sales  production  in  an  increasingly 
competitive  market.  Group  newspaper  with 
advancement  possibilities  for  right  person. 
Write  in  confidence,  including  work  history  and 
salary  requirements.  Box  5285,  Editor  &  Pub¬ 
lisher. 

DISPLAY  ADVERTISING  SALES  30,000 
circulation  daily  at  the  foot  of  the  Rocky  Moun¬ 
tains  is  seeking  an  experienced  salesperson. 
Good  pay  bonus  and  a  chance  to  develop  your 
future.  Very  desirable  location.  Send  resume  in 
confidence  to  Douglas  J.  Barnett,  Display 
Advertising  Manager,  The  Daily  Camera,  1048 
Pearl  St.,  Boulder  CO  80302. 

10,(X)0  DAILY  in  Region  1  seeks  aggressive 
advertising  sales  person.  Located  in  nationally 
known  year  round  resort  area.  Applicant  must 
have  interest  in  outdoor  activities  and  ability  to 
handle  a  variety  of  resort  related  accounts. 
Write  Box  5238,  Editor  &  Publisher. 

EXPERIENCED  ADVERTISING  manager 
needed  to  sell,  hire,  train  and  supervise  staff  at 
6000  weekly  on  Hilton  Head  Island,  South 
Carolina.  Excellent  growth  opportunity  for  right 
person.  Send  resume  to  Gene  Stewart,  Savan¬ 
nah  News/Press,  PO  Box  1088,  Savannah  GA 
31402. 

MAJOR  ACCOUNT  SALES 
Good  closing  skills  and  major  presentation 
experience  needed  by  a  suburban  weekly  group 
in  a  competitive  Midwestern  metro  market. 
Excellent  compensation  and  an  opportunity  for 
advancement.  Call  Ron  Lindsay  (816)  454- 
9660. 


CIRCULATION 


ADVERTISING  DIRECTOR  for  medium  sized 
offset  daily  in  Zone  2.  We  need  a  director  who 
possesses  advertising  background  in  retail  and 
classified  sales.  Located  in  an  expanding 
growth-oriented  market  with  social  and  cultural 
activities  to  meet  almost  every  need  Must  have 
minimum  of  5  years  newspaper  sales  and  pro¬ 
motions  experience.  Degree  and  seminar 
participation  preferred  Send  resume  and  sal¬ 
ary  history  to  Box  5247,  Editor  &  Publisher. 


NEW  MORMON  weekly  newspaper  serving 
300,000  LDS  in  Southern  California  seeks 
advertising  manager  and  account  executives. 
Excellent  growth  opportunities.  Send  resume, 
including  LOS  callings  to  Jeoffrey  Smith,  The 
Latter-Day  Sentinel,  721  W  Portland,  Phoenix 
AZ  85007  or  call  (602)  257-0220. 


PUBLISHER/PRESIDENT 
Zone  9.  Are  you  a  heavy  weight  in  the 
publishing/advertising  business?  Shopper 
experience?  Looking  for  a  challenge’  Media 
conglomerate  offers  excellent  compensation 
package  including  relocation,  auto,  etc.  Reply 
in  confidence  tO:  Greg  Vallone,  (213)  705- 
3138  or  send  resume  to:  7906  Jamieson  Ave, 
Reseda  CA  91335. 


WEST  COAST  GENERAL  MANAGER.  Well 
established  shopper.  Large  circulation. 
Excellent  name  recognition.  Needs  strong  man¬ 
ager  to  "run  the  show"  Please  call  Dennis  Fear¬ 
ing,  (213)  344-7177  or  send  resume  to  Multi- 
Media  Enterprises,  7616  Lindley  Avenue.  Ste. 
9,  Reseda  CA  91335. 

YOUNG,  EXPERIENCED  professional  who 
seeks  future  growth  in  sales.  Florida  daily.  Mail 
resumes  to  Box  5220,  Editor  &  Publisher. 


ARTIGRAPHICS 

7,000  DAILY,  graphics-oriented,  looking  for 
ARTIST  ILLUS'TRATOR.  Must  be  able  to  do 
serious  illustrations  as  well  as  cartoons,  mecha¬ 
nicals,  maps.  Need  good  knowledge  of  color, 
color  techniques.  Zone  4  Reply  to  Box  5279, 
Editor  &  Publisher. 


_ CIRCULATION _ 

ASSISTANT  CIRCULATION  MANAGER 
For  26,000  daily.  30,000  Sunday  circulation 
in  Zone  5.  Must  be  strong  in  sales  and  promo¬ 
tion  with  ability  to  motivate  team  of  DM  's.  Need 
aggressive  self-starter  who  is  able  to  work  with 
people.  Reply  in  confidence  stating  salary 
requirement  to  Box  5289,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
Mid-Atlantic  suburban  daily  and  Sunday, 
50.(X)0  circulation  and  growing,  seeks  street¬ 
wise  number  2  person  heavy  on  single-copy  and 
TMC  experience.  Salary  $28,000.  plus 
incentive  with  potential  to  high  $30s. 
Experience  with  union  a  must.  Send  letter, 
complete  resume  with  three  references  to  Box 
5213,  Editor  &  Publisher. 


CIRCGLATION 


Send  a  letter  of  application  and  a  vita  to: 

Professor  Roy  Alden  Atwood 
Co-Director,  Journalism  Program 
Department  of  Communicatin  Arts 
Gonzaga  University 
Spokane  WA  99258 
(509)  328-4220-ext.  3259 

GRADUATE  ASSISTANTSHIPS-Teaching 
assistantships  while  studying  for  MA  in  Com¬ 
munications  available  at  UniversiW  of  Florida. 
Monthly  stipend  plus  fee  waiver.  Persons  with 
undergraduate  degree  in  journalism  or  related 
field  and  professional  experience  are  invited  to 
apply  to  Dr.  Jack  Detweiler,  College  of  Journal¬ 
ism  &  Communications,  University  of  Florida, 
Gainesville  FL  32611. 


ADMINISTRATIVE 

BUSINESS  SYSTEMS  MANAGER 
Newly  created  staff  position  reporting  to  top 
managment.  Position  includes  full  responsibil¬ 
ity  of  our  new  HP  business  computer  system 
with  CJ  software  and  working  directly  with  3 
department  managers,  sub-managersand  com¬ 
municating  with  hardware  and  software  ven¬ 
dors.  Technical  programming  background  not 
necessary  but  some  data  processing  experience 
required  with  proven  managerial  ability  a  must. 
Good  starting  salary  and  benefits  with  excellent 
growth  potential.  Please  send  resume, 
including salaryhistoryto Raymond  L.  Dumont, 
Midland  Reporter-Telegram,  Box  1650,  Mid¬ 
land  TX  79702. 


CIRCULATION  EXECUTIVES 

Zone  2  daily  newspaper  owned  by  a  Fortune 
500  multi  media  company  needs  two  solid 
experienced  professionals  to  direct  home 
delivery  and  single  copy  growth.  These 
positions  have  been  created  following  a 
department  reorganization.  Over  the  past  40 
months  average  daily  paid  circulation  has 
growh  from  5,000  to  33,000  in  a  highly  com¬ 
petitive  market.  If  you  desire  the  fast  track 
with  a  superior  challenge,  please  send  your 
resume  to; 

Box  5277 

Editor  &  Publisher 


MANAGER 


San  Juan,  Puerto  Rico,  48.000 
circulation  English  language  busi¬ 
ness  weekly  tabloid  seeks  profes¬ 
sional  experienced  in  managing  a 
fulfillment  operation  with  staff  of  5 
persons  that  now  will  be  convert¬ 
ing  to  computer.  Should  be  fully 
knowledgeable  in  the  setting  up  of 
computer  processing,  proven 
organizational  ability,  experienced 
in  2nd  class  postal  and  BPA  reg¬ 
ulation.  A  shirt  sleeve  motivated 
aggressive  leader  and  self-starter. 
Must  be  fluent  in  Spanish.  Send 
resume  and  salary  history  to:  Pub¬ 
lisher,  Caribbean  Business,  Box 
6253,  Loiza  Sta.,  San  Juan.  Puerto 
Rico  009 14. 


_ EDITORIAL _ 

COPY  EDITOR  for  a  weekly  Jewish  paper.  Jew¬ 
ish  knowledge  a  plus.  Write  only:  Exponent. 
226  South  16th  St.  Philadelphia  PA  19101. 


EDITOR  &  PUBLISHER  for  January  29,  1983 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 


EDITORIAL 


BUSINESS  EDITOR 

Wanted :  A  top  editor  to  manage  four  others  and 
be  the  "working  editor"  of  our  business  pages, 
which  we  will  start  in  March.  Must  be  able  to 
write  strong,  readable  stones  and/or  columns. 
Also  must  have  proven  excellence  in  both 
directing  staff  and  handling  copy.  Send 
resume,  clips,  requirements  to  Tom  Livingston. 
Managing  Editor,  Philadelphia  Daily  News, 
400  N.  Broad  St,  PO  Box  7788,  Philadelphia 
PA  19101. 


COMPETENT  COPY  editor  sought  for  six-person 
desk  on  medium-sized  Texas  daily.  Must  be 
willing  to  take  strenuous  spelling  and  editing 
tests:  impressive  layout  clips  a  must.  Send 
resume  and  clips  to  Tom  Nickell,  Managing 
Editor,  The  Odessa  American,  PO  Box  2952, 
Odessa  TX  79760. 


CITY  EDITOR — Central  Florida  daily,  strong  on 
local  news,  seeks  newsroom  leader.  3  recent 
copies  of  your  paper,  resume,  salary  history  to 
Ken  Fortenberry,  Executive  Editor,  The  News 
Chief.  PO  Box  1440,  Winter  Haven  FL  33880. 


COPY  EDITOR 

Are  you  stuck  on  a  small  daily  paper  turning  out 
creative  pages  that  no  one  seems  to  appreciate? 
The  Anchorage  Daily  News  is  looking  for  a  Copy 
Editor  who  has  grown  out  of  his  or  her  present 
job  but  is  not  burned  out.  Send  us  your  clips 
that  show  off  your  layout,  editing  and  headline 
skills,  and  a  letter  telling  us  how  you  can  help 
one  of  the  nation's  fastest  growing  newspapers. 
Send  tO:  Mr.  Pat  Dougherty.  Anchorage  Daily 
News,  Pouch  6616,  Anchorage  AK  99502. 


COLUMBIA  (MO)  Daily  Tribune,  a  17,000 
circulation  afternoon  paper  with  national 
reputation  for  excellence,  seeks  talented,  hard¬ 
working  reporter  who  thirsts  for  local  news  and 
cares  about  writing.  Creative  environment,  uni¬ 
versity  city.  Send  clips,  resume  to  Lee  Strobel, 
Managing  Editor,  PO  Box  798,  Columbia  MO 
65205. 


EASTERN  LONG  ISLAND'S  fastest  growing 
weekly  seeks  aggressive  editorial  and  photogra¬ 
phy  intern  for  summer  months.  Must  have 
strong  academic  record.  Opportunity  to  work 
with  award-winning  staff.  Send  resume  to  Phyl¬ 
lis  Stewart,  Editor,  The  Sun,  Bridge  St,  Sag 
Harbor  NY  11963. 


EDITOR 

Community  daily  in  growing  Southern  town 
needs  solid  professional.  Send  resume,  clips  to 
Box  5260,  Editor  &  Publisher. 


ENTERPRISING  JOURNALIST  sought  by  high¬ 
ly-regarded  Washington  publisher  specializing 
in  hard  news  coverage  of  communications 
industry.  We're  sticklers  for  accurate  reporting 
in  our  daily  and  weekly  newsletters.  Dynamic 
opportunity  for  go-getter  interested  in  new 
technology.  Don't  apply  unless  you  have  sub¬ 
stantial  newsroom  experience,  preferably  on 
daily  newspaper  Reply  Box  5270,  Editor  & 
Publisher. 


Editorial 

Layoul  Eiitoi 
m,500 

America’s  largest  anij 
liveliest  paper  is  looking 
for  an  experienced  pro 
who  can  write  bright, 
accurate  headlines  and 
produce  eye-grabbing 
pages.  If  you  are  a  top¬ 
flight  editor  and  meet 
our  high  standards,  we 
offer  you  an  exciting  fu¬ 
ture,  generous  benefits 
and  relocation  to  south 
Florida. 

Send  letter  and/or  resume 
to: 

Department  M.H. 

National  Enquirer 
Lantana,  Florida 
33464 _ 


MANAGING  EDITOR  Suburban  Seattle  com¬ 
munity  newspaper  creating  new  position  for 
experienced  newshand  with  managerial 
experience,  (loah  organize  three  zone  editions, 
increase  paid  circulation  and  expand  hard  news 
coverage.  Must  be  "community"  oriented. 
Send  resume,  work  samples  and  salary  require¬ 
ments  to  Citizen  Newspapers,  PO  Box  706, 
Bothell  WA  98011. 


NEWS  EDITOR  for  /17M  Zone  4  daily.  Assign 
reporters,  direct  desk  operations.  Get  paper  out 
daily.  Capable  of  moving  into  M/E  slot.  Must  be 
able  to  handle  public.  Send  replies  to  Box 
5191,  Editor  &  Publisher.  All  replies  kept 
strictly  confidential. 


NEWS  WIRE  MANAGING  EDITOR 
Located  in  a  medium-sized  Midwestern  city, 
this  progressive  publishing  company  seeks  a 
managing  editor  for  its  newest  venture — a  daily 
wire  service.  We  are  seeking  a  seasoned 
individual  who  desiresanewchallenge  building 
a  top-notch  news  organization.  Guiding, 
directing  and  coordinating  reporters  in  several 
news  bureaus  is  just  a  part  of  the  many  chal¬ 
lenges  of  this  position.  Strong  editing  and  writ¬ 
ing  skills  are  a  must  and  ability  to  plan  and  I 
develop  new  areas  of  news  coverage  for  this  j 
expanding  operation.  Requirements  include  i 
knowledge  of  financial  markets,  business  news  ' 
and  futures  with  at  least  1 0  years'  experience  in  | 
wire  service  reporting  and  management  or  i 
equivalent.  Qualified  applicants  send  resume 
and  salary  requirements  to  Box  5228,  Editor  & 
Publisher. 


NIGHT  NEWS  EDITOR 

The  Miami  News  needs  a  take-charge  person  to 
run  the  news  desk  for  our  street  sale  edition. 
Must  be  graphics-oriented  and  know  color.  Pre¬ 
fer  someone  with  metro  experience.  If  you  want 
to  work  in  one  of  the  hottest  newscitiesaround, 
enjoy  a  great  climate  and  earn  a  salary  of 
$34,000-*- .  call  Jim  Witt,  The  Miami  News,  PO 
Box  615,  Miami  FL  33152  (305)  350-2154. 

NEW  WEEKLY  serving  300,000  Mormons  in  I 
Southern  California  seeks  editor  and  reporters; 
send  resume,  including  LOS  callings,  to  Cris-  j 
mon  Lewis,  The  Latter-Day  Sentinel,  721  W  i 
Portland,  Phoenix  AZ  85007  or  call  (602)  257- 
0220. 


NEWS  EDITOR  with  exceptional  copy  editing 
and  layout  skills,  capable  of  working  in  slot 
when  necessary.  Send  resume,  clips  to  Yakima 
!  Herald-Republic,  PO  Box  9668,  Yakima  WA 
'  98909.  We  are  an  equal  opportunity  employer. 


:  PUBLISHER 

I 

'  Publisher  for  5000  circulation  daily  in  agri- 
i  cultural  community  in  Zone  5.  Must  have 
:  experience  in  all  newspaper  and  shopper 
operations.  Send  confidential  resume  to  Box 
5252,  Editor  &  Publisher.  An  Equal  Opportu¬ 
nity  Employer. 


,  REPORTERS-Mississippi  daily  expanding. 

1  Openings  soon  in  news,  desk  positions.  Some 
experience  helpful.  Send  replies  to  Box  5192, 
Editor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


RAPIDLY  GROWING  10,000  circulation  daily 
seeks  experienced  and  talented  writer  to  work 
near  New  Orleans.  Write  Managing  Editor.  Daily 
Star,  Box  1149,  Hammond  LA  70404. 


REPORTER  for  challenging  assignments. 
Energetic  diuer  with  polished  writing  skills 
and  at  least  Tyears  daily  experience,  preferr- 
I  ably  in  Zone  areas  3  or  4.  Salary  based  on 
experience;  excellent  benefits.  A  Knight- 
Ridder  newspaper.  Send  resume  and  copy  of 
,  clips  to  Managing  Editor.  The  Ledger, 
Columbus  GA  31994. 


RELIGION  REPORTER  for  135,000  daily  Two 
or  more  years  in  daily  reporting  experience,  not 
necessarily  in  news  of  religion,  required.  Must 
have  strong,  demonstrable  interest  in  trends  in 
theology,  denominational  affairs  and  the 
church  in  politics.  Send  resume  and  selected 
clippings  to  Robert  L.  Brooks,  Managing  Editor, 
The  News  and  Observer,  PO  Box  191,  Raleigh 
NC  27602.  An  Equal  Opportunity  Employer. 


SPORTS  EDITOR  for  one-man  department  on 
healthy  Texas  semi-weekly  in  Houston  area 
wanted  first  of  March.  Must  be  self-starter, 
non-smoker,  J-grad.  Job  will  entail  writing, 
photography,  darkroom  and  paste-up.  We  re 
looking  for  an  award  winner!  Send  resume,  re¬ 
ferences  and  clips  to  Chris  Barbee,  Box  1 180, 
El  Campo  TX  77437. 


THE  PACIFIC  Northwest  17K  daily  with  TMC 
needs  vrorking  managing  editor.  Reply  to  Box 
5253,  Editor  &  Publisher. 


EDITOR/PUBLISHER  needed  now  for  strong 
63  year  old  county  seat  weekly.  Like  having  your 
own  newspaper.  Moderate  salary  but  share  pro¬ 
fits.  Fine  town.  Should  knowall  phasesof  com¬ 
munity  newspapers,  strong  on  editorial  and  pro¬ 
motion.  Want  person  looking  tor  career  who  will 
stay  until  retirement  as  community  leader.  No 
drifters  or  has-beens.  Write  giving  experience, 
salary  requirements,  references.  Hoover 
Adams,  Daily  Record,  Dunn  NC  28334. 


ECONOMICS  WRITER 

The  Times  News,  a  24,000,  7-day  daily  in 
Southern  Idaho,  is  looking  for  an  economics 
writer  to  cover  agri-business  and  the  fast 
developing  electronics  industry  in  this  region  of 
the  West.  Applicants  should  have  some  journal¬ 
ism  experience,  and  an  exceptional  academic 
record  in  the  Liberal  Arts,  Journalism  and  Eco¬ 
nomics.  An  MA  or  an  MBA  is  preferred. 
Excellent  position  for  someone  looking  for  a 
career  start  in  economics  reporting.  Send  mate¬ 
rials  to  Stephen  Harteen,  Managing  Editor,  The 
Times  News,  PO  Box  548,  Twin  Falls  ID 
83301. 


FLORIDA  METRO  DAILY  updatingapplications 
from  reporters,  copy  editors.  Must  have  daily 
experience  beyond  school  newspapers.  Two 
positions  currently  opened.  Send  clips,  refer¬ 
ences,  and  cover  letter  to  Box  5221,  Editor  & 
Publisher. 


GROWING/20M  Zone4,  mid-South  daily  seeks 
managing  editor,  function  as  combination  M/E, 
news  editor.  Direct  all  areas  of  editorial 
operations.  Broad-based  experience  with 
emphasis  on  hard  news.  Appearance,  personal¬ 
ity  are  musts  in  35M  community.  College- 
outdoor-family  living  area.  Southern 
"exposure"  helpful.  Please  send  information  to 
Box  5190,  Editor  &  Publisher.  All  replies  kept 
strictly  confidential. 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  information,  write:  Northwest  Marketing 
Limited,  Box  3658-J,  Lacey  WA  98503. 


HEALTH  EDITOR 

Top  women's  consumer  magazine  located  in 
New  York  City  has  key  editorial  spot  to  develop 
stories  on  health,  medicine,  fitness  and  related 
lifestyle  features.  The  individual  we  seek  has  a 
minimum  of  five  years  solid  magazine 
experience-combining  reporting  and  editorial 
responsibilities.  Must  be  a  good  line  editor  and 
be  able  to  rewrite  stories.  Must  have  well 
developed  contracts  in  the  health  professions 
and  the  ability  to  bring  in  specialized  writers  for 
story  assignments.  We  offer  an  excellent 
benefits  package.  Respond  in  confidence,  stat¬ 
ing  salary  history  to  Box  5290,  Editor  &  Pub¬ 
lisher. 

An  Equal  Opportunity  Employer,  M/F 


ASSISTANT  NEWS  EDITOR  wanted  for  com¬ 
petitive  100,000-plus  morning  daily.  Must  be 
able  to  make  quick,  independent  news 
decisions,  write  bright  headlines,  willing  to 
work  weekends.  In  return  you  will  receive  good 
pay,  health  benefits  and  chance  to  work  in 
growing  California  city  that  offers  a  wide  variety 
of  recreational  pursuits.  Box  5234,  Editor  & 
Publisher. 


ASSISTANT  EDITOR 

Scientific  Publications,  Cleveland  Clinic 
Foundation,  Medical  Editor,  experienced 
learned  journal  or  medical  publishing  house. 
Write  to  Shannon  Henry,  Managing  Editor, 
Dept,  of  Scientific  Publications,  Cleveland 
Clinic  Educational  Foundation,  9500  Euclid 
Ave,  Cleveland  OH  44106.  No  phone  calls, 
please. 

An  Equal  Opportunity  Employer  M/F/H/V 


ATTENTION  MINORITY  JOURNALISTS 
Are  you  interested  in  an  editing  career  on  daily 
newspapers?  The  1983  Editing  Program  tor 
Minority  Journalists  offers  a  limited  number  of 
full  fellowship  slots  in  its  8-week  summer  train¬ 
ing  session  at  the  University  of  Arizona,  Tuc¬ 
son.  The  intensive  program  in  editing  and  man¬ 
agement  techniques  results  in  a  full-time  copy 
editing  job  on  a  daily  newspaper  at  the  end  of 
the  summer.  Approximately  3  years  pro¬ 
fessional  background  in  journalism  or  related 
field  preferred.  For  details  phone  Debra  Caste- 
lan  (602)  626-5777.  Applications  due  by 
March  1,  1983. 


DRAW  YOUR  OWN  CON¬ 
CLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you'll  get  the  picture! 
(212)  752-7050 


TV  ASSIGNMENT  EDITOR 
Large  market  television  station  seeks  Assign¬ 
ment  Editor  with  3-5  years  news  experience  at  a 
mid-sized  to  major  market  West  Coast  daily. 
Prefer  City  Editor  or  Assistant  City  Editor 
experience.  High-energy,  hardworking,  self¬ 
starter,  able  to  make  decisions  and  work  wit¬ 
hout  supen/ision.  Send  resumes  to:  Human  Re¬ 
sources  Dept.,  KPIX,  855  Battery  St.,  San 
Francisco  CA  94111. 

Equal  Opportunity  Employer 


ZONE  5  weekly  needs  community  oriented  edi¬ 
tor  that  wants  to  learn  all  facets  of  the  news¬ 
paper  business.  Must  be  dedicated,  reliable 
individual  with  background  in  news,  photogra¬ 
phy  and  layout,  (314)  583-2545. 


IMMEDI  ATE  OPENING  at  the  Los  Angeles  Daily 
Journal,  the  nation's  largest  daily  legal  news¬ 
paper.  Applicant  for  reporter  position  needs 
strong  experience  in  law  and  journalism.  Good 
pay  and  benefits.  Send  resume  and  clippings  to 
Editorial  Department,  The  Los  Angeles  Daily 
Journal,  P(J  Box  54026,  Los  Angeles  CA 
90054. 


MANAGING  EDITOR 

Urban  weekly  in  Zone  1  seeks  individual  with 
experience  to  lead  news  staff  of  six.  Good  writ¬ 
ing  and  investigative  reporting  must  be  priorit¬ 
ies.  Individual  we  hire  must  have  demonstrated 
leadership  skills  and  an  ability  to  "spot"  a  good 
story.  Send  letter,  resume,  salary  history  and 
clips  to  Box  5265,  Editor  &  Publisher. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


MANAGING  EDITOR 

1  Position  available  now  on  award-winning  PM/ 
j  Sunday  daily  in  middle  Georgia.  Immediate 
I  opportunity  for  editor  who  can  lead  and  moti- 
;  vate  staff  of  10.  Emphasis  on  quality  local 
;  coverage  including  local  process  color  photog- 
,  raphy.  Must  have  strong  management  skills, 
sound  news  judgment  and  a  desire  to  develop  a 
responsible  editorial  product.  Ideal  candidate 
will  have  good  writing  skillsand  layout  ability.  If 
you  would  like  to  represent  the  newspaper  in  a 
growing,  exciting  community  reply  with 
resume,  clips  and  salary  requirements  to  The 
'  Daily  Sun,  PO  Drawer  A,  Warner  Robins  GA 
;  31099. 


i  MISSISSIPPI  daily.  12,000  circulation,  seeks 
:  sports  editor.  Emphasis  is  on  local  coverage  of 
;  area  high  schools  and  city  recreation  leagues. 

I  Need  good  writing  and  layout  skills.  Prefer  jour¬ 
nalism  graduate  with  1  to  3  years  experience. 

'  but  will  consider  beginner  with  excellent  quali¬ 
fications.  Send  resume  or  letter  to  Editor,  The 
!  Enterprise  Journal,  PO  Box  910,  McComb  MS 
I  39648. 


JOB  LEADS 


NEWSPAPER  training  needed  in  many  PR/ 
editorial  areas.  For  newsletter  rates:  M  Stern- 
man,  68-38  Yellowstone,  Forest  Hills  NY 
11375. 


MARKETING 


MARKETING  research  professional  needed  for 
major  metro  challenge.  If  you  are  quick  and 
smart,  know  newspaper  research  and  can  help 
sales  and  circulation  continue  to  soar,  contact 
Box  5272,  Editor  &  Publisher. 


THE  WASHINGTON  TIMES  is  looking  for  an 
experienced  person  for  its  expanding  marketing 
research  team.  The  ideal  applicant  will  be  No.  2 
person  in  a  major  metro  market  or  No.  1  at  a 
smaller  paper.  Send  resume  to  Personnel 
Department,  The  Washington  Times,  3400 
New  York  Av,  NE,  Washin^on  DC  20002. 


PRODUCTION 


PRODUCTION 

DIRECTOR 

The  Buffalo  News  is  searching  for  a  skilled  and 
experienced  manager  to  be  responsible  for 
direction  of  all  newspaper  production  pro¬ 
cesses.  Knowledge  of  composing,  press  and 
inserting  operations  important,  (luality  con¬ 
sciousness  and  cost  effectiveness  are  a  necess¬ 
ity.  We  are  looking  for  a  leader  who  is  well 
organized  and  good  with  people.  You  will  have 
experienced  department  heads  and  join  an 
enthusiastic  management  team  responsible  for 
a  fine  growing  newspaper.  Excellent  salary  and 
fringes;  superb  working  conditions.  You  will  en¬ 
joy  a  quality  lifestyle  in  a  friendly  community. 
Please  submit  detailed  resume  with  references 
and  salary  history  to  Stanford  Lipsey,  Vice 
Chairman,  The  Buffalo  News,  Box  KjO,  Buffalo 
NY  14240.  All  replies  strictly  confidential. 
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HELP  WANTED  I 


PRODUCTION  I 


PRODUCTION  MANAGER  for  daily.  Krrowledge 
of  composing,  camera  and  web  offset  press  a 
must.  Responsibility  of  entire  production  pro¬ 
gram.  Send  resume  to  Publisher,  Post  Office 
Box  1440,  Winter  Haven  FL  33880.  1 

EDITOR  &  PUBLISHER  classified  ads  pro¬ 
duce  results  like  no  other  publication  in  the 
newspaper  field!  Whether  you  have 
machinery,  supplies,  or  newspapers  to  sell 
(or  buy)— need  a  top  qualified  person  to  fill 
an  opening — or  are  looking  for  just  the  right 
spot  to  advance  your  career — put  an  Editor 
&  Publisher  ad  to  work  for  you.  Call  (212) 
752-7050, 


POSITIONS  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER/PUBLISHER 
Hard  working  professional  seeks  top  position  in 
Zones  3,  4,  6.  Award  winning  staff  motivator/ 
trainer  experienced  in  all  phases  of  managing 
dailies,  weeklies  group  and  shopper.  Outstand¬ 
ing  track  record  in  sales,  training,  circulation, 
editorial,  production.  Top  credentials.  Write 
Box  5281,  Editor  &  Publisher. 

LONDON  SUNDAY  TIMES  ex-general  manager 
and  journalist  seeks  top  management  role  in 
newspapers/magazines.  Location  less 
important  than  challenge.  Early  availability. 
United  States  permanent  resident  status.  Write 
Box  5238,  Editor  &  Publisher. 


PRODUCTION  DIRECTOR  I 

We  are  looking  for  a  highly  skilled  and 
experienced  person  to  direct  all  newspaper  and 
commercial  printing  operations.  Superior  man¬ 
agement  and  technical  skills  will  be  required  to 
successfully  manage  our  challenging  and  com¬ 
plete  production  operation.  Knowledge  of  com¬ 
posing,  camera,  web  offset  and  distribution 
operations  is  a  must.  We  are  located  in  an 
attractive  Zone  1  area.  Please  send  resume  to 
Box  5081,  Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  MANAGER  for  campus  or  small  i 
daily.  Get  tree-intelligence,  humor  and  com-  I 
passion.  For  details  write  Box  5250,  Editor  &  ! 


ZONE  PRODUCTION  MANAGER 
Neighbors,  a  zoned  community  publication  of 
the  Sacramento  Bee,  is  looking  for  a  skilled  and 
experienced  person  to  direct  its  production 
operations.  Strong  management  and  technical 
skills  required  to  manage  a  staff  of  12.  Current 
operation  produces  4  weekly  editions  but  will 
expand  to  6  in  1983.  Knowledge  of  composing 
and  camera  a  must,  ad  Iwut  also  preferred. 
Salary  range  $20,000-$25,000  plus  excellent 
fringes.  Send  resume  to  Neighbors  Personnel, 
10  Fullerton  Ckiurt,  Sacramento  CA  95825. 

An  Equal  Opportunity  Employer 


FEATURES  SYNDICATE  invites  inquiries  by 
salespeople  with  syndicate  experience.  Both 
newspaper  and  radio  experience  preferred,  but 
not  required.  Send  resume  to  Copley  News 
Service,  PO  Box  190,  San  Diego  CA  92112. 
Confidentiality  guaranteed. 

PUBLISHER  FOR  8  NEW  TMC  SHOPPERS 
The  South  Shores  largest  arid  most  aggressive 
newspaper  group  is  seeking  a  publisher  for  its  8 
new  total  market  coverage  publications.  Great 
autonomy  and  potential  in  Massachusetts' fast¬ 
est  growing  market  for  innovative  self-starting 
manager.  Salary,  expenses  and  bonus  are  tied 
to  achievement.  Ability  to  sell  and  motivate 
others  essential  with  unique  opportunity  for 
professional  growth.  If  you  want  to  make  a  sig¬ 
nificant  mark  in  publishing  and  have  enormous 
energy  and  drive  this  isa  landmark  opportunity. 
Please  send  resume  and  salary  expectations  to: 
Harriet  U.  Rady,  Personnel  Manager.  MPG 
Communications,  PO  Box  959,  Long  Pond  Rd, 
Plymouth  MA  02360. 

An  Equal  Opportunity  Employer 


ADVERTISING  DIRECTOR  with  12  years 
experience  in  newspaper  advertising  desires 
management  position.  Also  has  circulation  and 
commercial  printing  sales  experience.  Box 
5254,  Editor  &  Publisher. 

I  EXPERIENCED,  successful  newspaper  execu¬ 
tive  immediately  available  due  to  recent 
acquisition.  Excellent  track  record  as  general 
manager  and  advertising  director.  Can  get 
things  done.  Enthusiastic.  Cost  conscious. 

I  Community  minded.  Top  references.  Box 
5268,  Editor  &  Publisher. 

I  WANT  SALES  and  repeat  business?  Put  my  3 
years  of  experience  and  boundless  energy  to 

I  work  for  wu!  Good  ad  reps  pay!  Box  5275, 

1  Editor  &  Publisher. 


ARTIGRAPHICS _ 

JOURNALISM  and  fine  arts  teacher  seeks  entry 
position.  Published  editorial  and  display  art 
portfolio.  Award  winning  illustrations,  poetry 
and  fiction.  Box  5257,  Editor  &  Publisher. 

_ CIRCULATION _ 

CIRCULATION  DIRECTOR  with  9  years 
experience  seeking  management  position  in 
Zone  6.  Strong  sales/promotions  and  training 
background.  Box  5208,  Editor  &  Publisher. 

CIRCULATION  MANAGER  w'th  25  years 
experience  in  metro  and  smaller  markets  seeks 
a  challenge  with  a  future.  Let's  get  together  and 
I  discuss  your  needs  for  circulation  growth  and 
management.  Box  5288,  Editor  &  Publisher. 

I  SEEKING  CIRCULATION  MANAGER 
!  POSITION 

I  Over  13  years  circulation  management 
experience  on  medium  sized  daily.  BA 
Business/Marketing  degree.  Exceptional  quali- 
I  fications.  Prefer  Zone  9.  Box  5248,  Editor  & 
Publisher. 


POSITIONS  WANTED 


EDITORIAL  I 


CREATIVE  award-winning  sports  writer  who 
turns  out  copy  to  inform,  challenge  and  enter¬ 
tain  today's  reader  is  itching  to  make  a  move. 
Give  me  a  chance,  you  won't  be  sorry.  Relocate 
in  any  Zone.  Reply  to  Box  5282,  Editor  &  Pub¬ 
lisher. 

DECEMBER  ‘82  Purdue  j-grad  seeks  entry  level 
reporting  position.- 2 '/2  years  experience  as 
staff  writer  for  20-page  campus  daily.  Zone  5 
preferred.  Bill  Cerveny,  5715  S  Washington, 
Apt  B,  Hinsdale  IL  60521.  (312)  325-1134. 

DESKMAN 

Sports,  experienced,  all  phases.  Zones  1,  2,  3, 

4.  Box  4045,  Editor  &  Publisher. 

EXPERIENCED  NEWSMAN— Copyreader,  hard 
news,  features-20  plus  years,  top  credentials, 
seeks  post  equal  to  talents.  Southwest,  desert 
areas  preferred.  Room  100,  4111  N  Mesa  St, 
Paso  fx  79902. 

HAVE  NEVER  put  out  the  "perfect  newspaper," 
but  I  won't  stop  trying.  Editor  of  daily,  several 
weeklies,  special  tabs  wants  Zone  2.  | 
Experienced  in  all  areas  of  production.  Can  do,  ! 
will  do  person.  Box  5284,  Editor  &  Publisher,  j 

LIFESTYLE/MAGAZINE  EDITOR  i 
Imaginative,  curious  and  fascinated  with  life.  I 
Seeking  leadership  post  with  features  or  weekly 
magazine.  Top  layout  and  design  ability.  Good 
writer  and  »e  for  stories.  10  years  experience. 
Reply  Box  5264,  Editor  &  Publisher. 

I  MANAGING  EDITOR,  weekly  group,  seeks 
I  leadership  post  as  group  editor,  general  mana- 
I  ger  or  small  daily  editor  in  Zones  1-2;  accom- 
I  plishments  in  all  facetsof  weeklies.  Call  (617)  | 
i  636-2933.  j 

NEWS  CORRESPONDENT,  formerly  Zone  1,  I 
seeks  assignments,  Zone  2.  Politics  and  pro¬ 
files  with  panache.  Send  for  clips.  Box  5280,  I 
Editor  &  Publisher. 


POSITIONS  WANTED 


FREELANCE 


BRITISH  WRITER  United  Kingdom  based,  fully 
conversant  with  United  States  media,  seeks 
regular  or  freelance  assignments  anywhere. 
Strong  on  travel,  sports,  business,  and  anything 
unusual  or  offbeat.  Award-winnins.  handy  with 
a  camera  and  definitely  not  Stin  Upper  lip. 
Reply  to  Box  5251.  Editor  &  Publisher. 

To  answer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  od,  do  Editor  &  Publisher. 
575 Lexington Av,  NewYork,  NY  10022. 
Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  Inclu^ 
only  material  which  can  be  forwarded  in 
a  large  monilla  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  materiol  submitted  to  its  advertisers. 


PHOTOGRAPHER 

MY  PHOTOS  ARE  STORIES  IN  THEMSELVES 
Award  winner  with  Philadelphia  weekly  seeks 
staff  position  with  mid  to  large  size  daily  in 
Zones  1,  2.  3.  Reply  tO;  Peter  A.  Zinner,  55 
Bryn  Mawr  Ave.  Lansdowne  PA  19050. 


PHOTOJOURNAUSM 

"A  POLISHED,  shiny  star  is  on  the  horizon;  like 
a  diamond  amidst  the  grit  and  spit  of  the  Texas 
prairie.  Six  years  just  one  of  the  gang,  sweet  as 
molasses,  but  none  in  the  land  a  more  deadly 
shot.  He  now  rides  a  solitary  horse,  looking  to 
,  stow  his  roll  and  settle  down.  A  top  hand  with  a 
I  35  for  hire.  Box  5274,  Editor  &  Publisher. 


POSITIONS 

WANTED 

ADMINISTRATIVE 

PUBLISHER 

Hard  working  professional  seeks  top  position  on 
newspaper.  Strong  leader,  former  newspaper 
owner.  J-Degree  with  MBA-Marketing  courses. 
Newspaper  marketing,  advertising  and  cost 
control  oriented  with  ad  agency,  TMC 
experience.  All  Zones/situations  considered. 
Substantial  opportunity/challenge  desired.  Top 
references.  PO  Box  40404,  Ft.  Worth  TX 
76140. 

PUBLISHER — Aggressive,  results-oriented. 
Strong  in  sales  and  people  skills.  13  years 
experience.  Looking  for  big  challenge.  Box 
5259,  Editor  &  Publisher. 

PUBLISHER/GENERAL  MANAGER 
Comm  unity  daily.  Strong  on  cost  control,  build¬ 
ing  net  paids,  advertising,  employee  relations. 
Budget  planning-implementation  to  the  detail. 
Firm  on  accounts  receivable.  I  love  a  challenge! 
Best  credentials,  references.  43  years  old.  Box 
5276,  Editor  &  Publisher. 


AWARD-WINNING,  experienced  reporter. 

.  publication  editor,  photographer  seeks  position 
I  in  New  York  metro  area.  Specialities:  govern- 
'  ment,  education,  labor,  sports,  precision  jour¬ 
nalism.  (914)  666-4713. 

_ 

AWARD  WINNING  feature  writer  and  publica- 
I  tions  editor  seeks  overseas  position  on  English- 
I  language  marazine,  newspaper,  or  corporate 
publication.  Will  consider  freelance  assign- 
.  '  ments.  Box  5261,  Editor  &  Publisher. 

1  AGGRESSIVE  world  trade,  transportation  writ- 
er,  4  years  experience  seeks  general  assign- 
,  ment  or  business  reporter  in  California.  Box 
j  5131,  Editor  &  Publisher. 

i  BUSINESS  SPOKEN  HERE:  Career  journalist 
i  with  top  reporting/editing  credentials  has  just 
;  earneda  Mastersinbusinessandwantstoputit 
I  to  work  for  major  outlet.  Emphasis  on 
investigative  work  and  clear  writing  on  complex 
I  j  subjects.  Box  5249,  Editor  &  Publisher. 


ORGANIZED  AND  AMBITIOUSWRITER:  Back¬ 
ground  includes  publishing  my  own  weekly  en¬ 
tertainment-educational  guide  with  10,(X)0 
circulation;  medical  center  staff  writer  and  life 
styles  editor  for  suburban  Pittsburgh  daily. 
Most  innovative  writing  centered  on  lire  styles, 
entertainment  and  historical  areas.  Will  relo¬ 
cate  to  any  zone  with  growing  company.  Sum¬ 
mary  portfolio  on  request.  B.A.  Mass  Com¬ 
munications.  St.  Bonaventure  University 
1978.  Phone  (412)  423-6585  or  vrrite... 

Roger  Marsh 
Box  347,  R.D.  1 
Latrobe  PA  15650 


PUBLISHER,  16  years  of  all  phases  of  a  small 
daily,  weekly,  TMC  shopper.  Good  track  record. 
Box  5278,  Editor  &  Publisher. 


SPORTSWRITER,  28,  seeks  position  on  major- 
league  daily  in  any  Zone.  Adept  on  computers. 
Currently  used  primarily  for  features  and  col¬ 
umns.  (Have  covered  major-college  sports  and 
major-league  teams.  Resume,  clips,  references 
on  request.  Write  Box  5230,  Editor  &  Pub¬ 
lisher. 


;  PICTURE  EDITOR  who  directs,  inspires  and 
j  motivates  seeks  position  as  assistant  managing 
!  editor  for  graphics.  To  coordinate  production  of 
story/picture  material  and  related  graphics.  To 
be  primary  creative  authority  for  all  visual  pre¬ 
sentations  in  the  newspaper.  Stories  will  be 
originally  designed  and  creatively  packaged 
using  custom  typography,  illustrations,  four 
color,  graphics,  photos  and  balanced  white 
space  to  convey  essence  of  the  story  accurately. 

!  Want  to  align  with  management  team  that  en¬ 
courages  curiosity  and  is  appreciative  of  the 
'  importance  of  graphic  arts  in  communicating 
with  reader  and  advertiser.  Box  5255,  Editor  & 
I  Publisher. 

I  PUBLIC  RELATIONS 

EXPERIENCED  D  C.  Newspaperman  with 
expertise  in  foreign,  economic,  political  affairs 
seeks  consulting  or  public/media  relations  job 
I  with  business,  trade  or  political  organization 
Reply  to  Box  5286,  Editor  &  Publisher. 


INCREASE  YOUR  SALES 
I  Zone  6:  Circulation  Director.  11  years 
{  experience,  desires  return  to  sales  field.  Reply 
to  Box  52M,  Editor  A  Publisher. 


E&P  Employment  Zone  Chart 


TOP  J-SCHOOL  student  seeks  a  summer 
I  internship  news  or  sports  position  on  a  weeklyor 
daily  pa^r.  Previous  WLS-TV  sports  intern. 

I  Can  bring  3  years  weekly-daily  newspaper 
!  experience.  Reply  Box  5193,  Editor  &  Pub¬ 
lisher. 

j  RELIGION  AND  LIFESTYLES  editor  and  writer, 
27,  5'/l2  years  experience  on  small  dailies.  VDT 
skills,  seeks  position  on  periodical  or  larger 
newspaper.  Write  Box  5223,  Editor  &  Pub- 
'  lisher. 
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D.C.  news  leaks  continue 
despite  Reagan  guidelines 


By  James  E.  Roper 

An  effort  by  President  Reagan  to  stop 
news  leaks  from  the  White  House  has 
aroused  the  ire  of  some  reporters,  but  has 
had  little  practical  effect  on  the  flow  of 
information  from  the  executive  mansion. 

The  White  House  press  office  (January 
10)  issued  a  set  of  “Guidelines  for  Press 
Coordination,”  requiring  White  House 
officials  to  get  clearance  from  Reagan’s 
communications  office  before  granting 
interviews  to  the  press.  The  guidelines 
also  described  a  plan  to  name 
“designated  hitters”  on  the  White  House 
staff  to  answer  all  questions  about  par¬ 
ticular  topics  as  they  arise. 

White  House  communications 
director  David  Gergen,  in  announcing 
the  guidelines,  said  Reagan  had  been 
interested  for  some  time  in  getting  a  bet¬ 
ter  news  procedure  and  had  remarked 
only  that  morning  that,  “I've  had  it  up  to 
my  keister  with  these  leaks.” 

One  reporter  immediately  complained; 
“This  happens  in  every  White  House  at 
this  time  in  every  administration.  When 
the  stories  start  turning  bad,  you  all  put 
out  gag  rules.” 

Denies  gag  effort 

Gergen  denied  any  effort  at  a  gag,  and 
argued:  “We  have,  we  believe,  a  good 
track  record  in  maintaining  an  open  Pres¬ 
idency.  We  intend  to  keep  that  record. 
And  I  think  you  who  have  been  around 
here  and  tried  to  cover  this  White  House 
the  last  couple  of  years  understand  that.” 

Reporters  asked  Gergen  and  White 
House  press  spokesman  Larry  Speakes  if 


they  thought  the  guidelines  were  a  good 
idea.  Both  replied  they  supported  them. 

A  number  of  reporters  criticized  the 
guidelines,  sometimes  in  print,  but  most 
said  that  after  two  weeks  news  coverage 
at  the  White  House  was  about  back  to 
normal  and  the  guidelines  were  having 
little  significant  effect. 

“They  are  gone  but  not  forgotten,” 
said  United  Press  International’s  Helen 
Thomas,  the  senior  correspondent  in  con¬ 
tinuous  coverage  at  the  White  House. 
“The  day  after  the  gag  rule  was  issued, 
there  were  several  administration-source 
stories  in  major  Washington  and  New 
York  papers.  I  don’t  know  whom  this  was 
intended  to  intimidate — the  press  or  the 
staff — but  neither  seems  to  be  cowed  by 
it.  Leaks  always  have  been  an  irritant  to 
the  White  House  staff  but  leaks  are  the 
only  legitimate  information  that  they  do 
not  want  the  public  to  have  at  a  given 
time.” 

James  Gerstenzang  of  the  Associated 
Press  said  every  President  gets  upset  at 
certain  news  stories  from  his  own 
administration.  This  time,  he  said,  some 
White  House  officials  have  said  they 
couldn’t  talk,  or  have  canceled  a  lunch¬ 
eon,  but  others  have  put  more  on  the  re¬ 
cord  than  they  did  before.  “If  the  guide¬ 
lines  give  an  official  an  excuse  not  to  talk, 
that  is  not  beneficial,  but  overall  there’s 
not  a  heck  of  a  lot  of  change  (under  the 
new  guidelines).” 

Jeremiah  O’Leary,  White  House  corre¬ 
spondent  for  the  Washington  Times,  took 
the  guidelines  calmly.  He  used  to  cover 
the  Presidency  for  the  late  Washington 


Guidelines  for  Press  Coordination 

1 .  The  press  office  should  remain  the  first  stop  Office  of  the  Science  Adviser)  shall  adopt  para- 
for  White  House  reporters  seeking  information  llel  guidelines  in  coordination  with  the  White 


about  the  President's  policies  and  views. 

2.  In  order  to  maintain  an  open  Presidency,  it  is 
essential  that  members  of  the  senior  staff  also 
be  willing  to  meet  with  reporters  on  a  frequent 

basis. 

3.  As  the  need  arises,  the  communications 
department  will  designate  key  members  of  the 
staff  who  will  be  available  to  press  to  answer 
questions  on  a  specific  subject.  These 
"designated  hitters”  will  be  expected  to  take 
either  telephone  calls  or  be  personally  available 
to  members  of  the  press. 

4.  Requests  for  interviews  or  comments  from 
members  of  the  staff  who  have  not  been  already 
designated  to  answer  questions  should  first  be 
referred  to  the  communications  department. 
After  receiving  a  clearance  or  recommendation 
from  the  communications  department,  the  staff 
member  will  be  expected  to  make  his  or  her  own 
arrangements  lor  the  press  interview.  This  pro¬ 
cedure  extends  to  the  entire  staff  practices  that 
are  already  followed  in  several  departments  of 
the  White  House. 

5.  Other  departments  that  are  part  of  the  Exec¬ 
utive  Office  of  the  President  but  are  not  formally 
part  of  the  White  House  (e.g.,  NSC,  0MB,  CEA, 


House  communications  department. 

6.  The  communications  department  will  seek 
to  ensure  key  members  of  the  staff  are  suf¬ 
ficiently  available  to  the  press,  especially  on  ma¬ 
jor  news  stories,  to  provide  an  open  and  full  flow 
of  Information  to  the  press. 

7.  As  in  the  past,  no  member  of  the  White 
House  staff  and  related  organizations  shall 
accept  a  major  television  interview  or  large- 
scale  press  luncheon  and  breakfast  without  prior 
coordination  with  the  communications 
department.  In  addition,  it  is  recommended  that 
all  major  interviews  with  groups  of  reporters 
Inside  the  complex  be  held  with  a  White  House 
stenographer  present. 

8.  On-the-record  interviews  should  be  recog¬ 
nized  as  the  best  way  to  conduct  most  interviews 
with  the  press. 

9.  The  guidelines  outlined  here  will  apply 
whether  the  President  is  in  Washington  or  out  of 
town.  They  will  not  apply  to  strictly  social  en¬ 
gagements  with  members  of  the  press. 

10.  In  keeping  with  the  traditions  of  this  Pres¬ 
idency,  these  guidelines  should  be  carried  out 
In  a  way  that  maintains  an  atmosphere  of 
openness,  professionalism  and  civility  in  rela¬ 
tions  with  the  White  House  press  corps. 


Star  and  even  served  on  the  White  House 
staff  for  a  while.  He  thought  the  guide¬ 
lines  might  intimidate  some  lower  ranking 
staff  members,  but  Reagan’s  top  four 
assistants  were  the  real  sources  of 
information — accurate  information  about 
the  Presidency,  and  they  still  could 
speak. 

No  clamp  down 

Loye  Miller  of  Newhouse  News  Service 
said  he  had  not  detected  any  clamp- 
down  on  information  from  the  White 
House,  and  noted  that  exclusive  stories 
still  came  from  the  executive  mansion. 

Columnist  Jack  Anderson  said:  “The 
guidelines  will  not  have  the  slightest 
effect  but  I  still  deplore  them.  This  Presi¬ 
dent  wants  to  present  his  policies  in  his 
own  words  because  he  feels  the  press 
destorts  them  but  its  really  the  other  way 
around — he  and  his  staff  distort  it.  This  is 
not  because  this  President  or  previous 
Presidents  are  evil.  It’s  a  question  of  point 
of  view.  You  may  write  a  story  about  me 
and  not  say  I  am  as  noble  as  I  think  lam.” 

Thomas  DeFrank  of  Newsweek  said: 
“The  White  House  looks  ridiculous. 
Initiating  a  leaks  policy  only  serves  to 
exacerbate  the  image  of  desperation  and 
disarray  that  the  White  House  is  trying  to 
combat. 

“Besides,  these  sorts  of  things  have  a 
chilling  effect  for  a  few  weeks  and  then 
everything  returns  to  normal.  Leaks  are  a 
way  of  life  in  the  White  House.  The  White 
House  uses  them  as  much  as  the  leaders 
they  complain  about.  It’s  a  two-way 
street  and  they  look  a  little  silly  trying  to 
pretend  otherwise.” 

N.Y.  Times  has 
record  ad  year 

In  1982,  the  New  York  Times,  for  the 
first  time  in  its  history,  published  more 
than  100  million  lines  of  advertising. 

The  final  count  was  approximately 
100.5  million  lines,  a  gain  of  2.2  million 
lines,  or  2%,  over  lOSl’s  total  of  98.3 
million  lines. 

Retail  advertising  in  1982  amounted  to 
48  million  lines,  again  of  8%.  Automotive 
advertising  totaled  3  million  lines,  for  a 
gain  of  13%.  National  and  financial 
advertising  totaled  27  million  lines,  a  loss 
of  1%,  while  classified  lost  6%. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3870/400  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 
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Call  for  Entries . . . 

1982  Editor  & 
Publisher-INPA 
Promotion  Awards 
Competition 

First  prize  and  certificates  of  merit  will  be  awarded  in  13 
classifications,  and  in  five  circulation  categories. 
Judging  will  be  held  in  Chicago,  Illinois  for  print  and 
electronics.  Winners  and  other  entries  will  be  exhibited 
at  the  INPA  Conference  at  the  Westin  Hotel,  Chicago, 
Illinois  on  May  15-19, 1983.  Entries  must  carry  official 
entry  blanks,  available  from  Editor  &  Publisher,  575 
Lexington  Avenue,  New  York,  N.Y.  10022,  or  from  INPA, 
RO.  Box  17422,  Dulles  Airport,  Washington,  D.C.  20041. 

For  48  years,  newspaper  promotion,  public  relations 
and  research  executives  have  submitted  their 
outstanding  efforts  in  E&P’s  annual  promotion  contest. 
The  awards  have  added  to  the  prestige  and  importance 
of  promotion  and  the  promotion  executive  within  the 
newspaper  community.  The  exhibit  of  winners  and 
other  entries  at  the  INFA  conference  provides  an 
interchange  of  promotion  ideas  and  techniques. 


Deadline  for  Entries: 
February  25, 1983 


Judges  for  the  Meeman 
Conservation  Awards 


The  Scripps-Howarcl  Foundation  takes  pride  in  announcing  that  three  distinguished 
American  editors  will  serve  as  judges  of  The  Foundation's  1982  conservation  awards  contest, 
named  for  the  late  editor  of  the  Memphis  Press-Scimitar  and  conservation  editor  of  Scripps- 
Howard  Newspapers.  They  are-. 


Arnold  Rosenfeld 

Editor 

Diiyton  l^ailv  Nows 
Chairman  ol  ihv  lud^in^  Panvl 


Burl  Osborne 

Editor 

The  Morning  News 
Dallas 


Loren  Ghiglione 

Editor 

Southl)ridgi'  (Mass.)  Evening  News 


These  judges  will  select  the  1982  winners  of  the  sought-after  Edward  |.  Meeman  Awards, 
meant  to  encourage  newspapermen  and  women  to  help  educate  the  public  and  public 
officials  to  a  better  understanding  and  support  of  conservation.  There  will  be  four  winners  in 
all,  representing  newspapers  above  and  below  100,000  circulation.  They  will  share  $6,000 
in  cash  prizes,  placiues  and  citations.  Entries  must  be  postmarked  no  later  than  Feb.  8, 
and  received  no  later  than  Feb.  14,  1983.  Each  entry  requires  an  entry  blank,  which  may  be 
obtained  trotn  The  Foundation  at  the  address  below. 


Idw.ird  |.  CU'cni.iii 


Scripps 'Howard  Foundation 


1100  Central  Trust  Tower 
Cincinnati,  Ohio  4.5202 

C/Ve  Li^ht  and  the  People  Will  Find  Their  Own  Way 


